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ABSTRACT

Indonesia is a country with a rich history and vast cultural diversity. One of the
important parts of this history is the Majapahit Kingdom which is centered in
Trowulan and is known as one of the great kingdoms in the archipelago. Evidence
of his relics can still be found today, such as temples, household appliances,
settlement complexes, weapons, and inscriptions. However, the existence and
understanding of Majapahit history has decreased, especially in generation Z who

tend to be more interested in digital activities than studying historical sites directly.

To answer this problem, a media for delivering information that is relevant to
the characteristics of Generation Z is needed. The design method includes collecting
literature data, observation of Majapahit heritage in the Trowulan area, and
analyzing audience needs and preferences so that the presentation of information is

in accordance with the media consumption patterns of generation Z.

The results of the analysis show that Generation Z is more responsive to the
delivery of information that is concise, visually appealing, and structured flow.
Based on these findings, the documentary concept is designed with an informative
but not too complex narrative approach, combining the shooting of historical sites,
illustrative elements, and narratives that emphasize the relevance of Majapahit
cultural values in today's context. This approach is expected to increase the

audience's interest and understanding of the historical heritage.

The design of this documentary video about the Majapahit Kingdom is
expected to be an effective information medium for generation Z. In addition to
serving as an educational tool, this documentary is also expected to strengthen
awareness of the importance of preserving Majapahit history as part of the nation's
identity. Thus, this cultural heritage can be maintained and known by future

generations.

Keywords : Majapahit, Temple, Generation Z, History, Information Media
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launching this planning process.
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who provided criticism, suggestions, and input in this design process.
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who provided criticism, suggestions, and input in this design process.

To all lecturers of DKV UPN "Veteran" East Java who have educated and
provided useful knowledge so that the author was able to complete the
writing of this report.

To all the sources involved and willing to take their time to help the author
complete the drafting of this report. 8. To all respondents who have taken
the time to fill out and assist in the smooth completion of this report.

To Mahardika, Hanantyo, Maulana, and Pramudya who always provide
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11. To Kapal 21, comrades, and comrades in the arrangement of all kinds of
tasks and demands that have become a place to exchange all kinds of stories
and activities.

12. To Nathaniela as a person who always accompanies the designer in any
situation, who always provides moral support, and at the same time
becomes a discussion friend for the designer in everything that is tireless,

especially regarding the final project.

Finally, I realized that the implementation of the report until the creation of this
design was still far from perfect. However, with this design, at least it can motivate
and give a positive impression to the community related to the process of preserving

tourist attractions.

Surabaya, December 14, 2024

Ade Hilal Putra Dewanda
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