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ANALISIS DAYA SAING EKSPOR KOPI INDONESIA DI PASAR EROPA 

ANALYSIS OF INDONESIAN COFFEE EXPORT COMPETITIVENESS IN 

THE EUROPEAN MARKET 

 

Bening Kusumawati, Sri Tjondro Winarno, Nuriah Yuliati 

 

ABSTRAK 

 Tujuan penelitian yaitu menganalisis keunggulan komparatif, keunggulan 

kompetitif, dan faktor – faktor yang memengaruhi volume ekspor kopi Indonesia 

di Pasar Eropa dalam kurun waktu dua puluh tahun dari 2004 – 2023. Metode 

yang digunakan yaitu Revealed Comparative Advantage (RCA), Trade 

Spesialization Index (TSI), dan Analisis Regresi Linear Berganda. Hasil penelitian 

menunjukkan bahwa kopi Indonesia berdaya saing kuat dalam hal ekspor 

dibuktikan dengan hasil nilai RCA sebesar 30.50 atau lebih dari 1. Kopi Indonesia 

juga memiliki keunggulan kompetitif dengan posisi di tahap pematangan yang 

dibuktikan dengan nilai TSI sebesar 0.90. Faktor yang berpengaruh signifikan dan 

positif yaitu nilai tukar rupiah, produksi kopi Indonesia, dan harga kopi Indonesia.   

 

Kata Kunci: kopi, daya saing, RCA, TSI, Regresi Linear berganda. 

 

ABSTRACK 

 The purpose of the study was to analyze the comparative advantage, 

competitive advantage, and factors affecting the volume of Indonesian coffee 

exports in the European Market within a period of twenty years from 2004 - 2023. 

The methods used are Revealed Comparative Advantage (RCA), Trade 

Specialization Index (TSI), and Multiple Linear Regression Analysis. The results 

showed that Indonesian coffee is strongly competitive in terms of exports as 

evidenced by the results of the RCA value of 30.50 or more than 1. Indonesian 

coffee also has a competitive advantage with a position in the maturation stage as 

evidenced by the TSI value of 0.90. Factors that have a significant and positive 

effect are the rupiah exchange rate, Indonesian coffee production, and Indonesian 

coffee prices.  

 

Keywords: coffee, competitiveness, RCA, TSI, Multiple Linear Regression 
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