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ABSTRAK 

TikTok adalah salah satu platform media sosial yang menjadi sedang tren di 

kalangan masyarakat luas. Fenomena ini membuka peluang besar bagi sektor 

pariwisata untuk memanfaatkan TikTok sebagai media untuk memperkenalkan 

objek wisata kepada masyarakat luas. Florawisata Santerra de Laponte, melalui 

akun TikTok @florawisata.santerra, menggunakan platform TikTok untuk 

mengunggah berbagai konten yang menarik perhatian calon wisatawan. Penelitian 

ini bertujuan untuk mengetahui pengaruh serta seberapa besar pengaruh konten 

TikTok dari akun @florawisata.santerra terhadap keputusan wisatawan untuk 

mengunjungi Florawisata Santerra de Laponte, dengan menggunakan landasan teori 

Stimulus-Organism-Response (SOR). Metode yang digunakan adalah kuantitatif 

dengan teknik pengambilan sampel purposive sampling. Analisis data dilakukan 

melalui uji validitas dan reliabilitas, uji koefisien determinasi, serta uji hipotesis 

menggunakan uji t. Seluruh pengujian dilakukan dengan bantuan program SPSS 

versi 30. Hasil penelitian menunjukkan bahwa konten TikTok dari akun 

@florawisata.santerra berpengaruh signifikan terhadap keputusan berkunjung 

wisatawan. Nilai koefisien determinasi menunjukkan bahwa pengaruh konten 

TikTok terhadap keputusan berkunjung adalah sebesar 21,2%, sedangkan sisanya 

dipengaruhi oleh faktor lain yang tidak diteliti. Berdasarkan hasil uji hipotesis, 

diperoleh keputusan Ho ditolak dan Ha diterima, yang mengindikasikan adanya 

pengaruh signifikan konten TikTok terhadap keputusan wisatawan untuk 

berkunjung ke Florawisata Santerra de Laponte. 

Kata Kunci: Konten TikTok, Media Sosial, Keputusan Berkunjung, Florawisata 

Santerra de Laponte. 
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ABSTRACT 

TikTok is one of the social media platforms that is currently trending among the 

general public. This phenomenon opens up great opportunities for the tourism 

sector to utilize TikTok as a medium to introduce tourist attractions to the wider 

community. Florawisata Santerra de Laponte, through its TikTok account 

@florawisata.santerra, uses the TikTok platform to upload various content that 

attracts the attention of potential tourists. This study aims to determine the influence 

and extent of the influence of TikTok content from the @florawisata.santerra 

account on tourists' decisions to visit Florawisata Santerra de Laponte, using the 

Stimulus-Organism-Response (SOR) theory as a basis. The method used is 

quantitative with purposive sampling technique. Data analysis was conducted 

through validity and reliability tests, coefficient of determination tests, and 

hypothesis testing using the t-test. All tests were conducted using SPSS version 30. 

The results showed that TikTok content from the @florawisata.santerra account had 

a significant effect on tourists' decisions to visit. The coefficient of determination 

value shows that the influence of TikTok content on visiting decisions is 21.2%, 

while the rest is influenced by other factors that were not studied. Based on the 

hypothesis test results, the Ho decision was rejected and Ha was accepted, 

indicating a significant influence of TikTok content on tourists' decisions to visit 

Florawisata Santerra de Laponte. 

Keywords: TikTok content, social media, visit decision, Florawisata Santerra de 

Laponte 

 

 

 

 

 

 

 

 

 

 

 



 
 

ix 

 

DAFTAR ISI 

 

HALAMAN PERSETUJUAN  ........................................................................................ ii 

HALAMAN PENGESAHAN  ......................................................................................... iii 

KATA PENGANTAR ....................................................................................................... v 

DAFTAR ISI..................................................................................................................... ix 

DAFTAR TABEL ........................................................................................................... xii 

DAFTAR LAMPIRAN ..................................................................................................xiii 

DAFTAR GAMBAR ...................................................................................................... xiii 

BAB I PENDAHULUAN .................................................................................................. 1 

1.1 Latar Belakang ................................................................................................... 1 

1.2 Rumusan Masalah ............................................................................................. 7 

1.3 Tujuan Penelitian ............................................................................................... 7 

1.4 Manfaat Penelitian ............................................................................................. 7 

1.4.1 Manfaat Teoritis ............................................................................................ 7 

1.4.2 Manfaat Praktis ............................................................................................. 7 

BAB II TINJAUAN PUSTAKA....................................................................................... 9 

2.1 Penelitian Terdahulu ................................................................................................. 9 

2.2 Landasan Teori ........................................................................................................ 13 

2.2.1 Teori S-O-R ..................................................................................................... 13 

2.3 Landasan Konseptual .............................................................................................. 14 

2.3.1 Media Sosial ..................................................................................................... 14 

2.3.2 Konten TikTok ................................................................................................. 15 

2.3.3 Keputusan berkunjung ..................................................................................... 18 

2.4 Kerangka Pemikiran ................................................................................................ 20 

2.5 Hipotesis ................................................................................................................. 21 

BAB III METODE PENELITIAN ................................................................................ 22 

3.1 Metode Penelitian ................................................................................................... 22 

3.2 Pendekatan Penelitian ............................................................................................. 22 

3.3 Definisi Operasional Variabel ................................................................................. 22 

3.4 Lokasi dan waktu penelitian ................................................................................... 24 

3.5 Populasi dan sampel ................................................................................................ 24 

3.5.1 Populasi ............................................................................................................ 24 



 
 

x 

 

3.5.2 Sampel .............................................................................................................. 24 

3.6 Teknik Sampling ..................................................................................................... 25 

