
 

99 
 

DAFTAR PUSTAKA 

Abdullah, M. N. A., & Rasnadipoetra, I. D. (2025). Persepsi Nilai Dalam Generasi 

Z Terhadap Preferensi Produk Viral. Jurnal Ilmiah Citra Bakti. 

Http://Jurnalilmiahcitrabakti.Ac.Id/Jil/Index.Php/Jil/Article/Download/5394/

1453 

Ali, M. H., Ningsih, L. S. R., & Santoso, R. P. (2024). Green Experiential 

Marketing Dan Keputusan Pembelian Konsumen. JSSR. 

Https://Www.Jurnal.Goretanpena.Com/Index.Php/JSSR/Article/View/2272 

Aminah, S., & Hariyana, N. (2024). The Influence Of Brand Image, Product Quality 

And Lifestyle On The Decision To Purchase An Iphone Smartphone In 

Surabaya. Journal Of Humanities And Social Studies (JHSS). 

Https://Journal.Unpak.Ac.Id/Index.Php/Jhss/Article/View/10848 

Andhini, A. N. (2025). Pengaruh Persepsi Kualitas, Gaya Hidup Hedonis, Dan 

Viral Marketing Terhadap Keputusan Pembelian Hijab Buttonscarves. 

Http://Eprints.Universitasputrabangsa.Ac.Id/Id/Eprint/4589/4/BAB I-

Annisya Noor Andhini-215504414-Skripsi-2025.Pdf 

Anggara, E. (2016). Analisis Faktor-Faktor Yang Mempengaruhi Produksi Dan 

Pendapatan Nelayan Di Desa Batununggul Kecamatan Nusa Penida. E-Jurnal 

EP Unud, 8(5), 1092–1121. 

Anggraeni, Y., & Gunawan, K. (2024). The Analysis Of Hedonic Lifestyle Impact 

On Irrational Purchasing Behavior With Social Acknowledgement As A 

Moderating Variabel. Review Of Management And Entrepreneurship. 

Https://Journal.Uc.Ac.Id/Index.Php/Rome/Article/Download/4393/2878 

Aulia, D., Hepat, R., Yantu, I., & Juanna, A. (2024). Gaya Hidup Hedonis Pada 

Pengguna Smarthphone Iphone (Studi Kasus Mahasiswa Fakultas Ekonomi 

Universitas Negeri Gorontalo). JAMBURA, 7(1). 

Https://Ekbis.Sindonews.Com 

Aulia Hepat, D. R., Yantu, I., Juanna, A., & Aditya Kusuma, C. (2024). Gaya Hidup 

Hedonis Pada Pengguna Smarthphone Iphone (Studi Kasus Mahasiswa 

Fakultas Ekonomi Universitas Negeri Gorontalo). JAMBURA, 7(1). 

Https://Ekbis.Sindonews.Com 

Boediman, V. J., Tasik, F. C. M., & Kawung, E. J. R. (2023). Gaya Hidup Hedonis 

Di Kalangan Mahasiswa Kost (Studi Kasus Pada Mahasiswa FISIP Unsrat). 

Jurnal Ilmiah Society. 

Https://Ejournal.Unsrat.Ac.Id/Index.Php/Jurnalilmiahsociety/Article/Downlo

ad/47096/41981 

BPS Kota Surabaya. (2023). Statistik Pendidikan Surabaya 2023. 

Candra, S., Pandean, E. T., & Harisson, J. (2022). The Impact Of Sensory 

Experience On The Buying Behavior Of Coffee Shop Visitors In Indonesia. 

Journal Of International Consumer Marketing, 34(5), 509–526. 

Https://Doi.Org/10.1080/08974438.2022.2043980 

El Halidy, A., & DS, Y. R. R. (2022). Pengaruh FoMO, Kesenangan Berbelanja, 

Dan Motivasi Belanja Hedonis Terhadap Keputusan Pembelian Tidak 

Terencana Di E-Commerce Shopee. Eqien: Jurnal Ekonomi Dan Bisnis, 9(2). 

Faturrachman, D., & Rachbini, W. (2025). Pengaruh Fear Of Missing Out (FoMO) 



100 
 

 
 

Dan Influencer Marketing Terhadap Elevated Price Brand. CIB Journal. 

