86

REFERENCES

A. S. Sampoerna, S. A. V. & T. W. (2025). Consumer buying intention: Food
choice preferences based on cultural orientation. Jurnal Inovasi Manajemen,
Kewirausahaan, Bisnis Dan Digital, 2(1).

Abel, J. P, & Buff, C. L. (2016). Social Media and the Fear of Missing Out: Scale
Development and Assessment.

Agustin, N., & Amron, A. (2022). PENGARUH INFLUENCER MARKETING
DAN PERSEPSI HARGA TERHADAP MINAT BELI SKINCARE PADA
TIKTOK SHOP. Kinerja, 5(01), 49-61.
https://doi.org/10.34005/KINERJA.V5101.2243

Alt, D. (2015). College students’ academic motivation, media engagement and
fear of missing out. Computers in Human Behavior, 49, 111-119.
https://doi.org/10.1016/J.CHB.2015.02.057

Andika, A. D. P, Lestari, E. I. P., & Wiliam, A. (2024). Analyzing the Role of
Influencers in Digital Marketing Strategy: A Case Study in the Online

Fashion Industry. llomata International Journal of Social Science, 5(2), 444—
459. https://doi.org/10.61194/1JSS.V512.1166

Baker, Z. G., Krieger, H., & LeRoy, A. S. (2016). Fear of missing out:
Relationships with depression, mindfulness, and physical symptoms.
Translational Issues in Psychological Science, 2(3), 275-282.
https://doi.org/10.1037/TPS0000075

Canalys. (2024, May 23). Canalys Newsroom - The Southeast Asian smartphone
market grew 12% in Q1 2024 with healthier inventories .

https://www.canalys.com/newsroom/southeast-asian-smartphone-market-Q1-
2024

Casalo, L. V., Flavian, C., & Ibafiez-Sanchez, S. (2020). Influencers on Instagram:
Antecedents and consequences of opinion leadership. Journal of Business
Research, 117, 510-519. https://doi.org/10.1016/J.JBUSRES.2018.07.005

Cube Asia. (n.d.). E-commerce Influencer Marketing in SEA 2023. Retrieved
November 2, 2025, from https://cube.asia/ecommerce-influencer-marketing-
sea-2023/

Dinh, T. C. T., Wang, M., & Lee, Y. (2023). How Does the Fear of Missing Out
Moderate the Effect of Social Media Influencers on Their Followers’



87

Purchase Intention? SAGE Open, 13(3).
https://doi.org/10.1177/21582440231197259

Elhai, J. D., Yang, H., Fang, J., Bai, X., & Hall, B. J. (2020). Depression and
anxiety symptoms are related to problematic smartphone use severity in
Chinese young adults: Fear of missing out as a mediator. Addictive
Behaviors, 101, 105962. https://doi.org/10.1016/J.ADDBEH.2019.04.020

Festinger, L. (n.d.). festinger1954.
Hair, J. F.; B. W. C.; B. B. J.; A. R. E. (2020). Multivariate Data Analysis.

Halder, P., Hansen, E. N., Kangas, J., & Laukkanen, T. (2020). How national
culture and ethics matter in consumers’ green consumption values. Journal of
Cleaner Production, 265, 121754.
https://doi.org/10.1016/J.JCLEPRO.2020.121754

Hamiarso, D., Sampurno, A., Yahya, A., Purnamasari, P., & Wulandari, A. (n.d.).
FEAR OF MISSING OUT AS INTERVENING IN DIGITAL MARKETING
AND BRAND IMAGE TO PURCHASE DECISION.

Jacoby, J., & Hoyer, W. D. (1990). The Miscomprehension of Mass-Media
Advertising Claims: A Re-Analysis of Benchmark Data. Journal of
Advertising Research, 30(3), 9-16.
https://doi.org/10.1080/00218499.1990.12466723

JOHN W. CRESWELL. (2014). Research design: Qualitative, quantitative, and
mixed methods approaches.

