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ABSTRACT 

 

Kediri Regency has great potential to develop tourism in the culinary sector. One of them 

is the Kampung Lele Culinary Tourism which is located in Cakruk Village, Ngadiluwih District. 

Kampung Lele Tourism is a culinary tourism that has the characteristics of processed food made 

from catfish. In a tour, it is very important to build brand awareness to build the image of the 

tourist attraction. In managing Kampung Lele's branding, there are obstacles to outdated visual 

identities and lack of identity presentation, inconsistent sign systems, and suboptimal digital 

promotional media. 

This design uses a combination of qualitative and quantitative methods. By using 3 stages, 

namely the interview stage, field observation, and distributing questionnaires. This design also 

uses a systematic design design procedure including, problem identification, design research, 

design concept, and design evaluation. The results of the data research were analyzed through 

design thinking techniques. Brand Awareness is designed as a communication medium to 

develop the brand to be better known by the wider community and increase visitor attraction. 

The results of the design based on keywords and references were obtained visual elements 

in the form of the final logo, typography, color palette, supergraphics, layout, promotional 

media design, and media implementation. The concept used is to use a minimalist design. It 

was chosen because it adapts to the times, is easy to understand, and gives an elegant 

impression. The colors that have been used are the result of direct research and requests from 

managers so as not to change the company's colors. The results of the rebranding and design 

that have been made can be implemented in supporting media. 

It is hoped that with the implementation of this rebranding, the visual identity of Kampung 

Lele Tourism will be consistent so that it can build a stronger brand image. The identity update 

on Kampung Lele Culinary Tourism aims to help with a strong image and increase brand 

awareness and can attract more visitors. 

Keywords : Kampung Lele, Visual Identity, Rebranding, Brand Awareness. 



vi  

FOREWORD 

 

Praise be to Allah SWT for His mercy and guidance that has been given, so that the author 

can complete the final project with the title "Rebranding of Culinary Tourism of Kampung Lele 

in Kediri Regency" can be completed properly. This final project was prepared to make a real 

contribution to improving the image and attractiveness of Kampung Lele as a culinary and 

educational tourism destination in Kediri Regency. This rebrading is expected to be able to 

bring significant improvements, both in terms of visual appearance and function, so that it can 

attract the attention of the public in a wider scope. 

During the preparation and writing of this final project report, the author received a lot of 

help from various parties, therefore the author would like to thank all those who have helped 

and guided the completion of this final report. So on this happy occasion, the author would like 

to express his respect and gratitude, especially to: 

1. To my two beloved parents, Father Dwi Ristanto and my heavenly door Mama Masrurin 

who have given all her affection, advice, motivation, needs, and support and endless 

prayers for the author from the lecture until he was able to complete this final project. 

Without the presence of their love, this step may never have been this far. Hopefully he 

will always have a smooth life, always be healthy, and always accompany the writer on 

his journey. Thank you for completing my life. 

2. To someone who has rested and rested in heaven, the writer's first brother, Adhe Thomas 

Risdiana, is a figure that the writer misses very much. Maybe you didn't have time to 

witness this step firsthand, but each of these achievements can never be separated from 

your motivation that has been given during your lifetime to the writer. Thank you for 

being the perfect Brother and trying to give the best for the writer. Rest in Love and see 

you in heaven my big bro. 

3. To the second brother of the writer, namely Bagus Rahmadanis Saputra who has 

replaced the role of the eldest brother. Although our togetherness is not always colored 

by calmness, sometimes there are small arguments, laughter, and attitudes that test each 

other's patience. Thank you the author for the support, advice, affection that has been 

given. 



vii  

4. Mrs. Diana Aqidatun Nisa, S.T., M.Ds. As a supervisor who always guides the writer in 

making the final project. Thank you for the direction and encouragement given so that 

the writer can complete this final project. 

5. Mrs. Aileena Solicitor C. R. E. C., S.T., M.A. as the main examiner who has given 

suggestions to complete this final project. 

6. Mrs. Sri Wulandari, S.Sn., M.A as the supervisor examiner who has given criticism and 

suggestions in perfecting this final project. 

7. For someone who is no less special in his presence, who has been part of the writer's 

life journey and is part of the writer process, namely Muhammad Khushai Hakiki. 

Thank you for being a good listener, a place for stories, accompanying, a place to share 

joy and sadness, giving energy and time, and always convincing the writer to be 

enthusiastic and never give up. I've got the best man, I Love You 3000. 

8. For Taniayam's comrades-in-arms, Naila, El, Rafi, Topa, Raihan, khabib, and Galang 

who accompanied the writer in doing tasks together from the beginning of the lecture 

to the end of the lecture which was full of joy. Thank you for giving encouragement and 

encouragement until the author can complete the final project. 

9. Last but not least, to Lutvia Febrin Sholekhaningtyas myself. Maximum appreciation 

for having fought to finish what has been started. It wasn't easy to get to this point, thank 

you for always persevering and celebrating yourself in every process. Even though he 

was not confident and wanted to despair, in the end he was able to carry out his 

obligations as a student. Proud of you, Vi! 