Https://Cahayailmubangsa.Fahd39.Com/Index.Php/Musytari/Article/Downlo

ad/2676/2321 

Fauzi, A., Mutmainah, I., & Mulia, A. P. (2024). Does Perceived Value Moderate 

The Influence Of Brand Image And Hedonic Lifestyle On Purchasing 

Decisions? Case: Starbucks Brand Coffee Consumer. Neraca: Jurnal Ilmiah 

Akuntansi Dan Keuangan. Https://Ejournal.Uika-

Bogor.Ac.Id/Index.Php/Neraca/Article/Download/16705/5367 

Fauziah, F., Nurlenawati, N., & Triadinda, D. (2025a). Pengaruh FoMO Terhadap 

Keputusan Pembelian Produk Skincare Dengan Konten Media Sosial Tiktok. 

Jurnal Lentera Bisnis. 

Https://Plj.Ac.Id/Ojs/Index.Php/Jrlab/Article/Download/1478/1001 

Fauziah, F., Nurlenawati, N., & Triadinda, D. (2025b). Pengaruh FoMO Terhadap 

Keputusan Pembelian Produk Skincare Melalui Konten Tiktok. Jurnal Lentera 

Bisnis. Https://Plj.Ac.Id/Ojs/Index.Php/Jrlab/Article/Download/1478/1001 

Ferdinand, A. (2014). Metode Penelitian Manajemen: Pedoman Penulisan Skripsi, 

Tesis, Dan Disertasi Ilmu Manajemen. BP Undip. 

Fine, A., & Wardhani, N. I. K. (2022). Faktor-Faktor Brand Pada Keputusan 

Pembelian Produk Lipstick Maybelline Di Kabupaten Sidoarjo. Ekonomis: 

Journal Of Economics And Business, 6(2), 557. 

Https://Doi.Org/10.33087/Ekonomis.V6i2.614 

Fitria, A. (2022). Pengaruh Brand Image Dan Gaya Hidup Hedonis Terhadap 

Keputusan Pembelian Iphone Di Kota Surabaya. SINOMIKA Journal: 

Publikasi Ilmiah Bidang Ekonomi Dan Akuntansi, 1(4), 965–980. 

Https://Doi.Org/10.54443/Sinomika.V1i4.480 

Ghozali, I. (2021). Partial Least Squares (PLS): Metode Alternatif Structural 

Equation Modeling (SEM) (2nd Ed.). Badan Penerbit Universitas Diponegoro. 

Gimena, K. L. B., Libot, L. B., Roble, I. Q. L., & Manala-O, S. (2024). The Role 

Of FoMO In The Purchase Intention Of Aquaflask: The Case Of A Public 

University. Researchgate. Https://Www.Researchgate.Net/Profile/Safa-

Manala-

O/Publication/384153207_The_Role_Of_FoMO_In_The_Purchase_Intentio

n_Of_Aquaflask_The_Case_Of_A_Public_University/Links/66ece12c97a75

a4b4838bebb/The-Role-Of-FoMO-In-The-Purchase-Intention-Of-Aquaflask-

The-Cas 

Habeahan, A. P. (2019). Pengaruh Komunikasi Pemasaran Terpadu, Citra Merek 

Dan Kualitas Pelayanan Terhadap Ekuitas Merek Produk Smartphone 

Samsung Galaxy (Studi Kasus Pada Wilayah Pondok Labu). 

Https://Repository.Upnvj.Ac.Id/3113/ 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2020). Multivariate Data 

Analysis (7th Ed.). Pearson Education. 

Https://Digitalcommons.Kennesaw.Edu/Facpubs/2925/ 

Hapsari, A., & Sukardani, P. S. (2025). Pengaruh Terpaan Informasi Gerakan 

Boikot Terhadap Keputusan Pembelian Mahasiswa. Commercium. 

