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ABSTRAK 

INTAN DWI ISMA SAPUTRI, 21042010239, Analisis Peran Environmental 
Awareness dan Green Marketing Mix Terhadap Loyalitas Customer 

Penelitian ini bertujuan menganalisis pengaruh Environmental Awareness dan 

Green Marketing Mix terhadap Loyalitas Pelanggan. Meningkatnya kesadaran 

lingkungan mendorong perusahaan untuk menerapkan strategi pemasaran 

berkelanjutan. Penelitian ini menggunakan pendekatan kuantitatif dengan metode 

survei melalui kuesioner kepada 100 pelanggan. Analisis data dilakukan 

menggunakan uji validitas, reliabilitas, regresi linear berganda, uji F, dan uji t 

dengan bantuan SPSS versi 25. Hasil penelitian menunjukkan bahwa secara 

simultan, Environmental Awareness dan Green Marketing Mix berpengaruh 

positif dan signifikan terhadap Loyalitas Pelanggan. Namun, secara parsial, 

Environmental Awareness tidak berpengaruh dan tidak signifikan, sedangkan 

Green Marketing Mix berpengaruh positif dan signifikan terhadap Loyalitas 

Pelanggan. 

Kata Kunci : Environmental Awareness, Green Marketing Mix, Loyalitas 

Pelanggan. 
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ABSTRACT 

INTAN DWI ISMA SAPUTRI, 21042010239, Analysis of the Role of 
Environmental Awareness and Green Marketing Mix on Customer Loyalty 

This study aims to analyze the effect of Environmental Awareness and Green 

Marketing Mix on Customer Loyalty. Increasing environmental awareness has 

encouraged companies to implement sustainable marketing strategies. This study 

uses a quantitative approach with a survey method through questionnaires to 100 

customers. Data analysis was performed using validity and reliability tests, 

multiple linear regression, F-test, and t-test with the help of SPSS version 25. The 

results show that simultaneously, Environmental Awareness and Green Marketing 

Mix have a positive and significant effect on Customer Loyalty. However, 

partially, Environmental Awareness has no effect and is not significant, while 

Green Marketing Mix has a positive and significant effect on Customer Loyalty. 

Keywords : Environmental Awareness, Green Marketing Mix, Customer Loyalty. 
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