FINAL PROJECT

SOCIAL CAMPAIGN ON THE THREAT OF ANTIBIOTIC
RESISTANCE AT PUSKESMAS WONOKROMO

To Fullfill Partial Requirements for Obtaining a Bachelor’s Degree (S-1)

Renata Aulia Kuncoro

22052010090

Supervisor I:

Bayu Setiawan, S.Sn., M.Sn.
NIP. 19910728 202203 1004
Supervisor II:
Aninditya Daniar, S.Sn., M.Sn.
NIP. 19941124 202406 2002

VISUAL COMMUNICATION DESIGN STUDY PROGRAM
FACULTY OF ARCHITECTURE AND DESIGN
UNIVERSITAS PEMBANGUNAN NASIONAL “VETERAN” JAWA TIMUR
2025/2026



APPROVAL PAGE

SOCIAL CAMPAIGN ON THE THREAT OF ANTIBIOTIC RESISTANCE AT

PUSKESMAS WONOKROMO

\d / Compiled by:
—- RENATA AULIA KUNCORO
22052010090

Has been maintained in front of the Examination Team
On: April 23, 2026

Supervisor I

Bayu Setiawan, S$.Sn., M.Sn. Aniditya Daniar, S.Sn., M.Sn.

NIP. 19910728 202203 1004 NIP. 19941124 202406 2002
Examiner I Examiner Il
/
‘ m‘ ggn!. §'Q'!!’E.g= SQT.’ MIDS'
NIP. 19930419 202506 2006 NIPPPK. 19870119 202421 2024

This final project has been accepted as one of the requirements
to obtain a Bachelor of Design (S-1) degree

i



AGREEMENT PAGE

SOCIAL CAMPAIGN ON THE THREAT OF ANTIBIOTIC RESISTANCE AT
PUSKESMAS WONOKROMO

Compiled by:
RENATA AULIA KUNCORO

22052010090

Has been maintained in front of the Examination Team
On: April 23, 2026

Supervisor [ Supervisor 11

Bayu Setiawan, S.Sn., M.Sn.
NIP. 19910728 202203 1004

NIP. 19941124 202406 2002

This final project has been accepted as one of the requirements
to obtain a Bachelor of Design (S-1) degree

Head of the Visual Communication Design Study Program

- -
i %
3

NIPPPK. 19840512 202121 2004

e

\'.- ) Sl

L




STATEMENT OF FREE PLAGIARISM

The undersigned:
Name : Renata Aulia Kuncoro
Student ID Number (NPM) : 22052010090
! Program : Bachelor’s (S-1)
Study Program : Visual Communication Design
Faculty : Architecture and Design

Hereby declare that this Final Project document does not contain any parts of other scientific
works that have been submitted to obtain an academic degree at any Higher Education
Institution, and also does not contain any works or opinions that have ever been written or
published by other individuals/institutions, except those that are properly cited in writing within
this document and fully listed in the bibliography.

And I declare that this scientific document is free from elements of plagiarism. If, in the future,
any indication of plagiarism is found in this Final Project, I am willing to accept sanctions in
accordance with the prevailling laws and regulations.

This statement is made truthfully without any coercion from any party and is to be used as

appropriate.

Surabaya, April 23, 2026
Who Made the Statement

Renata Aulia Kuncoro
NPM 22052010090

v




ABSTRACT

Antibiotic resistance has become a serious global health threat, including within the
Wonokromo Public Health Center (Puskesmas) environment. Low public health literacy
regarding antibiotic functions triggers non-prescription self-medication behavior (62.7%) and
non-compliance in completing treatment doses (44.6%). Through qualitative methods
(interviews and observations) and quantitative methods (questionnaires), a cognitive gap was
found among productive-age audiences visiting the public health center who tend to self-
diagnose. Furthermore, the unavailability of strategic visual education media at Puskesmas
Wonokromo hinders the effective delivery of health messages. This “Bijak Berantibiotik” social
campaign design utilizes the concept of “Edukasi Visual Penawar Tangguh” (Tough Healing
Visual Education) with a flat design illustration style and the tagline “Sembuh Sempurna Tanpa
Resisten”. The designed media places a motion graphic as the primary media played in the
waiting room, supported by secondary media including Instagram content, Anti-Kit (medicine
box), posters, brochures, and instructional stickers placed at strategic patient flow touchpoints.
The result of this design is expected to transform medical information into an empathetic visual
narrative to change public behavior and serve as a supporting instrument for health workers in
providing education.

Keywords: Antibiotic Resistance, Social Campaign, Puskesmas Wonokromo, Visual

Education, Productive Age.
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