3.7 Teknik pengumpulan data ....................................................................................... 26 

3.7.1 Kuesioner ......................................................................................................... 26 

3.7.2 Jenis Data ......................................................................................................... 26 

3.8 Uji Instrumen Penelitian ......................................................................................... 27 

3.8.1 Uji Validitas ..................................................................................................... 27 

3.8.2 Uji Reliabilitas ................................................................................................. 28 

3.9 Teknik Analisis Data ............................................................................................... 29 

3.10 Uji Hipotesis ......................................................................................................... 29 

3.10.1 Analisis Regresi Linear Sederhana ................................................................ 29 

3.10.2 Uji t ................................................................................................................ 30 

3.10.3 Koefisien Determinasi (R2) ............................................................................ 31 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ............................................... 32 

4.1 Gambaran Umum Objek Penelitian ........................................................................ 32 

4.1.1 Florawisata Santerra de Laponte ...................................................................... 32 

4.1.2 Akun TikTok @florawisata.santerra ................................................................ 34 

4.2 Hasil Penelitian ....................................................................................................... 34 

4.2.1 Karakteristik Responden .................................................................................. 34 

4.2.2 Hasil Analisis Variabel (X) Konten TikTok .................................................... 36 

4.2.3 Hasil Analisis Variabel (Y) Keputusan Berkunjung ........................................ 42 

4.3 Uji Instrumen Penelitian ......................................................................................... 46 

4.3.1 Uji Validitas ..................................................................................................... 46 

4.3.2 Uji Reliabilitas ................................................................................................. 48 

4.4  Teknik Analisis Data .............................................................................................. 48 

4.4.1 Analisis Regresi Sederhana .............................................................................. 48 

4.4.2 Uji t .................................................................................................................. 49 

4.4.3 Koefisien Determinasi (R2) .............................................................................. 50 

4.5 Pembahasan Penelitian ............................................................................................ 50 

4.5.1 Konten .............................................................................................................. 50 

4.5.2 Keputusan Berkunjung ..................................................................................... 51 

4.5.3 Pengaruh Konten terhadap keputusan berkunjung ........................................... 52 

4.5.4 Keterkaitan Hasil Penelitian dengan Teori ...................................................... 54 



 
 

xi 

 

4.5.5 Keterkaitan Hasil Penelitian dengan Penelitian Relavant Terdahulu ............... 56 

4.5.6 Keterbatasan penelitian .................................................................................... 56 

BAB V KESIMPULAN DAN SARAN .......................................................................... 58 

5.1 Kesimpulan ................................................................................................................. 58 

5.2 Saran ........................................................................................................................... 58 

5.2.1 Bagi pengelola Florawisata Santerra ................................................................ 58 

5.2.2 Bagi peneliti selanjutnya .................................................................................. 59 

DAFTAR PUSTAKA ...................................................................................................... 60 

LAMPIRAN..................................................................................................................... 64 

 

  



 
 

xiii 

 

DAFTAR GAMBAR 

Gambar 1. 1 Data Pengguna Aktif TikTok Seluruh Dunia ................................................. 2 

Gambar 1. 2 Data Waktu yang Dihabiskan untuk Menggunakan Media Sosial ................. 3 

Gambar 1. 3 Akun TikTok @florawisata.santerra .............................................................. 6 

Gambar 2. 1 Model S-O-R………………………………………………………………………………….…….14 

Gambar 2. 2 Kerangka Pemikiran ..................................................................................... 21 

Gambar 5. 1 Komentar Konten TikTok @florawisata.santerra…………………………….………55 

Gambar 5. 2 Komentar Konten TikTok @florawisata.santerra ........................................ 55 

 

 

 

  



 

 

xii 

 

DAFTAR TABEL 

Tabel 2. 1 Penelitian Terdahulu .......................................................................................... 9 

Tabel 1. 1  Data Kunjungan Tahun 2025 ............................................................................ 5 

Tabel 2. 1 Penelitian Terdahulu .......................................................................................... 9 

Tabel 3. 1 Definisi Operasional dan Indikator Variabel X ............................................... 23 

Tabel 3. 2 Definisi Operasional dan Indikator Variabel Y ............................................... 23 

Tabel 3. 3 Skala Likert ...................................................................................................... 26 

Tabel 4. 1 Daftar Harga Wahana Permainan  ……………………………………………………33 

Tabel 4. 2 Domisili Responden ......................................................................................... 35 

Tabel 4. 3 Usia Responden ............................................................................................... 36 

Tabel 4. 4 Status Perkerjaan .............................................................................................. 36 

Tabel 4. 5 Hasil Pertanyaan Variabel Konten TikTok ...................................................... 37 

Tabel 4. 6 Hasil Pernyataan Variabel Keputusan Berkunjung .......................................... 42 

Tabel 4. 7 Hasil Uji Validitas............................................................................................ 47 

Tabel 4. 8 Hasil Uji Reliabilitas ........................................................................................ 48 

Tabel 4. 9 Hasil Uji Regresi Sederhana………………………………………………… 49 

Tabel 4. 10 Hasil Uji Koefisien Determinasi………………..……..…………………… 51  



 
 

xiv 

 

DAFTAR LAMPIRAN 

Lampiran  1 Kuesioner Penelitian ..................................................................................... 64 

Lampiran 2 Tabulasi Data ................................................................................................. 67 

Lampiran 3 Deskripsi Hasil Kuesioner ............................................................................. 72 

Lampiran 4 Uji Validitas .................................................................................................. 75 

Lampiran 5 Uji Reliabilitas ............................................................................................... 76 

Lampiran 6 Analisis Linear Sederhana ............................................................................. 76 

Lampiran 7 Koefisien Determinasi ................................................................................... 76 


