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ABSTRACT 
 

This design resulted in a short film that raises the theme of resilience of deaf-mute people in 

Surabaya. The goal is to make the film a means of representation and education regarding 

experiences of discrimination, social stigma, and their ability to adapt. The research was 

conducted using a practice-based research approach and qualitative methods through 

observation, interviews, and group discussions with the TIBA community (Bisindo and 

Surabaya Accessibility Team). The final work is a short film entitled Through Silence, which 

presents a true story about the emotional journey of deaf-mute people in facing daily 

challenges. This film is expected to become a space for expression for the community while 

raising public awareness about the importance of empathy, acceptance, and social inclusion. 

 

Keywords:Short Film, Resilience, Deaf and Mute, Representation, Inclusion 
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ABSTRAK 
 

Perancangan ini menghasilkan sebuah film pendek yang mengangkat tema ketangguhan 

penyandang bisu tuli di Surabaya. Tujuannya adalah menjadikan film sebagai sarana 

representasi sekaligus edukasi mengenai pengalaman diskriminasi, stigma sosial, serta 

kemampuan mereka dalam beradaptasi. Penelitian dilakukan dengan pendekatan practice-based 

research dan metode kualitatif melalui observasi, wawancara, serta diskusi kelompok bersama 

komunitas TIBA (Tim Bisindo dan Aksesibilitas Surabaya). Karya akhir berupa film pendek 

berjudul Through Silence, yang menampilkan kisah nyata mengenai perjalanan emosional 

penyandang bisu tuli dalam menghadapi tantangan sehari-hari. Film ini diharapkan dapat 

menjadi ruang ekspresi bagi komunitas sekaligus meningkatkan kesadaran publik tentang 

pentingnya empati, penerimaan, dan inklusi sosial. 

 

Kata Kunci: Film Pendek, Resiliensi, Bisu Tuli, Representasi, Inklusi 
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