DAFTAR PUSTAKA

Abdussamad, Zuchri. 2021. Metode Penelitian Kualitatif. Makasar : CV. Syakir Media
Press.

Agis. (2024). Revitalisasi Gresik Kota Tua, Festival Cokro Perkuat Implementasi Nawa
Karsa Gresik Lestari. INewsGresik.ld.
https://gresik.inews.id/read/414546/revitalisasi-gresik-kota-tua-festival-cokro-
perkuat-implementasi-nawa-karsa-gresik-lestari

Akasah, H. (2022). Disparekrafbudpora Jaring 50 Milenial Jadi Guide di Kawasan
Heritage. Radargresik. https://radargresik.jawapos.com/kota-
gresik/83937715/disparekrafbudpora-jaring-50-milenial-jadi-guide-di-kawasan-

heritage

Akasah, H. (2024). Bupati Gresik Launching Galeri Dekranasda Gresik di Bandar Grissee,
Jadi Wadah Pengrajin Lokal dan Pelaku UMKM Promosi Usaha. Radargresik.

Alfhatihah, A. S., & Karsinah, K. (2023). The Effect of Tourism Development on Labor
Absorption in Central Java. Efficient: Indonesian Journal of Development Economics,
6(1), 13-21. https://doi.org/10.15294/efficient.v6il1.57326

Alam, S. L., & Campbell, J. (2017). Temporal motivations of volun- teers to participate in
cultural crowdsourcing work. Information Systems Research, 28(4), 744-7509.
https://doi.org/10.1287/isre. 2017.0719

Anjani, N. K., Shanata, A. D., Putri, R. M., Altarik, K. A., Salom, E. R. A., & Wulandari,
P. K. (2025). Penerapan collaborative governance dalam penguatan pariwisata lokal
berkelanjutan: Studi kasus Festival Kampung Cempluk. Jurnal Penelitian llmiah
Multidisipliner.

Ashoer, M., Revida, E., Dewi, I. K., Simarmata, M. M., Nasrullah, Mistriani, N., Samosir,
R. S., Purba, S., Islahuddin, Meganingratna, A., Permadi, L. A., Purba, B., Murdana, I.
M., & Simarmata, H. M. P. (2021). Ekonomi Pariwisata. In R. Watrianthos (Ed.),
Repository.Usahid.Ac.Id (1st ed.). Yayasan Kita Menulis.

Bhati, A., Pryce, J., & Chaiechi, T. (2014). Industrial railway heritage trains. Journal of
Heritage Tourism, 9(2), 114-133.

Brodie, R. J., Fehrer, J. A., Jaakkola, E., & Conduit, J. (2019). Actor engagement in
networks: Defining the conceptual domain. Journal of Service Research, 22(2), 173—
188. https://doi.org/10.1177/1094670519827385

136


https://gresik.inews.id/read/414546/revitalisasi-gresik-kota-tua-festival-cokro-perkuat-implementasi-nawa-karsa-gresik-lestari
https://gresik.inews.id/read/414546/revitalisasi-gresik-kota-tua-festival-cokro-perkuat-implementasi-nawa-karsa-gresik-lestari
https://radargresik.jawapos.com/kota-gresik/83937715/disparekrafbudpora-jaring-50-milenial-jadi-guide-di-kawasan-heritage
https://radargresik.jawapos.com/kota-gresik/83937715/disparekrafbudpora-jaring-50-milenial-jadi-guide-di-kawasan-heritage
https://radargresik.jawapos.com/kota-gresik/83937715/disparekrafbudpora-jaring-50-milenial-jadi-guide-di-kawasan-heritage
https://doi.org/10.15294/efficient.v6i1.57326
https://doi.org/10.1287/isre.%202017.0719
https://doi.org/10.1177/1094670519827385

137

Buhalis, D., Andreu, L., & Gnoth, J. (2020). The dark side of the shar- ing economy:
Cahyadi, C. (2021). Bandar Grisse, Jelajah Kota Tua Runner up East Java Tourism
2021. 1minute.ld. https://www.1minute.id/2021/12/12/bandar-grisse-jelajah-kota-tua-
runner-up-east-java-tourism-2021/