 

 

Surabaya, November 28, 2025 

 

 

 

 

 

Lutvia Febrin Sholekhaningtyas 



viii  

TABLE OF CONTENTS 

VERIFICATION PAGE .......................................................................................................... ii 

APPROVAL PAGE ................................................................................................................. iii 

STATEMENT OF NO PLAGIARISM .................................................................................. iv 

ABSTRACT ............................................................................................................................... v 

FOREWORD ........................................................................................................................... vi 

TABLE OF CONTENTS ...................................................................................................... viii 

IMAGE LIST ........................................................................................................................... xi 

TABLE LIST .......................................................................................................................... xiii 

CHAPTER I INTRODUCTION ............................................................................................ 1 

1.1 Background ................................................................................................................. 1 

1.2 Problem Identification ............................................................................................... 5 

1.3 Problem Formulation ................................................................................................. 6 

1.4 Purpose of Design ....................................................................................................... 6 

1.5 Benefits of Planning Results ...................................................................................... 6 

1.5.1 Benefits to the Community ..................................................................................... 7 

1.5.2 Benefits for Kampung Lele ..................................................................................... 7 

1.5.3 Academic Benefits .................................................................................................. 7 

1.6 Planning Framework ................................................................................................. 8 

CHAPTER II THEORETICAL FOUNDATIONS & EXISTING STUDIES ..................... 9 

1.7 Culinary Tourism Profile of Kampung Lele ............................................................ 9 

1.8 Operational Definition of Title ................................................................................ 11 

1.8.1 Rebranding Planning ............................................................................................. 11 

1.8.2 Kampung Lele ....................................................................................................... 11 

1.8.3 Kediri Regency ..................................................................................................... 11 

1.9 Theoretical Foundations .......................................................................................... 11 

1.9.1 Design Thinking Theory ....................................................................................... 11 

1.9.2 Rebranding Theory ............................................................................................... 21 

1.10 Existing Studies ........................................................................................................ 28 

1.11 Comparative Studies ................................................................................................ 33 

1.12 Competitor Studies ................................................................................................... 38 

CHAPTER III DESIGN METHODOLOGY ....................................................................... 40 

1.13 Design Method .......................................................................................................... 40 



ix  

1.13.1 Planning Stages ................................................................................................. 40 

1.14 Planning Objects ...................................................................................................... 41 

1.15 Data Collection Techniques ..................................................................................... 42 

1.15.1 Primary Data ..................................................................................................... 42 

1.15.2 Secondary Data ................................................................................................. 44 

1.15.3 Target Audience ................................................................................................ 45 

1.16 Data Analysis Techniques ........................................................................................ 45 

1.16.1 Interview Data Analysis .................................................................................... 46 

1.16.2 Questionnaire Data Analysis ............................................................................. 47 

1.16.3 Observation Data Analysis ............................................................................... 48 

1.17 Data Synthesis ........................................................................................................... 50 

1.18 Unique Selling Proposition ...................................................................................... 50 

CHAPTER IV DESIGN CONCEPT AND IMPLEMENTATION .................................... 52 

1.19 Concept Formulation ............................................................................................... 52 

1.19.1 Keywords .......................................................................................................... 52 

1.19.2 Verbal Concepts ................................................................................................ 54 

1.19.3 Visual Concepts ................................................................................................ 54 

1.19.4 Media Concept .................................................................................................. 58 

1.20 Design Design Process .............................................................................................. 61 

1.20.1 Rough Design ................................................................................................... 62 

1.20.2 Comprehensive Design ..................................................................................... 62 

1.20.3 Design Validation ............................................................................................. 63 

1.20.4 Final Artwork .................................................................................................... 63 

1.21 Design Implementation ............................................................................................ 64 

1.21.1 Graphic Standard Manual ................................................................................. 64 

1.21.2 Sign System ...................................................................................................... 64 

1.21.3 Merchandise ...................................................................................................... 65 

1.21.4 Promotional Media ........................................................................................... 66 

1.21.5 Corporate Identity ............................................................................................. 66 

1.22 Design Cost Budget Draft ........................................................................................ 67 

1.22.1 Designer Rates .................................................................................................. 67 

1.22.2 Total Production Cost ....................................................................................... 68 

CHAPTER V CLOSING ........................................................................................................ 70 

1.23 Conclusion ................................................................................................................. 70 



x  

1.24 Suggestion ................................................................................................................. 71 

BIBLIOGRAPHY ................................................................................................................... 72 

ATTACHMENT ..................................................................................................................... 75 



xi  

IMAGE LIST 

 

Image 1. 1 Kampung Lele Culinary Tourism Logo Design ........................................................ 3 

Image 1. 2 Sponsor Banner Design, Signsystem ........................................................................ 4 

Image 1. 3 Instagram Feed Design of Kampung Lele Culinary Tourism Today ........................ 5 