Https://Ejournal.Unesa.Ac.Id/Index.Php/Commercium/Article/Download/66

607/49628 

Henseler, J. (2020). Composite-Based Structural Equation Modeling: Analyzing 

Latent And Emergent Variabels. Springer. Https://Doi.Org/10.1007/978-3-



101 
 

 
 

030-24374-3 

Hepat, D. A. R., Yantu, I., & Juanna, A. (2024). Gaya Hidup Hedonis Pada 

Pengguna Iphone (Studi Mahasiswa FE Universitas Negeri Gorontalo). 

Https://Ejurnal.Ung.Ac.Id/Index.Php/JIMB/Article/Viewfile/25075/8586 

Hidayah, M. A. B. N., Soebiantoro, U., & Zawawi, Z. (2023). Pengaruh Gaya 

Hidup, Citra Merek, Dan Kualitas Produk Terhadap Minat Beli Smartphone 

Iphone. Al-Kharaj : Jurnal Ekonomi, Keuangan & Bisnis Syariah, 6(2), 3993–

4003. Https://Doi.Org/10.47467/Alkharaj.V6i2.4456 

Hodkinson, C. (2019). ‘Fear Of Missing Out’ (FOMO) Marketing Appeals: A 

Conceptual Model. Journal Of Marketing Communications, 25(1), 65–88. 

Https://Doi.Org/10.1080/13527266.2016.1234504 

Hong, S., O’Connell, J. F., Kim, B., & Cho, J. (2025). Impact Of Relative Price On 

Airline Revenues. Annals Of Tourism Research. 

Https://Doi.Org/10.1016/J.Annals.2025.103722 

Junita, D., Amilia, S., Rahman, M., Ekonomi, F., Samudra, U., & Korespondensi, 

P. (2024). Pengaruh Gaya Hidup Dan Kualitas Produk Terhadap Keputusan 

Pembelian Smartphone Iphone Pada Gen-Z (Studi Kasus Pada Mahasiswa 

Universitas Samudra). NIAGAWAN, 13(2). 

Kim, H.-W., Chan, H. C., & Gupta, S. (2007). Value-Based Adoption Of Mobile 

Internet: An Empirical Investigation. Decision Support Systems, 43(1), 111–

126. 

Kim, S., & Sullivan, A. (2023). Connecting The Composition Of Collaborative 

Governance Structure To Community‐Level Performance In Homeless 

Services. Public Administration Review. Https://Doi.Org/10.1111/Puar.13632 

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th Ed.). Pearson. 

Kotler, P., & Keller, K. L. (2022). Marketing Management (15th Global Edition). 

Pearson Education Limited. 

Li, M., Wang, Y., Jiang, Y., & Zhu, F. (2023). Rural B&B Entrepreneurs’ Lifestyle 

Pursuits And Rural Resilience. International Journal Of Hospitality 

Management. 

Https://Www.Sciencedirect.Com/Science/Article/Pii/S0278431924002329 

Lou, C., Zhou, X., Huang, X., & Qiu, C. (2023). Fostering Consumer Engagement 

During An Omnipresent Victim Crisis: Understanding The Role Of Values In 

Pandemic-Themed Advertising. International Journal Of Advertising. 

Https://Doi.Org/10.1080/02650487.2022.2111830 

Lubis, A. R., Yunus, M., Maihani, S., Utama, M. H., & Buchari, A. M. (2024). 

Teori Manajemen Pemasaran Lanjutan. Google Books. 

Https://Books.Google.Com/Books?Id=Cz8peqaaqbaj 

Mahyuzar, H. (2020). Pengaruh Identitas Sosial, Persepsi Nilai, Dan Aktivitas 

Pemasaran Media Sosial Terhadap Kepuasan Netizen. 

Https://Dspace.Uii.Ac.Id/Handle/123456789/20400 

Mcginnis, P. J. (2020). Fear Of Missing Out: Practical Decision-Making In A 

World Of Overwhelming Choice. Sourcebooks. 

Https://Www.Goodreads.Com/Book/Show/52765829-Fear-Of-Missing-Out 

Mehrabian, A., & Russell, J. A. (1974). An Approach To Environmental 

Psychology. 

Ningsih, S. W. (2025). Pengaruh Fear Of Missing Out Terhadap Keputusan 

Pembelian Melalui Persepsi Nilai. Jurnal Inovasi Research And Knowledge. 