Campos, A.C., Mendes, J., do Valle, P.O. and Scott, N. (2016), “Co-creation experiences:
attention and memorability ", Journal of Travel & Tourism Marketing, Vol. 33No. 9,
pp. 1309-1336

Carida, A., Edvardsson, B., & Colurcio, M. (2018). Conceptualizing resource integration
as an embedded process: Matching, resourcing and valuing. Marketing Theory, 19(3).
https://doi.org/10.1177/1470593118772215

Cappa, F., Rosso, F., & Capaldo, A. (2020). Visitor-sensing: Involv- ing the crowd in
cultural heritage organizations. Sustainability, 12(4), 1445,
https://doi.org/10.3390/su12041445

Chatzigeorgiou, C., & Christou, E. (2020). Adoption of social media as distribution
channels in tourism marketing: A qualitative analysis of consumers’ experiences.
Journal of Tourism, Heritage and Services Marketing, 6(1), 25-32.
https://doi.org/10.5281/zenodo.3603355

Creswell, J. W. (2014). Research design : qualitative, quantitative, and mixed methods
approache. SAGE Publications.

Disparekrafbudpora.gresikkab.go.id.  (2023). Bandar  Grissee. 30  November.
https://disparekrafbudpora.gresikkab.go.id/detailpost/bandar-grissee

Dwi NH, A. P. S. (2024). Komitmen Majukan Sektor Pariwisata dan Ekraf, Pemkab Gresik
Terima Penghargaan dari KompasTV. Kompas.Com.
https://kilasdaerah.kompas.com/gresik/read/2024/09/12/152339278/komitmen-
majukan-sektor-pariwisata-dan-ekraf-pemkab-gresik-terima

Echeverri, P., & Skal’en, P. (2021). Value co-destruction: Review and conceptualization of
interactive ~ value  formation. Marketing ~ Theory, 21(2), 227-249.
https://doi.org/10.1177/1470593120983390

Errichiello, L., & Micera, R. (2018). Leveraging smart open innova- tion for achieving
cultural sustainability: Learning from a new city museum project. Sustainability, 10(6),
1964. https://doi. org/10.3390/su10061964

Freeman, R. E. (1984). Strategic management:. A stakeholder approach. Advances in
Strategic Management, 1(1), 31-60.


https://www.1minute.id/2021/12/12/bandar-grisse-jelajah-kota-tua-runner-up-east-java-tourism-2021/
https://www.1minute.id/2021/12/12/bandar-grisse-jelajah-kota-tua-runner-up-east-java-tourism-2021/
https://doi.org/10.1177/1470593118772215
https://doi.org/10.3390/su12041445
https://doi.org/10.5281/zenodo.3603355
https://kilasdaerah.kompas.com/gresik/read/2024/09/12/152339278/komitmen-majukan-sektor-pariwisata-dan-ekraf-pemkab-gresik-terima
https://kilasdaerah.kompas.com/gresik/read/2024/09/12/152339278/komitmen-majukan-sektor-pariwisata-dan-ekraf-pemkab-gresik-terima
https://doi.org/10.1177/1470593120983390

138

Fernando, M., Jopp, R., Kalantari, H., & Johnson, L. W. (2022). Multi-Actor Value Co-
Creation in Community-Based Tourism. January.
https://doi.org/10.3316/informit.408932152640033

Frow, P., & Payne, A. (2019). Value cocreation: An ecosystem perspective. The SAGE
Handbook  of  Service-Dominant  Logic, 0-96.  https://doi.org/10.4135/
9781526470355.N5

Frow, P., McColl-Kennedy, J. R., & Payne, A. (2016). Co-creation practices: Their role in
shaping a health care ecosystem. Industrial Marketing Management, 56, 24-39.
https://doi.org/10.1016/j.indmarman.2016.03.007

Gilmore, J. H., & Pine, B. J. (2002). Differentiating Hospitality Operations via Experiences:
Why Selling Services Is Not Enough. In The Cornell Hotel and Restaurant
Administration Quarterly (Vol. 43, Issue 3).
https://doi.org/10.1177/0010880402433009

Grcheva, O., & Oktay Vehbi, B. (2021). From Public Participation to Co-Creation in the
Cultural Heritage Management Decision-Making Process. Sustainability, 13(16),
9321. https://doi.org/10.3390/su13169321

