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PENGARUH PROFITABILITAS, CORPORATE SOCIAL RESPONSIBILITY 

DAN KINERJA LINGKUNGAN TERHADAP NILAI PERUSAHAAN 

 

Raudhatul Azahra 

 

ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh profitabilitas, 

Corporate Social Responsibility (CSR), dan kinerja lingkungan terhadap nilai 

perusahaan pada subsektor makanan dan minuman yang terdaftar di Bursa Efek 

Indonesia (BEI) selama periode 2022–2024. Latar belakang penelitian ini didasari 

oleh perbedaan hasil penelitian sebelumnya mengenai hubungan ketiga variabel 

tersebut terhadap nilai perusahaan, khususnya pada subsektor yang memiliki 

karakteristik sensitif terhadap persepsi publik. Jenis penelitian ini adalah kuantitatif. 

Populasi penelitian mencakup seluruh perusahaan subsektor makanan dan 

minuman yang terdaftar di BEI. Teknik purposive sampling digunakan untuk 

memperoleh 29 perusahaan selama 3 tahun pengamatan, sehingga menghasilkan 87 

observasi. Data sekunder diperoleh dari laporan tahunan dan laporan keberlanjutan 

perusahaan. Analisis data dilakukan menggunakan regresi linear berganda dengan 

bantuan perangkat lunak SPSS versi 27. Hasil penelitian menunjukkan bahwa 

profitabilitas berpengaruh signifikan terhadap nilai perusahaan. Sementara itu, CSR 

dan kinerja lingkungan tidak berpengaruh signifikan terhadap nilai perusahaan. 

Temuan ini mengindikasikan bahwa peningkatan nilai perusahaan dalam subsektor 

makanan dan minuman lebih banyak dipengaruhi oleh kinerja keuangan 

dibandingkan faktor non-keuangan seperti CSR dan kinerja lingkungan. 

Kata Kunci: Nilai Perusahaan, Profitabilitas, Corporate Social Responsibility, 

Kinerja Lingkungan 
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THE EFFECT OF PROFITABILITY, CORPORATE SOCIAL 

RESPONSIBILITY, AND ENVIRONMENTAL PERFORMANCE ON FIRM VALUE 

 

Raudhatul Azahra 

 

ABSTRACT 

This study aims to analyze the effect of profitability, Corporate Social 

Responsibility (CSR), and environmental performance on firm value in the food 

and beverage subsector companies listed on the Indonesia Stock Exchange (IDX) 

during the 2022–2024 period. The research background is based on the 

inconsistency of previous findings regarding the relationship between these three 

variables and firm value, particularly in a subsector that is highly sensitive to public 

perception. This research is quantitative in nature. The population includes all food 

and beverage subsector companies listed on the IDX. A purposive sampling 

technique was employed to obtain 29 companies over 3 years of observation, 

resulting in 87 observations. Secondary data were collected from annual reports and 

sustainability reports. Data were analyzed using multiple linear regression with the 

assistance of SPSS version 27. The results show that profitability has a significant 

effect on firm value. Meanwhile, CSR and environmental performance have no 

significant effect on firm value. These findings indicate that the increase in firm 

value within the food and beverage subsector is more strongly driven by financial 

performance rather than non-financial factors such as CSR and environmental 

performance. 

Keywords: Firm Value, Profitability, Corporate Social Responsibility, 

Environmental Performance 
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