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PENGARUH IMPLEMENTASI CORPORATE SOCIAL 

RESPONSIBILITY DAN INOVASI PRODUK TERHADAP KINERJA 

UMK DI KECAMATAN DAWARBLANDONG KABUPATEN 

MOJOKERTO 

 

Shofiyah Nursholikah 

 

ABSTRAK 

Abstrak: Penelitian ini bertujuan untuk menganalisis pengaruh implementasi 

Corporate Social Responsibility (CSR) dan inovasi produk terhadap kinerja Usaha 

Mikro, Kecil, dan Menengah (UMKM) di Kecamatan Dawarblandong, Kabupaten 

Mojokerto. UMKM dipilih karena perannya yang signifikan dalam menopang 

perekonomian lokal sekaligus menghadapi tantangan daya saing dan keberlanjutan 

usaha. CSR dipandang sebagai dukungan eksternal yang mampu memperkuat 

kapasitas usaha, sedangkan inovasi produk menjadi faktor internal yang krusial 

untuk menyesuaikan diri dengan dinamika pasar dan kebutuhan konsumen. 

Penelitian ini menggunakan pendekatan kuantitatif dengan metode Structural 

Equation Modeling-Partial Least Square (SEM-PLS). Sampel penelitian 

melibatkan 120 UMKM sektor kuliner yang terdaftar dalam aplikasi digital 

“Tumbas”. Teknik sampling yang digunakan adalah sampling jenuh, dengan 

pengumpulan data melalui kuesioner online. Hasil penelitian menunjukkan bahwa 

CSR memiliki pengaruh positif dan signifikan terhadap kinerja UMKM, 

ditunjukkan dengan nilai t-statistic 4,730 dan p-value 0,000. Inovasi produk juga 

berpengaruh positif dan signifikan dengan nilai t-statistic 3,511 dan p-value 0,000. 

Nilai R-square sebesar 0,647 menandakan bahwa CSR dan inovasi produk mampu 

menjelaskan 64,7% variasi kinerja UMKM, sedangkan sisanya dipengaruhi faktor 

lain di luar model. Temuan ini menguatkan teori Stakeholder dan teori Difusi 

Inovasi, serta memberikan kontribusi empiris bagi literatur manajemen UMKM. 

Secara praktis, hasil penelitian merekomendasikan agar perusahaan lebih tepat 

sasaran dalam merancang program CSR, dan UMKM didorong untuk 

meningkatkan kreativitas produk agar dapat mempertahankan keberlanjutan usaha 

di tengah persaingan pasar yang semakin ketat. 

Kata kunci: Corporate Social Responsibility, Inovasi Produk, Kinerja UMKM. 
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THE INFLUENCE OF CORPORATE SOCIAL RESPONSIBILITY 

IMPLEMENTATION AND PRODUCT INNOVATION ON THE 

PERFOMANCE OF MSMEs IN DAWARBLANDONG DISTRICT 

MOJOKERTO REGENCY 

 

Shofiyah Nursholikah 

 

ABSTRACT 

Abstract: This study aims to analyze the effect of Corporate Social Responsibility 

(CSR) implementation and product innovation on the performance of Micro, Small, 

and Medium Enterprises (MSMEs) in Dawarblandong District, Mojokerto 

Regency. MSMEs were chosen due to their crucial role in supporting the local 

economy while facing challenges related to competitiveness and business 

sustainability. CSR is considered an external support that strengthens business 

capacity, while product innovation represents an internal factor essential for 

adapting to market dynamics and consumer demands. The research employed a 

quantitative approach using Structural Equation Modeling-Partial Least Square 

(SEM-PLS). The sample consisted of 120 culinary MSMEs registered in the digital 

application “Tumbas.” A saturated sampling technique was applied, and data were 

collected through online questionnaires. The results reveal that CSR significantly 

and positively influences MSME performance, as indicated by a t-statistic value of 

4.730 and a p-value of 0.000. Product innovation also exerts a significant positive 

effect, with a t-statistic value of 3.511 and a p-value of 0.000. The R-square value 

of 0.647 indicates that CSR and product innovation explain 64.7% of the variance 

in MSME performance, while the remaining 35.3% is explained by other factors 

beyond the model. These findings reinforce Stakeholder Theory and Innovation 

Diffusion Theory, providing an empirical contribution to the literature on MSME 

management. Practically, the study suggests that companies should design more 

targeted CSR programs, while MSMEs are encouraged to enhance product 

creativity to maintain sustainability and competitiveness in an increasingly 

dynamic market. 

Keywords: Corporate Social Responsibility, Product Innovation, MSME 

Performance 
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