BIBLIOGRAPHY

Adhitya, G. R., Dewi, A. K., & Nuriarta, [. W. (2023). Visual Identity Design in the Promotional
Media of the Open Studio 7 Event at Florto Studio. Amarasi: Journal of Visual
Communication Design, 4(01), 68—75. https://doi.org/10.59997/amarasi.v4i01.1949

Fauzi, R., Nasution, H. N., Hastini, F., Zainy, A., & Lumban Tobing, Y. R. (2022).
DESIGNING AN ANDROID-BASED TOURISM APPLICATION IN PADANG
SIDEMPUAN CITY. Journal of Education and Development, 11(1), 437-442.
https://doi.org/10.37081/ed.v11i1.2687

Gunawan, Y. F., & Darmayanti, T. E. (2022). The Influence of Color on User Psychology at
ZEN Family Spa & Reflexology Bandung. REKAJIVA Journal of Interior Design , 1(1),
14-28.

Iswanto, R. (2023). Typography Textbook Design. Nirmana, 23(2), 123-129.
https://doi.org/10.9744/nirmana.23.2.123-129

Mubarat, H., & Ilhaq, M. (2021). Nirmana Studies as a Creative Process in Visual Aesthetic
Dynamics. Art Expression: Journal of Science and Artwork, 23(1), 125.
https://doi.org/10.26887/ekspresi.v23i11.397

Mursalat, M., Siregar, E., & Tarjiah, 1. (2023). Development of Graphic Design Learning
Videos for Interactive Digital Books for Deaf Students. Journal of Paedagogy, 10(2), 589.
https://doi.org/10.33394/jp.v10i2.7073

Nisa, D. A., & Rohmatulloh, M. A. A. (2022). Visual Identity Through Typeface Design in the
Context of Herbal Plants (Case Study in Nginden Herbal Village Surabaya). Snades 2022,
2, 148-154.

Nugroho, S. (2015). Color Management and Design (M. Bendatu (ed.)). CV. ANDI OFFSET.
https://books.google.com/books?hl=en&lr=&i1d=axKCCwAAQBAJ&oi=tnd&pg=PA27
&dg=manajemen&ots=goAZEUucMIJ&sig=qjZ6603f17KoY0iCK2F MvZ6xHS8

Nurabdiansyah, & Sukarman. (2019). The Creation of the "UNM" Logotype as a Visual Identity
in the Context of the Preparation of the Graphic Standard Manual of the State University
of Makassar. State University of Malang ISoLEC Proceedings, June, 225-234.
http://isolec.um.ac.id/wp-content/uploads/2020/02/45-Nurabdiansyah-dkk-225-234.pdf

72



Putri, D. E., Sudirman, A., Suganda, A. D., Kartika, R. D., Martini, E., Susilowati, H.,
Bambang, Trenggana, A. F. M., Zulkifar, R., Handayani, T., Kusuma, G. P. E.,
Triwardhani, D., Rini, N. K., Pertiwi, W. N. B., & Roslan, A. H. (2021). Brand Marketing.
Publisher Widina Bhakti Persada Bandung.
https://books.google.co.id/books?hl=en&lr=&id=Y VIFEAAAQBAJ&oi=fnd&pg=PA2
&dg=brand+adalah&ots=pqnGuKPpsv&sig=dOJ6plwSHDTjr-

FI bdt5WzTLcO&redir esc=y#v=onepage&q=brand is&f=true

Ramadhan, and Sa'idun. (2024). INNOVATIVE : Journal of Social Science Research Volume 4
Number 3 of 2024 Page 5073-5088 Website : https://j-
innovative.org/index.php/Innovative Educational Village Branding Destination Strategy

to Increase Visitors and Become a Leading Tourist Attraction. Sec. 4.

Rosyda.  (2021).  Definition of  Brand:  History,  Functions, and  Types.

https://www.gramedia.com/literasi/pengertian-merek/

Satria, R., & A.R., H. (2021). The Influence of Digital Marketing and Brand Awareness on the
Sales of KartuAS Telkomsel Palembang Branch. National Journal of Marketing & HR
Management, 2(3), 160—171. https://doi.org/10.47747/jnmpsdm.v2i3.361

Setyorini, F. A., & Pujiyanto, M. A. (2023). Improving Digital Marketing Skills Through
Product Rebranding Methods for MSME Groups in Banjarnegera Regency. Journal of
Community Service, 1(3), 7-15.

Solicitor, A., El, C. R., 1, C., Syarifah Alamiyah, S., Atasa, D., Development, U., Veteran, N.",
& East, J. (2023). Journal of Creative Communication Design Product Packaging Design

of Coffee Farmers Group Sumber Wandhe. Journal of Creative Communication Design,

5(2), 30-42. https://doi.org/10.35134/judikatif.v4i2.1

Swimbawa, M. K., & M. Lemy, D. (2023). The Influence of Social Media Marketing on Brand
Awareness, Brand Image and Brand Loyalty of Pesona Indonesia. Bulletin of Community

Engagement, 3(2), 239. https://doi.org/10.51278/bce.v3i2.968

Wahyuningsih, S. (2015). Visual Communication Design. In Visual Communication Design
Aspects. UTM PRESS. https://komunikasi.trunojoyo.ac.id/wp-
content/uploads/2020/07/sri-wahyuni-final-Edisi-2.pdf

Wulandari, S. (2024). Design Thinking Approach to Problem-Solving Innovation.

73



https://mds.binus.ac.id/2024/03/02/pendekatan-design-thinking-untuk-invoasi-

pemecahan-masalah/

Yudistia, T. T., & Nisa, D. A. (2023). The user interface of the typical culinary website of
Madiun City uses design thinking for the promotion of local MSMEs. Journal of Visual
Loss, 5(1), 11-19. https://doi.org/10.35886/nawalavisual.v5i1.579

Fifie Silmi Zakiyah, & Jaeni. (2025). Analysis of Intraaesthetic Value Elements in Liunic x
H&M Kids Illustrations by Martcellia Liunic. CITRAWIRA: Journal of Advertising and
Visual Communication, 6(1), 64—79. https://doi.org/10.33153/citrawira.v6il.6862

Knowledge, J. 1., Seni, K., Mubarat, H., & Ilhaq, M. (n.d.). Journal of Artistic Expression of
Nirmana Studies as a Creative Process in the Dynamics of Visual Aesthetics.

http://creativecommons.org/licenses/by/4.0

Rashida, E., Tsabitah, A., & Kusumandyoko, T. C. (2024). ANALYSIS OF TOM LICHTY'S
LAYOUT PRINCIPLES ON WARDAH'S INSTAGRAM FEED. Barik Journal, 6(2),
159-173. https://ejournal.unesa.ac.id/index.php/JDKV/

Yunus, P. P., Muhaemin, M., & Artikel, G. (2022). Semiotics in Fine Art Work Analysis Methods
(Vol. 04, Issue 1).

https://journal.universitasbumigora.ac.id/index.php/sasak/workflow/index/868/5

74



