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ABSTRAK 

 

STORYNOMICS TOURISM SEBAGAI PROMOSI PARIWISATA DAYA 

TARIK WISATA EKS DE JAVASCHE BANK SURABAYA 

 

Promosi storynomics tourism yang berbasis cerita dan budaya menjadi salah satu 

konsep promosi yang relevan dalam mengenalkan daya tarik wisata sejarah dan 

budaya. Eks De Javasche Bank Surabaya sebagai salah satu peninggalan cagar 

budaya kolonial memiliki potensi untuk dikembangkan lebih lanjut dengan 

mengedepankan narasi sejarah. Penelitian ini bertujuan mengidentifikasi penerapan 

konsep storynomics tourism dalam promosi daya tarik wisata eks De Javasche Bank 

Surabaya. Metode penelitian yang digunakan adalah kualitatif dengan pendekatan 

deskriptif. Konsep yang digunakan berupa storynomics tourism dengan teori model 

AIDA. Teknik pengumpulan data berupa observasi langsung, wawancara dengan 

pihak pengelola dan pengunjung, serta studi literatur. Analisis data menggunakan 

model Miles & Huberman. Hasil penelitian menunjukkan bahwa promosi yang 

dilakukan berupa narasi sejarah yang dikemas dalam berbagai media langsung 

maupun media daring. Selanjutnya promosi yang dilakukan oleh pengelola telah 

menerapkan promosi berbasis storynomics tourism dan berperan penting dalam 

tahap penentuan kunjungan dari menarik perhatian hingga melakukan kunjungan 

sesuai dengan metode Attention, Interest, Desire, Action (AIDA). Hal ini bisa 

dibuktikan dari hasil wawancara sepuluh orang wisatawan yang pernah berkunjung 

ke Cagar Budaya eks De Javasche Bank Surabaya. Namun demikian promosi yang 

dilakukan masih berpotensi untuk dimaksimalkan kembali dengan meningkatkan 

promosi langsung yang memanfaatkan tata ruang dan mengembangkan De 

Javasche Bank Surabaya agar lebih dekat dengan generasi muda. 

Kata Kunci: Storynomics Tourism, Promosi AIDA, De Javasche Bank Surabaya 
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ABSTRACT 

 

STORYNOMICS TOURISM AS A TOURISM PROMOTION OF THE 

TOURIST ATTRACTIONS OF THE FORMER DE JAVASCHE BANK 

SURABAYA 

 

The promotion of storynomics tourism, which is based on narrative and culture, has 

become a relevant concept for introducing the appeal of historical and cultural 

tourism. The former De Javasche Bank Surabaya, as one of the remaining colonial 

cultural heritage sites, holds potential for further development through the 

emphasis on historical narratives. This study aims to identify the implementation of 

the storynomics tourism concept in promoting the tourist attraction of the former 

De Javasche Bank Surabaya. The research method used is qualitative with a 

descriptive approach. The concept applied is Storynomics Tourism, using the AIDA 

model theory. Data collection techniques include direct observation, interviews 

with management and visitors, as well as literature study. Data analysis is 

conducted using the Miles & Huberman model. The results of the study show that 

the promotion is carried out through historical narratives presented in various 

offline and online media. Furthermore, the promotion conducted by the 

management has implemented storynomics-based tourism promotion and plays a 

crucial role in the decision-making stages of visiting, from attracting attention to 

prompting actual visits, in accordance with the Attention, Interest, Desire, Action 

(AIDA) method. This is supported by interviews with ten tourists who have visited 

the Cultural Heritage Site of the former De Javasche Bank Surabaya. However, the 

current promotional efforts still have the potential to be further optimized by 

enhancing direct promotions that utilize spatial arrangements and by developing 

the De Javasche Bank Surabaya to be more engaging for younger generations. 

 

Keywords: Storynomics Tourism, Promotion, AIDA, Tourist Attraction, De 

Javasche Bank Surabaya 
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