102 
 

 
 

Https://Bajangjournal.Com/Index.Php/JIRK/Article/Download/10278/8123 

Nizam, F. F. (2024). Pengaruh Hedonic Lifestyle, Fear Of Missing Out (FoMO) 

Dan Quality Product Terhadap Keputusan Pembelian Iphone. 

Pakan, E. D., & Purwanto, S. (2022). Pengaruh Beauty Influencer Dan Kualitas 

Produk Terhadap Keputusan Pembelian Produk Facial Wash Garnier Di 

Surabaya. Scientific Journal Of Reflection : Economic, Accounting, 

Management And Business, 5(3), 764–772. 

Https://Doi.Org/10.37481/Sjr.V5i3.535 

Pertiwi, D. A., Agustina, R., & Laili, C. N. (2021). Faktor Yang Mempengaruhi 

Financial Satisfaction Dengan Financial Literacy Sebagai Pemoderasi. 

Prosiding Seminar Nasional Sainsteknopak. 

Https://Ejournal.Unhasy.Ac.Id/Index.Php/Sainsteknopak/Article/Download/1

893/1234 

Phung, C. K., & Nur, D. I. (2024). Keputusan Investasi Keuangan Dan Fear Of 

Missing Out Sebagai Variabel Mediasi Pada Mahasiswa UPN Veteran Jawa 

Timur. J-MAS (Jurnal Manajemen Dan Sains), 9(2), 1257–1266. 

Probo Ningtyas, Y., & Ula Ananta Fauzi, R. (2023). Simba Seminar Inovasi 

Manajemen Bisnis Dan Akuntansi 5 Seminar Inovasi Manajemen Bisnis Dan 

Akuntansi (Simba) 5 Fakultas Ekonomi Dan Bisnis Universitas Pgri Madiun 

Pada Pengguna Shopee Di Kota Madiun. 

Probowati, F., & Nugrahani, R. (2025). Pengaruh Kualitas Produk, Harga, Dan 

Citra Merek Terhadap Persepsi Nilai Dan Loyalitas Konsumen. Prospect: 

Jurnal Manajemen Dan Bisnis, 5(1), 41–50. 

Https://Journal.Stiera.Ac.Id/Index.Php/PROSPECT/Article/Download/143/1

25 

Prof. Dr. Sugiyono, Metode Penelitian Kuantitatif Kualitatif Dan R&D. Intro ( 

Pdfdrive ). (N.D.). 

Przybylski, A. K., Murayama, K., Dehaan, C. R., & Gladwell, V. (2013). 

Motivational, Emotional, And Behavioral Correlates Of Fear Of Missing Out. 

Computers In Human Behavior, 29(4), 1841–1848. 

Https://Doi.Org/10.1016/J.Chb.2013.02.014 

Putra, M. S., & Aminah, S. (2022). Pengaruh Citra Merek Dan Persepsi Harga 

Terhadap Keputusan Pembelian Iphone. Jurnal Pendidikan Ekonomi 

(JURKAMI), 7(2), 276–285. 

Putra Pratama, F., Anggara, Z. R., Azizi, W. N., Cabase, D. C., & Khoiriyah, S. 

(2024). The Influence Of Fear Of Missing Out (FoMO), Financial Literacy, 

And Trust On The Use Of Pay Later Service By Gen Z Through Mediating 

Consumer Satisfaction (Vol. 7, Issue 1). 

Rachman, A., Efawati, Y., & Anmoel, J. T. (2024). Understanding The Role Of 

FOMO (Fear Of Missing Out) In Impulse Purchase For Smes. Riset: Jurnal 

Aplikasi Ekonomi. Https://Www.Researchgate.Net/Publication/384449261 

Ramadhan, I. I., & Ali, H. (2024). Pengaruh Harga Dan Promosi Terhadap Produk 

Baru Dan Keputusan Customer. Jurnal Pendidikan Siber Nusantara (JPSN). 

Https://Siberpublisher.Org/Index.Php/JPSN/Article/Download/296/223 

Ramadian, A., Setiawan, R., & Sepriano, S. (2025). Manajemen Pemasaran: 

Konsep, Strategi, Dan Aplikasi Di Era Digital. Google Books. 

