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ABSTRAK 

Nanda Oktavia 2104010242, Pengaruh Citra Merek, Celebrity Endorser, dan 

Kemasan Produk Terhadap Minat Beli Produk Barenbliss Di Kota Surabaya 

Industri kecantikan di Indonesia mengalami pertumbuhan pesat yang 

didorong oleh meningkatnya kesadaran masyarakat terhadap pentingnya 

penampilan dan perawatan kulit. Dengan jumlah penduduk lebih dari 270 juta jiwa, 

Indonesia memiliki potensi pasar kosmetik yang sangat besar, terutama di kalangan 

milenial dan Generasi Z yang cenderung responsif terhadap tren global. Globalisasi 

juga turut memperluas akses masyarakat terhadap berbagai produk kecantikan 

internasional, seperti dari Korea Selatan. Penelitian ini bertujuan untuk 

menganalisis pengaruh citra merek, celebrity endorser, dan kemasan produk 

terhadap minat beli konsumen terhadap produk Barenbliss di Surabaya. Penelitian 

ini menggunakan pendekatan kuantitatif dengan metode relasional-kausal. 

Sebanyak 217 responden dipilih menggunakan teknik purposive sampling dengan 

kriteria tertentu, seperti berdomisili di Surabaya, berusia minimal 17 tahun, pernah 

membeli dan menggunakan produk Barenbliss, serta mengetahui promosi produk 

tersebut. Pengumpulan data dilakukan melalui kuesioner yang telah diuji validitas 

dan reliabilitasnya. Teknik analisis yang digunakan adalah regresi linier berganda. 

Hasil penelitian menunjukkan bahwa secara simultan dan parsial, citra merek, 

celebrity endorser, dan kemasan produk berpengaruh signifikan terhadap minat beli 

konsumen terhadap produk Barenbliss di Surabaya. 

Kata Kunci: Minat Beli, Citra Merek, Celebrity Endorser, Kemasan Produk, 

Barenbliss 
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ABSTRACT 

Nanda Oktavia 2104010242, The Influence of Brand Image, Celebrity 

Endorser, and Product Packaging on Purchase Intention of Barenbliss 

Products in Surabaya City 

Indonesia’s beauty industry is experiencing rapid growth, driven by 

increasing public awareness of the importance of appearance and skincare. With a 

population exceeding 270 million, Indonesia holds substantial market potential, 

particularly among millennials and Generation Z, who are highly receptive to 

global beauty trends. Globalization has further facilitated access to international 

beauty products, including those from South Korea. This study aims to examine the 

influence of brand image, celebrity endorsers, and product packaging on 

consumers’ purchase intention toward Barenbliss products in Surabaya. A 

quantitative approach with a relational-causal method was employed. The study 

involved 217 respondents selected through purposive sampling based on specific 

criteria: residing in Surabaya, aged 17 years or older, having purchased and used 

Barenbliss products, and being aware of the brand’s promotional efforts. Data 

were collected via a structured questionnaire tested for validity and reliability. The 

data analysis utilized multiple linear regression. The results reveal that brand 

image, celebrity endorser, and product packaging have a significant simultaneous 

and partial influence on consumers’ purchase intention for Barenbliss products in 

Surabaya. 

Keywords: Purchase Intention, Brand Image, Celebrity Endorser, Product 

Packaging, Barenblisss 

 

 

 

 

 

 

 

 

 


