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ABSTRAK

Sejak 2016 aktivitas pendakian gunung di Indonesia mengalami peningkatan yang signifikan
dan semakin populer di kalangan anak muda. Namun, seiring bertambahnya jumlah pendaki,
angka kecelakaan juga meningkat, terutama pada kelompok usia 18—24 tahun. Penyebab utama
hal ini adalah minimnya pengetahuan, kurangnya persiapan, serta rendahnya kesadaran
terhadap risiko pendakian. menurut data yang dikeluarkan oleh BASARNAS dan berbagai
laporan data statistik pengelola wisata gunung angka kecelakaan terus naik 35% setiap
tahunnya. Kondisi ini menunjukkan pentingnya upaya edukasi keselamatan di alam terbuka

yvang dapat disampaikan melalui media yang dekat dengan target audiens.

Perancangan ini dilakukan dengan melalui tahapan pengumpulan data observasi, wawancara,
penyebaran kuesioner, serta studi literatur dengan menggunakan metode perancangan
deskriptif kualitatif dan kuantitatif. Hasilnya adalah terciptanya komik strip edukatif berjudul

“Menuju Puncak” yang diposting melalui media sosial Instagram.

Berdasarkan hasil analisis, media visual berbasis digital seperti komik strip dinilai efektif untuk
menyampaikan pesan edukasi keselamatan secara menarik dan mudah dipahami. Konsep
visual dirancang dengan gaya semi-realis yang ekspresif, dikombinasikan dengan sentuhan
humor ringan agar sesuai dengan selera remaja. Alur cerita dimodifikasi dengan menampilkan
situasi yang dekat dengan pengalaman pendaki pemula, seperti minim persiapan, salah
membawa perlengkapan, hingga menghadapi kondisi darurat, sehingga pesan keselamatan

dapat tersampaikan secara lebih relevan dan efektif.

Melalui perancangan ini, komik strip "Menuju puncak” diharapkan dapat meningkatkan
kesadaran dan pemahaman pendaki pemula usia 18—24 tahun mengenai persiapan,
pencegahan, serta langkah antisipatif ketika menghadapi risiko kecelakaan saat mendaki.
Dengan demikian, karya ini akan menjadi sarana edukasi visual yang menarik dalam

membantu menekan angka kecelakaan pendakian di kalangan pemula.

Kata Kunci: Komik strip, Edukasi, Keselamatan pendakian, Remaja, Instagram



ABSTRACT

Since 2016, mountaineering activities in Indonesia have increased significantly and are
increasingly popular among young people. However, as the number of climbers increases, the
number of accidents also increases, especially in the age group of 18—24 years. The main cause
of this is a lack of knowledge, lack of preparation, and low awareness of climbing risks.
According to data issued by BASARNAS and various statistical data reports of mountain
tourism managers, the number of accidents continues to increase by 35% every year. This
condition shows the importance of safety education efforts in the outdoors that can be conveyed

through media that are close to the target audience.

This design was carried out through the stages of observation data collection, interviews,
questionnaire dissemination, and literature study using qualitative and quantitative descriptive
design methods. The result was the creation of an educational comic strip titled "Towards the

Top" which was posted through Instagram social media.

Based on the results of the analysis, digital-based visual media such as comic strips are
considered effective in conveying safety education messages in an attractive and easy-to-
understand manner. The visual concept is designed in an expressive semi-realist style, combined
with a touch of light humor to suit the taste of teenagers. The storyline is modified by displaying
situations that are close to the experience of novice climbers, such as lack of preparation,
incorrect equipment, and facing emergency conditions, so that safety messages can be conveyed

more relevant and effectively.

Through this design, the comic strip "Towards the top" is expected to increase the awareness
and understanding of beginner climbers aged 18-24 years about preparation, prevention, and
anticipatory steps when facing the risk of accidents while climbing. Thus, this work will be an
interesting visual educational tool in helping to reduce the number of climbing accidents among

beginners.

Keywords: Comic strips, Education, Climbing safety, Teens, Instagram
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