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ABSTRAK

RISTA ADHALIA FANI, 21042010008, PENGARUH CITRA MEREK,
HARGA, DAN KUALITAS PRODUK TERHADAP LOYALITAS
PELANGGAN PADA PRODUK GLAD2GLOW

(Studi Pada Followers Instagram Glad2Glow)

Penelitian ini bertujuan untuk menganalisis pengaruh citra merek, harga, dan
kualitas produk terhadap loyalitas pelanggan pada produk Glad2Glow. Latar
belakang penelitian didasarkan pada semakin ketatnya persaingan industri
kecantikan di Indonesia, sehingga perusahaan dituntut mampu membangun
loyalitas pelanggan melalui strategi pemasaran yang tepat. Rumusan masalah
difokuskan pada apakah citra merek, harga, dan kualitas produk berpengaruh secara
simultan maupun parsial terhadap loyalitas pelanggan. Jenis penelitian ini adalah
penelitian kuantitatif dengan pendekatan asosiatif. Sampel penelitian berjumlah
100 responden yang merupakan followers akun Instagram @Glad2Glow, dipilih
menggunakan teknik purposive sampling dengan kriteria pernah membeli produk
minimal dua kali. Data dikumpulkan melalui kuesioner dan dianalisis
menggunakan regresi linier berganda, dengan uji asumsi klasik, uji F (simultan),
dan uji t (parsial). Hasil penelitian menunjukkan bahwa secara simultan citra merek,
harga, dan kualitas produk berpengaruh signifikan terhadap loyalitas pelanggan.
Secara parsial, citra merek dan harga terbukti berpengaruh positif dan signifikan
terhadap loyalitas pelanggan. Namun, kualitas produk tidak berpengaruh
signifikan. Temuan ini mengindikasikan bahwa loyalitas pelanggan produk
Glad2Glow lebih dipengaruhi oleh persepsi terhadap citra merek dan harga yang
terjangkau dibandingkan dengan kualitas produk.

Kata Kunci: Citra Merek, Harga, Kualitas Produk, Loyalitas Pelanggan,
Glad2Glow.



ABSTRACT

RISTAADHALIA FANI, 21042010008, THE INFLUNCE OF BRAND IMAGE,
PRICE, AND PRODUCT QUALITY ON CUSTOMER LOYALTY TO
GLAD2GLOW PRODUCTS (A Study of Glad2Glow Instagram Followers)

This study aims to analyze the effect of brand image, price,and product quality on
customer loyalty to Glad2Glow products. The background ofthis study is based on
the increasingly fierce competition in the beauty industryin Indonesia, which
requires companies to be able to build customer loyaltythrough appropriate
marketing strategies. The research question focuseson whether brand image, price,
and product quality have a simultaneousor partial effect on customer loyalty. This
study is aquantitative study with an associative approach. The research sample
consisted of100 respondents who are followers of the @Glad2Glow Instagram
account, selectedusing purposive sampling with the criteria of having purchasedthe
product at least twice. Data were collected through questionnaires and
analyzedusing multiple linear regression, with classical assumption tests, Ftests
(simultaneous), and t tests (partial). The results show thatsimultaneously, brand
image, price, and product quality have a significant effecton customer loyalty.
Partially, brand image and price were proven to have a positive and significant
effect on customer loyalty. However, product quality did not have a significant
effect. These findings indicate that customer loyalty to Glad2Glow products is more
influenced by perceptions of brand image and affordability than by product quality.

Keywords: Brand Image, Price, Product Quality, Customer Loyalty, Glad2Glow.
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