Gronroos, C. (2008) Service Logic Revisited: Who Creates Value? And Who Co-Creates?
European Business Review, 20, 298-314. https://doi.org/10.1108/09555340810886585

Harsono, D., & Wijayanto, |. (2022). Integrated tourism policy: The Buffer area
development impact of Borobudur world heritage. Informasi, 52(1), 119-140.
https://doi.org/10.21831/informasi.v52i1.50424

Haug, N., & Mergel, 1. (2021). Public value co-creation in living labs-results from three
case studies. Administrative Sciences, 11(74), 1-22.
https://doi.org/10.3390/admsci11030074

Holbrook, M. (2006). Consumption experience, customer value, and subjective personal
introspection. Journal of Business Research, 59(6), 714-725.

John, S. P., & Supramaniam, S. (2024). Value co-creation research in tourism and
hospitality management: A systematic literature review. Journal of Hospitality and
Tourism Management, 58, 96-114. https://doi.org/10.1016/}.jhtm.2023.11.008

Juliana, Sihombing, S. O., & Suwu, S. E. (2023). Community-Based Ecotourism in Sawarna
Tourism Village. Enrichment : Journal of Management, 13(1), 258-2609.
https://doi.org/10.35335/enrichment.v13i1.1192



https://doi.org/10.3316/informit.408932152640033
https://doi.org/10.1016/j.indmarman.2016.03.007
https://doi.org/10.1177/0010880402433009
https://doi.org/10.3390/su13169321
https://doi.org/10.1108/09555340810886585
https://doi.org/10.21831/informasi.v52i1.50424
https://doi.org/10.3390/admsci11030074
https://doi.org/10.1016/j.jhtm.2023.11.008
https://doi.org/10.35335/enrichment.v13i1.1192

139

Kainaz. (2025). Menelusuri Wisata Heritage Jawa Timur: Destinasi Wajib untuk Pecinta
Sejarah dan Budaya. Www.Kabarjawa.Com. https://kabarjawa.com/gaya-
hidup/menelusuri-wisata-heritage-jawa-timur-destinasi-wajib-untuk-pecinta-sejarah-
dan-budaya

Kiely, T. (2013). Tapping into mammon: Stakeholder perspectives on developing church
tourism in Dublin’s liberties. Tourism Review, 68(2), 31-43.

Leal, M. M., Casais, B., & Proenca, J. F. (2022). Tourism co-creation in place branding: the
role of local community. Tourism  Review, 77(5), 1322-1332.
https://doi.org/10.1108/TR-12-2021-0542

Lexy J. Moleong. (2018). Metodologi Penelitian Kualitatif (Edisi Revi, P. 410).

Limanseto, H. (2024). Pemerintah Terus Mendorong Pengembangan Pariwisata Indonesia
Sebagai Penggerak Pertumbuhan Ekonomi. Www.Ekon.Go.ld.
https://ekon.go.id/publikasi/detail/6145/pemerintah-terus-mendorong-pengembangan-
pariwisata-indonesia-sebagai-penggerak-pertumbuhan-ekonomi

Lusch, R., & Vargo, S. (2011). Service-dominant logic: A necessary step. European Journal
of Marketing, 45(7/8), 1298-1309.

Mamirkulova, G., Mi, J., Abbas, J., Mahmood, S., Mubeen, R., & Ziapour, A. (2020). New
Silk Road infrastructure opportunities in developing tourism environment for residents
better quality of life. Global Ecology and Conservation, 24(e01194), 1-19.
https://doi.org/10.1016/j.gecco.2020.e01194

Masjida, F. A.-Z. (2024). Pengrajin Songkok Gresik, Kekhawatiran Pada Penerus yang
Beralih Profesi.