Https://Books.Google.Com/Books?Hl=Id&Lr=&Id=1-

Vfeqaaqbaj&Oi=Fnd&Pg=PA1&Dq=Ramadian+2025+Manajemen+Pemasa



103 
 

 
 

ran 

Rifai, M. A. (2024). Analisis Strategi Komunikasi Pemasaran 7P Soto Padang 

Rajawali Dalam Membangun Brand Awareness. 

Https://Repository.Bakrie.Ac.Id/10953/1/00. Cover.Pdf 

Rumyeni, R., & Utari, M. (2017). Pengaruh Media Sosial Instagram 

@Princessyahrini Terhadap Gaya Hidup Hedonis Para Followersnya. 

Proceedings. Https://Www.Neliti.Com/Publications/188875 

Sabara, I. (2023). Pengaruh Kualitas Layanan Dan Nilai Pelanggan Terhadap 

Loyalitas Pelanggan Pada Mebel Jihan Jaya Di Desa Pangkatrejo. 

Http://Eprints.Unisla.Ac.Id/1310/5/BAB 2.Pdf 

Saputra, R. N. M., & Kuswati, R. (2024). The Effect Of Hedonic Motivation And 

Positive Affect On Impulsive Buying Behavior Mediated By Shopping 

Lifestyle. Eduvest - Journal Of Universal Studies. 

Https://Eduvest.Greenvest.Co.Id/Index.Php/Edv/Article/Download/43133/32

34 

Schiffman, L. G., & Wisenblit, J. L. (2019). Consumer Behavior (12th, Glob Ed.). 

Pearson Education. Https://Www.Pearson.Com/En-Gb/Subject-

Catalog/P/Consumer-Behavior-Global-

Edition/P200000005426/9781292269245 

Setyariningsih, E., Putri, A. Y., & Hidayat, M. S. (2024). Pengaruh Citra Merek 

Dan Gaya Hidup Terhadap Keputusan Pembelian Ulang Iphone (Studi 

Mahasiswa Surabaya). Http://Repository.Unim.Ac.Id/5536/7/Daftar 

Pustaka.Pdf 

Siswadi, G. A., & Puspadewi, I. D. A. (2024). Kritik Atas Gaya Hidup Hedonisme 

Dalam Perspektif Etika Pesimisme Arthur Schopenhauer. Sanjiwani: Jurnal 

Filsafat. 

Https://Ojs.Uhnsugriwa.Ac.Id/Index.Php/Sanjiwani/Article/Download/3062/

2511 

Solomon, M. R. (2019). Consumer Behavior: Buying, Having, And Being (12th 

Ed.). Pearson. 

Stephanus Solaiman, & Christian Haposan Pangaribuan. (2024). The Influence Of 

Hedonic Motivation And Influencer Marketing On Purchasing Decisions With 

FOMO (Fear Of Missing Out) As A Mediating Variabel (Empirical Study: 

Cupika Online Store Customers). International Journal Of Economics (IJEC), 

3(2), 906–918. Https://Doi.Org/10.55299/Ijec.V3i2.1006 

Stylianou, T., & Pantelidou, A. (2025). A Machine Learning Approach To 

Consumer Behavior In Supermarket Analytics. Decision Analytics Journal, 

2025, 100234. Https://Doi.Org/10.1016/J.Dajour.2025.100234 

Suhartini, S., & Maharani, D. (2023). Peran Fear Of Missing Out (FoMO) Dalam 

Perilaku Konsumen Terhadap Keputusan Pembelian. Jurnal Ecotal. 

Https://Ojs.Stieamkop.Ac.Id/Index.Php/Ecotal/Article/View/613 

Supriyanto, A., & Sepriano, S. (2025). Buku Referensi Pengantar Bisnis Modern: 

Teori Dan Praktik. PT. Sonpedia Publishing Indonesia. 

Syandana, D. A., & Dhania, D. R. (2024). Hubungan Antara Fear Of Missing Out 

(FoMO) Dan Gaya Hidup Hedonis Dengan Impulsive Buying Pada 

Mahasiswa Pengguna E-Commerce. 

