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ABSTRAK 

 

Nama Mahasiswa / NPM : Cintami Prasista Wibowo / 21082010047 

Judul Skripsi  : Evaluasi Penerimaan Konsumen untuk 

Bertransaksi dengan E-Commerce 

SarungIndonesia.co.id menggunakan model TAM  

Dosen Pembimbing : 1. Asif Faroqi, S.Kom., M.Kom. 

 2. Tri Puspa Rinjeni, S.Kom., M.Kom.  

 

Perkembangan teknologi menjadikan e-commerce sebagai pilihan utama 

dalam berbelanja online. SarungIndonesia.co.id milik PT. Behaestex hadir sebagai 

alternatif platform penjualan di luar e-marketplace besar, namun penjualannya 

masih rendah sehingga perlu dievaluasi tingkat penerimaan konsumen. Penelitian 

ini bertujuan untuk mengevaluasi penerimaan konsumen untuk bertransaksi dengan 

e-commerce SarungIndonesia.co.id menggunakan model TAM dengan 

penambahan variabel Perceived Enjoyment, Trust, dan Privacy. Metode penelitian 

ini menggunakan pendekatan kuantitatif dengan PLS-SEM melalui SmartPLS 

3.2.9. Data dikumpulkan sejumlah 404 responden dengan pendekatan simple 

random sampling. Hasil penelitian menunjukkan bahwa Perceived Ease of Use 

berpengaruh signifikan terhadap Perceived Usefulness dan Attitude Toward Using. 

Perceived Usefulness terbukti berpengaruh signifikan terhadap Behavioral 

Intention, namun tidak signifikan terhadap Attitude Toward Using. Attitude Toward 

Using justru menunjukkan pengaruh negatif meskipun signifikan terhadap 

Behavioral Intention. Selanjutnya, Behavioral Intention berpengaruh signifikan 

terhadap Actual Use. Variabel tambahan Perceived Enjoyment dan Trust terbukti 

berpengaruh signifikan terhadap Behavioral Intention, sedangkan Privacy tidak 

berpengaruh signifikan. Temuan ini menegaskan bahwa penerimaan konsumen 

lebih dipengaruhi oleh kemudahan, kegunaan, kenyamanan, dan kepercayaan 

dibandingkan sikap maupun privasi. 

 

Kata kunci: E-commerce, Technology Acceptance Model, Penerimaan Konsumen, 

SarungIndonesia.co.id, PLS-SEM. 
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ABSTRACT 

Student Name / NPM : Cintami Prasista Wibowo / 21082010047 

Thesis Title  : Consumer Acceptance Evaluation for 

Transactions with E-Commerce 

SarungIndonesia.co.id using the TAM model 

Advisor : 1. Asif Faroqi, S.Kom., M.Kom. 

 2. Tri Puspa Rinjeni, S.Kom., M.Kom.  

 

The development of technology has made e-commerce the main choice for 

online shopping. SarungIndonesia.co.id owned by PT. Behaestex is present as an 

alternative sales platform outside the large e-marketplace, but sales are still low so 

it is necessary to evaluate the level of consumer acceptance. This study aims to 

evaluate consumer acceptance to transact with e-commerce SarungIndonesia.co.id 

using the TAM model with the addition of Perceived Enjoyment, Trust, and Privacy 

variables. This research method uses a quantitative approach with PLS-SEM 

through SmartPLS 3.2.9. Data were collected from 404 respondents with a simple 

random sampling approach. The results showed that Perceived Ease of Use has a 

significant effect on Perceived Usefulness and Attitude Toward Using. Perceived 

Usefulness is proven to have a significant effect on Behavioral Intention, but not 

significant on Attitude Toward Using. Attitude Toward Using actually shows a 

negative although significant effect on Behavioral Intention. Furthermore, 

Behavioral Intention has a significant effect on Actual Use. The additional 

variables Perceived Enjoyment and Trust proved to have a significant effect on 

Behavioral Intention, while Privacy had no significant effect. This finding confirms 

that consumer acceptance is more influenced by convenience, usability, comfort, 

and trust than attitude or privacy. 

 

Keywords: E-commerce, Technology Acceptance Model, Consumer Acceptance, 

SarungIndonesia.co.id, PLS-SEM. 
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