Malangkota.go.id. (2021). Pesona dan Cerita Bangunan Tua Kampung Kayutangan. 25 Juni.
https://malangkota.go.id/2021/08/05/pesona-dan-cerita-bangunan-tua-kampung-
kayutangan-malang/

Matakovi¢, H., & Cunjak Matakovié, 1. (2019). The impact of crime on security in tourism.
Security and Defence Quarterly, 27(5), 1-20. https://doi.org/10.35467/sdq/115539

McCartney, G., & Chen, Y. (2020). Co-Creation Tourism in an Ancient Chinese Town.
Journal of China Tourism Research, 16(2), 159-182.
https://doi.org/10.1080/19388160.2019.1596856

Rosyada, A., & Meirinawati. (2024). STRATEGI PROMOSI WISATA HERITAGE DI
KABUPATEN GRESIK. 12, 435-450. https://doi.org/10.26740/publika.v12n2.p435-
450



https://kabarjawa.com/gaya-hidup/menelusuri-wisata-heritage-jawa-timur-destinasi-wajib-untuk-pecinta-sejarah-dan-budaya
https://kabarjawa.com/gaya-hidup/menelusuri-wisata-heritage-jawa-timur-destinasi-wajib-untuk-pecinta-sejarah-dan-budaya
https://kabarjawa.com/gaya-hidup/menelusuri-wisata-heritage-jawa-timur-destinasi-wajib-untuk-pecinta-sejarah-dan-budaya
https://doi.org/10.1108/TR-12-2021-0542
https://ekon.go.id/publikasi/detail/6145/pemerintah-terus-mendorong-pengembangan-pariwisata-indonesia-sebagai-penggerak-pertumbuhan-ekonomi
https://ekon.go.id/publikasi/detail/6145/pemerintah-terus-mendorong-pengembangan-pariwisata-indonesia-sebagai-penggerak-pertumbuhan-ekonomi
https://doi.org/10.1016/j.gecco.2020.e01194
https://malangkota.go.id/2021/08/05/pesona-dan-cerita-bangunan-tua-kampung-kayutangan-malang/
https://malangkota.go.id/2021/08/05/pesona-dan-cerita-bangunan-tua-kampung-kayutangan-malang/
https://doi.org/10.35467/sdq/115539
https://doi.org/10.26740/publika.v12n2.p435-450
https://doi.org/10.26740/publika.v12n2.p435-450

140

Mijnheer, C. L., & Gamble, J. R. (2019). Value co-creation at heritage visitor attractions:
A case study of Gladstone’s Land. Tourism Management Perspectives, 32(January),
100567. https://doi.org/10.1016/j].tmp.2019.100567

Miles, Matthew. B., Huberman, A. Michael., & Saldafa, J. (2014). QualitativeData
Analysis: A Methods Sourcebook (Third). SAGE Publications.

Morgan, M., Lugosi, P. and Ritchie, J.R.B. (2010), The Tourism and Leisure Experience:
Consumer and Managerial Perspectives, Channel View Publications

Muljadi, A. . (2012). Kepariwisataan dan Perjalanan. Rajawali Pers.

Musaddad, A. A., Rahayu, O. Y., Pratama, E., Supraptiningsih, & Wahyuni, E. (2019).
Pembangunan Pariwisata Berkelanjutan di Indonesia. Dinamika Administrasi ; Jurnal
IImu Administrasi Dan Manajemen (DJAM), 2(1), 73-93.

Navarro, S., Andreu, L., & Cervera, A. (2014). Value co-creation among hotels and dis-
abled customers. Journal of Business Research, 67(5), 813-818.

Neuhofer, B., Buhalis, D. and Ladkin, A. (2014), “A typology of technology-enhanced
tourism experiences”, International Journal of Tourism Research, Vol. 16 No. 4, pp.
340-350

Novi. (2024). KemenPUPR Revitalisasi lkon Baru Wisata Heritage Gresik Melalui
Program Kotaku. SUARAKARYA.ID. https://www.suarakarya.id/ekonomi/pr-
2603609433/kemenpupr-revitalisasi-ikon-baru-wisata-heritage-gresik-melalui-
program-kotaku

Grcheva, O., & Oktay Vehbi, B. (2021). From Public Participation to Co-Creation in the
Cultural Heritage Management Decision-Making Process. Sustainability, 13(16),
9321. https://doi.org/10.3390/su13169321

Parmar, B. L., Freeman, R. E., Harrison, J. S., Wicks, A. C., Purnell, L., & De Colle, S.
(2010). Stakeholder theory: The state of the art. The Academy of Management Annals,
4(1), 403-445.

