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PREFERENSI KONSUMEN MEMBELI DAGING AYAM BROILER DI 

PASAR TANJUNG ANYAR KOTA MOJOKERTO 

 

Gilang Amanda Puspanegara, Nuriah Yuliati, Risqi Firdaus Setiawan 

ABSTRAK 

 

Penelitian ini mengkaji preferensi pembelian daging ayam broiler di pasar 

tradisional Kota Mojokerto, sebuah kota dengan tingkat konsumsi daging ayam 

broiler tertinggi di Jawa Timur meskipun merupakan kota terkecil. Tujuan dari studi 

ini untuk mendeskripsikan karakteristik konsumen serta menganalisis preferensi 

konsumen terhadap atribut produk daging ayam broiler dan faktor-faktor yang 

mempengaruhi keputusan pembelian konsumen daging ayam broiler. Penelitian 

kualitatif ini dilaksanakan pada Mei-Juni 2025 di Pasar Tradisional Tanjung Anyar, 

Kota Mojokerto. Jenis sampel non-probability, yang dilakukan secara kebetulan, 

digunakan untuk penentuan lokasi sampel. Responden sebanyak 97 yang ditemui 

secara kebetulan dan bersedia berpartisipasi digunakan untuk penentuan sampel.  

Analisis yang digunakan analisis konjoin untuk preferensi konsumen, analisis 

deskriptif untuk karakteristik konsumen dan SEM PLS untuk faktor-faktor yang 

mempengeruhi keputusan pembelian konsumen. Berdasarkan hasil penelitian 

konsumen daging ayam broiler di Pasar Tanjung Anyar, Kota Mojokerto didominasi 

oleh perempuan berusia 31-42 tahun dengan pendidikan terakhir SMA pekerjaan 

karyawan swasta dengan pendapatan Rp. 1.600.000-Rp. 3.000.000. Kombinasi 

atribut yang paling diminati konsumen adalah daging ayam seharga <Rp. 30.000, 

berwana putih kemerahan, dan bagian dada.  Faktor budaya, sosial, pribadi dan 

psikologis berpengaruh signifikan terhadap keputusan pembelian konsumen daging 

ayam broiler. Dampak penelitian tentang analisis preferensi ini diharapkan nantinya 

dapat membantu produsen dan pedagang untuk memahami kebutuhan dan 

keinginan konsumen, sehingga dapat meningkatkan daya saing produk daging 

ayam broiler di Pasar Tanjung Anyar Kota Mojokerto. 

 

Kata Kunci: Preferensi konsumen, Karakteristik konsumen, Daging ayam, Atribut, 

Analisis konjoin 
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CONSUMER PREFERENCES FOR PURCHASING BROILER CHICKEN 

MEAT AT TANJUNG ANYAR MARKET MOJOKERTO CITY 

 

Gilang Amanda Puspanegara, Nuriah Yuliati, Risqi Firdaus Setiawan 

ABSTRACT 

 

This study examines purchasing preferences for broiler chicken meat in traditional 

markets in Mojokerto City, a city with the highest consumption of broiler chicken 

meat in East Java despite being the smallest city. The purpose of this study is to 

describe consumer characteristics and analyze consumer preferences regarding 

broiler chicken meat product attributes and factors that influence consumer 

purchasing decisions for broiler chicken meat. This qualitative research was 

conducted in May-June 2025 at the Tanjung Anyar Traditional Market, Mojokerto 

City. A non-probability sample, selected randomly, was used to determine the 

sample location. A total of 97 respondents who were encountered randomly and 

willing to participate were used to determine the sample. Conjoint analysis was 

used for consumer preferences, descriptive analysis for consumer characteristics, 

and SEM PLS for factors influencing consumer purchasing decisions. Based on the 

results of consumer research on broiler chicken meat at Tanjung Anyar Market, 

Mojokerto City, the market is dominated by women aged 31-42 years with a high 

school education, working as private employees with an income of Rp. 1,600,000-

Rp. 3,000,000. The combination of attributes most preferred by consumers is 

chicken meat priced at <Rp. 30,000, reddish-white in color, and from the breast. 

Cultural, social, personal, and psychological factors have a significant influence 

on consumers' purchasing decisions for broiler chicken meat. The impact of this 

preference analysis research is expected to help producers and traders understand 

consumer needs and desires, thereby enhancing the competitiveness of broiler 

chicken meat products in the Tanjung Anyar Market in Mojokerto City. 

 

KEYWORDS : Consumer preferences, Consumer characteristics, Chicken meat, 

Attributes, Conjoint analysis 
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