Https://Journal.Stiemb.Ac.Id/Index.Php/Mea/Article/Download/4502/1994 

Tandon, A., Dhir, A., Almugren, I., & Alnemer, G. N. (2021). Fear Of Missing Out 



104 
 

 
 

(FoMO) Among Social Media Users: A Systematic Literature Review, 

Synthesis And Framework For Future Research. Internet Research, 31(3), 

782–821. Https://Doi.Org/10.1108/INTR-11-2019-0455 

Tubalawony, J., Saununu, S. J., & Reken, F. (2025). FoMO, Media Sosial, Dan 

Keputusan Pembelian: Studi F&B Ambon. Innovative: Journal Of Business. 

Http://J-

Innovative.Org/Index.Php/Innovative/Article/Download/19369/13062 

Wachyuni, S. S., Namira, S., & Respati, R. D. (2024a). FoMO Terhadap Nilai 

Konsumen Restoran Viral Karen’s Diner. Jurnal Bisnis Dan Hospitality. 

Https://Ejournal.Ppb.Ac.Id/Index.Php/Jbh/Article/Download/1382/927 

Wachyuni, S. S., Namira, S., & Respati, R. D. (2024b). Pengaruh FOMO Terhadap 

Keputusan Pembelian Konsumen Restoran Viral Karen’s Diner. Jurnal Bisnis 

Dan Hospitality. 

Https://Ejournal.Ppb.Ac.Id/Index.Php/Jbh/Article/Download/1382/927 

Widiantari, P. D., & Permatasari, I. (2025). Hedonisme Di Tiktok Dan Persepsi 

Nilai Konsumen Skincare. Innovative: Journal Of Business. Https://J-

Innovative.Org/Index.Php/Innovative/Article/Download/17973/12200 

Wijaya, L. F., Chandra, A. G., Nainggolan, T., & Berlien, R. (2024). Pengaruh 

Kualitas Produk, Kualitas Pelayanan, Dan Personal Selling Terhadap 

Keputusan Pembelian Konsumen Pada PT. Indako Trading Coy Medan. 

Jurnal Minfo Polgan, 13(2), 1434–1443. 

Https://Doi.Org/10.33395/Jmp.V13i2.14094 

Wijayanti, S. D., & Prasetya, H. (2024). Image, Gaya Hidup Hedonisme, Dan Word 

Of Mouth Terhadap Keputusan Pembelian Smartphone Iphone (Studi 

Mahasiswa). Https://Erepository.Uwks.Ac.Id/17293/11/Jurnal IMKA 

Septiana Dwi Wijayanti .Pdf 

Xu, Z. (2024). The Psychological Effects Of Fear Of Missing Out (FoMO) On 

Consumer Behaviour. Proceedings Of The 2024 International Conference. 

Https://Www.Scitepress.Org/Papers/2024/128177/128177.Pdf 

Yana, N., & Setyawan, I. R. (2023). Do Hedonism Lifestyle And Financial Literacy 

Affect To Student’s Personal Financial Management. International Journal Of 

Application. 

Https://Pdfs.Semanticscholar.Org/C18b/4773bcce973881622d4e3c93bed90a

24ad52.Pdf 

Yurizal, & Damaiyanti, L. (2024). Menjadi Ladies: Social Climber Dan Gaya 

Hidup Hedonis Pada Remaja Putri Di Kota Banjarmasin. Huma: Jurnal 

Sosiologi. Https://Ppis.Ulm.Ac.Id/Index.Php/JH/Article/Download/123/131 

Zahara, A. E., Judijanto, L., Apriyanto, A., & Yuliasih, M. (2025). Manajemen 

Pemasaran Modern. Google Books. 

Https://Books.Google.Com/Books?Id=NVNJEQAAQBAJ 

Zhang, Y., Luo, L., Li, P., Xu, Y., & Chen, Z. (2023). Risk Factors For College 

Students’ Online Lending Between Different Genders—A Cross-Sectional 

Study In China. Frontiers In Psychology, 14, 965049. 

Https://Doi.Org/10.3389/Fpsyg.2023.965049 

 

 

 