Payne, A.F., Storbacka, K. and Frow, P. (2008), “Managing the co-creation of value”,
Journal of the Academy of Marketing Science, Vol. 36 No. 1, pp. 83-96

Pertiwi, V. I., & Harmawan, B. N. (2022). Tourism Management Issues and its Relationship
with the Sustainable Development Goals. Jurnal Borneo Administrator, 18(1), 51-64.
https://doi.org/10.24258/jba.v18i1.997



https://doi.org/10.1016/j.tmp.2019.100567
https://www.suarakarya.id/ekonomi/pr-2603609433/kemenpupr-revitalisasi-ikon-baru-wisata-heritage-gresik-melalui-program-kotaku
https://www.suarakarya.id/ekonomi/pr-2603609433/kemenpupr-revitalisasi-ikon-baru-wisata-heritage-gresik-melalui-program-kotaku
https://www.suarakarya.id/ekonomi/pr-2603609433/kemenpupr-revitalisasi-ikon-baru-wisata-heritage-gresik-melalui-program-kotaku
https://doi.org/10.3390/su13169321
https://doi.org/10.24258/jba.v18i1.997

141

Peters, L. D. (2016). Heteropathic versus homopathic resource integration and value co-
creation in service ecosystems. Journal of Business Research, 69(8), 2999-3007.
https://doi.org/10.1016/J.JBUSRES.2016.02.033

Pertiwi, V. I., & Harmawan, B. N. (2022). Tourism management issues and its relationship
with the Sustainable Development Goals (SDG ’s). Jurnal Borneo Administrator, 18(1),
45-60.

Pine, B., & Gilmore, J. (1998). Welcome to the experience economy. Harvard Business
Review, 76(4), 97—105.

Prahalad, C., & Ramaswamy, V. (2004). Co-creating unique value with customers. Strategy
and Leadership, 32(3), 4-9.

Prathama, A., Nuraini, R. E., & Firdausi, Y. (2020). Pembangunan Pariwisata Berkelanjutan
Dalam Perspektif Lingkungan (Studi Kasus Wisata Alam Waduk Gondang di
Kabupaten Lamongan). Jurnal Sosial Ekonomi Dan Politik, 1(3), 29-38.

Purike, E., Azizah, N., Ajibroto, K., Kesumah, P., & Sujana, N. (2023). Wisata Heritage
Dan Kalangan Milenial Muda Di Kota Bandung. Jurnal limu Komunikasi, Sosial Dan
Humaniora, 1(1), 1-13.

Purwahita, A.A.A.R.Martha., dkk. 2021. Dampak covid-19 terhadap pariwisata Bali ditinjau
dari sektor sosial, ekonomi, dan lingkungan (Suatu tinjauan pustaka). Jurnal Kajian dan
Terapan Pariwisata (KTP). Vol. 1, No. 2. Hal 68 - 80

Sari, I. S., & Kustulasari, A. S. (2020). Analisis Network Learning dalam Pariwisata
Berkelanjutan: Studi Kasus Desa Wisata Pulesari. Jurnal Nasional Pariwisata, 12(2),
89-105. https://doi.org/10.22146/jnp.60400

Sedarmayanti, Sastrayuda, G.S., Afriza, L. 2018. Pembangunan dan pengembangan
pariwisata. PT. Refika Aditama: Bandung.

Storbacka, K., Brodie, R. J., Béhmann, T., Maglio, P. P., & Nenonen, S. (2016). Actor
engagement as a microfoundation for value co-creation. Journal of Business Research,
9(8), 3008-3017. https://doi.org/10.1016/].jbusres.2016.02.034

Sutawa, G. K. (2022). Issues on Bali Tourism Development and Community Empowerment
to Support Sustainable Tourism Development. International Conference on Small and
Medium Enterprises Development with a Theme Procedia Economics and Finance, 4,
413-422. https://doi.org/10.1016/S2212-5671(12)00356-5

Sugiyono. (2013). Metode Penelitian Kuantitatif Kualitatif Dan R&D. Alfabeta Bandung


https://doi.org/10.1016/J.JBUSRES.2016.02.033
https://doi.org/10.22146/jnp.60400
https://doi.org/10.1016/j.jbusres.2016.02.034
https://doi.org/10.1016/S2212-5671(12)00356-5