Kompas. (2022). Daerah dengan Pengguna Internet Tertinggi di Indonesia.
https://www.kompas.com/tren/read/2022/10/23/210500765/daerah-dengan-
pengguna-internet-tertinggi-di-indonesia

Lou, C., & Yuan, S. (2019). Influencer Marketing: How Message Value and
Credibility Affect Consumer Trust of Branded Content on Social Media.
Journal of Interactive Advertising, 19(1), 58-73.
https://doi.org/10.1080/15252019.2018.1533501

Mathea, N., & Laksmidewi, D. (2024). The Influence of Social Media Influencer
Endorsement on Purchase Intention with the Mediating Roles of Parasocial
Interaction and Possession Envy. International Journal of Applied Business
and International Management, 9(2), 15-30.
https://doi.org/10.32535/1JABIM.V912.2732



88

Mehrabian, A., & Russell, J. A. (1974). An approach to environmental
psychology : Mehrabian, Albert : Free Download, Borrow, and Streaming :
Internet Archive. https://archive.org/details/approachtoenviro0Oalbe

Neha, & Walia, Prof. (Dr. ) P. S. (2025). The Impact of Fear of Missing Out
(FOMO) on Online Consumer Behaviour: A Theoretical Study of Social
Media Users. RESEARCH HUB International Multidisciplinary Research
Journal , 12(4), 08—16. https://doi.org/10.53573/rhimrj.2025.v12n4.002

NielsenlQ. (2024). NielsenlQ Indonesia Mid-Year Consumer Outlook Guide to
2025 - NIQ. https://nielseniq.com/global/en/insights/report/2024/nielseniq-
indonesia-mid-year-consumer-outlook-guide-to-2025/

Petty, R. E., & Cacioppo, J. T. (1986). The elaboration likelithood model of
persuasion. Advances in Experimental Social Psychology, 19(C), 123-205.
https://doi.org/10.1016/S0065-2601(08)60214-2

Przybylski, A. K., Murayama, K., Dehaan, C. R., & Gladwell, V. (2013).
Motivational, emotional, and behavioral correlates of fear of missing out.
Computers in Human Behavior, 29(4), 1841-1848.
https://doi.org/10.1016/J.CHB.2013.02.014

Putu Ayu Trisna Febrianty, Ni Putu Dera Yanthi, I Gst. Ayu P. Jesika Sita Devi N,
& Ni Made Intan Kusumasari. (2025). The Role Of Fear Of Missing Out
(Fomo) In Mediating The Effect Of Scarcity Perception On Impulse Buying.
Jurnal Akuntansi, Ekonomi Dan Manajemen Bisnis, 5(1), 56—64.
https://doi.org/10.55606/JAEMB.V511.5722

RAHMAN, Z., SUBERAMANIAN, K., & Sedighen, M. (2017). The Impact of
Social Media Engagement Metrics on Purchase Intention: A Study on Brand
Fan Page Followers. Rethinking Social Action. Core Values in Practice, 1,
665—681. https://doi.org/10.18662/LUMPROC.RSACVP2017.61

Saher Parveiz, Amna Amjad, & Sumaira Ayub. (n.d.). Fear of Missing Out
(FOMO), Social Comparison and Social Media Addiction among Young
Adults. https://doi.org/10.52461/pjap.v3il.1283

Servidio, R., Soraci, P., Griffiths, M. D., Boca, S., & Demetrovics, Z. (2024). Fear
of missing out and problematic social media use: A serial mediation model of

social comparison and self-esteem. Addictive Behaviors Reports, 19, 100536.
https://doi.org/10.1016/J.ABREP.2024.100536

Solaiman, S., & Pangaribuan, C. H. (2024). The Influence of Hedonic Motivation
and Influencer Marketing on Purchasing Decisions with FOMO (Fear of



89

Missing Out) as A Mediating Variable (Empirical Study: Cupika Online Store
Customers). International Journal of Economics (IJEC), 3(2), 906-918.
https://doi.org/10.55299/1JEC.V312.1006

Statista Report. (n.d.). Smartphone market in Indonesia - Statistics and facts |
Statista. Retrieved November 2, 2025, from
https://www.statista.com/topics/5020/smartphones-in-
indonesia/#topicOverview

Vaharani, A. A., & Halim, R. E. (2024). The dynamics of Indonesia’s local beauty
market: an analysis of the impact of social media engagement on purchase

intention. Journal of Entrepreneurial Economics, 1(1), 39—44.
https://doi.org/10.61511/JANE.V111.2024.706

Vogel, E. A., & Rose, J. P. (2016). Self-reflection and interpersonal connection:
Making the most of self-presentation on social media. Translational Issues in
Psychological Science, 2(3), 294-302. https://doi.org/10.1037/TPS0000076

Wetzels, M., Odekerken-Schrdder, G., & Van Oppen, C. (2009). Using PLS path
modeling for assessing hierarchical construct models: Guidelines and
empirical illustration. MIS Quarterly: Management Information Systems,
33(1), 177-196. https://doi.org/10.2307/20650284

World Population Review. (2025). Social Media Users by Country 2025.
https://worldpopulationreview.com/country-rankings/social-media-users-by-
country