Image 1. 4 Planning Framework ................................................................................................. 8 

Image 2. 1 Activities Cooking Class ......................................................................................... 10 

Image 2. 2 Example of Pointilis ................................................................................................ 13 

Image 2. 3 Types of Lines ......................................................................................................... 14 

Image 2. 4 Examples of Shapes ................................................................................................ 14 

Image 2. 5 Color Group Divisions ............................................................................................ 15 

Image 2. 6 Hot and Cold Color Distribution ............................................................................. 16 

Image 2. 7 Examples of Unity Principles (Unity)..................................................................... 16 

Image 2. 8 Examples of the Principle of Balance (Balance) .................................................... 17 

Image 2. 9 Example of the Principle of Proportion (Proportion) .............................................. 17 

Image 2. 10 An Example of the Principle of Emphasis ............................................................ 18 

Image 2. 11 Example of Rhythm Principle (Rhythm) .............................................................. 18 

Image 2. 12 Typography Anatomy ............................................................................................ 19 

Image 2. 13 Examples of Typefaces Serif ................................................................................ 19 

Image 2. 14 Examples of Typefaces Serif Free ......................................................................... 20 

Image 2. 15 Examples of Typefaces Scripts ............................................................................. 20 

Image 2. 16 Examples of Typefaces Handwriting .................................................................... 20 

Image 2. 17 Examples of Typefaces Blackletter ....................................................................... 21 

Image 2. 18 Example of a Grid ................................................................................................. 21 

Image 2. 19 Brand Awareness Pyramid .................................................................................... 24 

Image 2. 20 Logo Lettermark ................................................................................................... 24 

Image 2. 21 Logo Wordmark .................................................................................................... 25 

Image 2. 22 Abstract Logo ........................................................................................................ 25 

Image 2. 23 Mascot Logo ......................................................................................................... 26 

Image 2. 24 Combination Logo ................................................................................................ 26 

Image 2. 25 Logo Emblem ....................................................................................................... 27 

Image 2. 26 Logo of Culinary Tourism Kampung Lele ............................................................ 28 

Image 2. 27 Kampung Lele Culinary Tourism Instagram Account .......................................... 30 

Image 2. 28 Catfish Cracker Packaging Design ....................................................................... 32 

Image 2. 29 Edupark Resort ..................................................................................................... 34 

Image 2. 30 Logo Semar Edupark ............................................................................................ 34 

Image 2. 31 Semar Edupark’s instagram .................................................................................. 36 

Image 2. 32 Kampung Coklat, Blitar ........................................................................................ 38 

Image 3. 1 Interview with Tour Management ........................................................................... 42 

Image 3. 2 Interview with Resource Persons ............................................................................ 43 

Image 3. 3 Interview at WIsata Kuliner Kampung Lele ........................................................... 46 

Image 3. 4 Results of Survey of Visitors to Culinary Tourism in Kampung Lele .................... 47 

Image 3. 5 Domicile and Occupation Respondents .................................................................. 47 

Image 3. 6 Visitor Respondents ................................................................................................ 48 

Image 3. 7 Observation to Lele Village Tourism ...................................................................... 49 

Image 3. 8 Kampung Lele Packaging Design ........................................................................... 49 



xii  

Image 3. 9 Kampung Lele Instagram Account ......................................................................... 50 

Image 4. 1 Keyword .................................................................................................................. 52 

Image 4. 2 Example of a Logo Concept ................................................................................... 54 

Image 4. 3 Color Alternatives ................................................................................................... 55 

Image 4. 4 Election Typeface Logo .......................................................................................... 56 

Image 4. 5 Examples of Supergraphic Concepts ...................................................................... 56 

Image 4. 6 Example of Instagram Layout Concept .................................................................. 57 

Image 4. 7 Example of Brochure Concept ................................................................................ 57 

Image 4. 8 Brainstorming Keyword ......................................................................................... 61 

Image 4. 9 Icon Studies ............................................................................................................. 61 

Image 4. 10 Rough Sketch Alternative Logos .......................................................................... 62 

Image 4. 11 Logo Details .......................................................................................................... 62 

Image 4. 12 Selected Logos ...................................................................................................... 63 

Image 4. 13 Final Logo Design ................................................................................................ 63 

Image 4. 14 GSM Kampung Lele ............................................................................................. 64 

Image 4. 15 Concept Sign System ............................................................................................ 65 

Image 4. 16 Merchandise Catfish Village ................................................................................. 65 

Image 4. 17 Promotional Media ............................................................................................... 66 

Image 4. 18 Corporate Identity Kampung Lele ........................................................................ 67 



xiii  

TABLE LIST 

Table 2. 1Analysis of the Visual Elements of the Semar Edupark Logo .................................. 35 

Table 2. 2 Elementary Visual Analysis of Semar Edupark's Instagram .................................... 36 

Table 4. 1 Calculation of designer tariff expenses .................................................................... 67 

Table 4. 2 Production Cost Rates .............................................................................................. 68 