142

Surya. (2024). Ini 110 Titik Area Wifi Gratis Dari Kominfo Gresik. 25 Juni.
https://www.gresiksatu.com/ini-110-titik-area-wifi-gratis-dari-kominfo-gresik/

Taheri, G., Mohammadi, F., & Jami Pour, M. (2024). What drives social co-creation in
tourism? An empirical study. Foresight, 26(1), 114-135. https://doi.org/10.1108/FS-
01-2023-0015

Triana, Y., Suryadi, S., & Anwar, A. (2021). Tourism Policy Implementation Strategy In
Pangandaran District West Java Province. Pasundan Social Science Development,
1(2), 103-120. https://doi.org/10.56457/pascidev.v1i2.14

Tedd, L. A. (2011). People's Collection Wales online access to the heritage of Wales from
museums, archives and libraries. Program: Electronic Library and Information
Systems, 45(3), 333-345. https://doi.org/10.1108/00330331111151638

Tjilen, A. P., Waas, R. F. Y., Ririhena, S. W., Tambaip, B., Syahrudin, Ohoiwutun, Y., &
Prihandayani, R. D. (2023). Optimalisasi potensi desa wisata melalui manajemen
pengelolaan yang berkelanjutan: Kontribusi bagi kesejahteraan masyarakat lokal.
Nanggroe: Jurnal Pengabdian Cendikia, 2(6), 38-49.
https://doi.org/10.5281/zenod0.8373947

Tourism.surabaya.go.id.  (2025)  Tunjungan Romansa  Surabaya. 25  Juni.
https://tourism.surabaya.go.id/destination/e5291779-2864-4a01-9590-1b507ea7ed4f

Undang-Undang Republik Indonesia Nomor 10 Tahun 2009 Tentang Kepariwisataan,
(2009).

UNWTO. (2021). The importance of SMEs in the tourism industry. UNWTO.

Vargo, S. L., & Lusch, R. F. (2004). Evolving to a new dominant logic for marketing.
Journal of Marketing, 68(1), 1-17.

Widyawati, C. (2018). Peranan Partisipasi Masyarakat Lokal dalam Pengembangan Wisata
Heritage di Trowulan. Jurnal Pariwisata, 5(2), 83-94

Wulandari, A.D., Isyandi, B., dan Ekowarso, H. 2022. Analisis tingkat partisipasi dalam
pembangunan desa di kabupaten Indragiri Hulu. Jurnal Niara. VVol. 15, No.1.

Yue, M., Azlan, A. Bin, & Yibing, Y. (2025). International Theory and Practice in
Humanities and Social Sciences Research on Enhancing the Shaolin Temple Tourism
Experience Based on Value Co-Creation. 2, 324-3309.

Long, Y & Pimchangthong, D. (2025). Mediating effects of tourism resource based view
and tourist value co-creation between cultural heritage conservation and tourism


https://www.gresiksatu.com/ini-110-titik-area-wifi-gratis-dari-kominfo-gresik/
https://doi.org/10.56457/pascidev.v1i2.14
https://doi.org/10.1108/00330331111151638
https://doi.org/10.5281/zenodo.8373947
https://tourism.surabaya.go.id/destination/e5291779-2864-4a01-9590-1b507ea7ed4f

143

development towards tourist experience quality. International Journal of Innovative
Research and Scientific Studies. https://doi.org/10.53894/ijir.v8i4.7776

Zaneta, G. (2023). Value Co-Creation in Smart Tourism Destinations. Worldwide
Hospitality and Tourism Themes 15 (5): 468-475. https://doi.org/10.1108/WHATT-
06-2023-0070

Zaky, M. W. (2025). Kosong Melompong, Pudak Galeri Gresik Nasibmu Kini.
https://kabarbaik.co/kosong-melompong-pudak-galeri-gresik-nasibmu-kini/



https://doi.org/10.53894/ijir.v8i4.7776
https://doi.org/10.1108/WHATT-06-2023-0070
https://doi.org/10.1108/WHATT-06-2023-0070
https://kabarbaik.co/kosong-melompong-pudak-galeri-gresik-nasibmu-kini/

