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ABSTRAK

Pemasaran merupakan rangkaian aktivitas yang dilaksanakan oleh perusahaan guna
menjangkau, menarik, serta mempertahankan pelanggan. Dalam konteks industri
pariwisata, aktivitas pemasaran yang tepat memegang peranan penting dalam
membangun kepercayaan serta menciptakan hubungan jangka panjang dengan
pelanggan. Salah satu metode pemasaran yang saat ini masih digunakan oleh
sebuah perusahaan untuk memperkenalkan produk atau layanan yang dimiliki yaitu
pemasaran langsung (direct marketing). Pemasaran langsung (direct marketing)
memungkinkan perusahaan berinteraksi secara personal dengan calon pelanggan.
Penelitian ini bertujuan untuk menganalisis penerapan pemasaran langsung (direct
marketing) yang dilakukan oleh PT. Panca Indra Abadi Sentosa Tour and Travel
serta mengidentifikasi tantangan yang dihadapi dalam pelaksanaannya. Metode
penelitian yang digunakan adalah kualitatif deskriptif dengan teknik pengumpulan
data melalui observasi non partissipan dan wawancara semi terstruktur dengan CEO
sekaligus owner PT. Panca Indra Abadi Sentosa Tour and Travel, manajer
operasional, dan tim beberapa tim pemasaran dari perusahaan tersebut. Hasil
penelitian menunjukkan bahwa PT. Panca Indra Abadi Sentosa Tour and Travel
menerapkan tiga indikator pemasaran langsung (direct marketing) antara lain yaitu
face to face selling, telemarketing, dan online marketing. Metode face to face
selling dinilai berdampak positif dalam menjalin komunikasi langsung dengan
calon pelanggan, meskipun menghadapi kendala pada aspek akses dan budaya.
Telemarketing memperluas jangkauan perusahaan namun terkendala keterbatasan
waktu komunikasi dan kepercayaan pelanggan. Sementara itu, online marketing
menjadi media alternatif yang potensial di era digital, namun memerlukan
kreativitas tinggi dalam menyajikan konten agar tetap menarik.

Kata Kunci: Pemasaran Langsung, Face to Face Selling, Telemarketing, Online
Marketing, Agen Perjalanan Wisata.
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ABSTRACT

Marketing is a series of activities carried out by a company to reach, attract, and
retain customers. In the context of the tourism industry, an appropriate marketing
strategy plays a crucial role in building trust and establishing long-term
relationships with customers. One of the marketing methods that is still
implemented by some companies to introduce their products or services is direct
marketing. Direct marketing enables companies to interact personally with
potential customers. This study aims to analyze the implementation of direct
marketing conducted by PT. Panca Indra Abadi Sentosa Tour and Travel and to
identify the challenges faced in its execution. This research employed a descriptive
qualitative method, with data collected through non-participant observation and
semi-structured interviews involving the CEO and owner of PT. Panca Indra Abadi
Sentosa Tour and Travel, the operational manager, and several members of the
company's marketing team. The findings reveal that PT. Panca Indra Abadi Sentosa
Tour and Travel applies three main indicators of direct marketing: face-to-face
selling, telemarketing, and online marketing. The face-to-face selling method has a
positive impact on establishing direct communication with potential customers,
although it encounters challenges related to accessibility and cultural factors.
Telemarketing extends the company’s reach but faces limitations in communication
time and customer trust. Meanwhile, online marketing serves as a potential
alternative in the digital era but requires a high level of creativity to present
engaging content.

Keywords: Direct Marketing, Face-to-Face Selling, Telemarketing, Online
Marketing, Travel Agency.
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