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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas layanan, 

harga, dan brand image terhadap kepuasan serta loyalitas audience Liga Tendang 

Bola 2025 Surabaya. Metode penelitian menggunakan pendekatan kuantitatif 

dengan analisis Partial Least Square-Structural Equation Modeling (PLS-SEM) 

berbantuan SmartPLS 4. Hasil penelitian menunjukkan bahwa kualitas layanan, 

harga, dan brand image berpengaruh signifikan terhadap kepuasan audience. 

Sementara itu, hanya kualitas layanan dan brand image yang terbukti berpengaruh 

signifikan terhadap loyalitas, sedangkan harga dan kepuasan tidak menunjukkan 

pengaruh langsung. Model persamaan struktural memperlihatkan bahwa loyalitas 

audience lebih dipengaruhi oleh kualitas layanan dan brand image dibandingkan 

harga. Temuan ini memiliki implikasi praktis bagi penyelenggara agar lebih fokus 

pada peningkatan kualitas layanan dan penguatan brand image. 

 

Kata Kunci – Kualitas Layanan, Harga, Brand Image, Kepuasan, Loyalitas, PLS 

SEM
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ABSCTRACT 

This study aims to analyze the influence of service quality, price, and brand 

image on audience satisfaction and loyalty in the 2025 Liga Tendang Bola event in 

Surabaya. The research employed a quantitative approach using Partial Least 

Squares-Structural Equation Modeling (PLS-SEM) with the assistance of 

SmartPLS 4. The findings reveal that service quality, price, and brand image 

significantly affect audience satisfaction. However, only service quality and brand 

image were found to have a significant impact on loyalty, while price and 

satisfaction did not show a direct influence. The structural equation model further 

demonstrates that audience loyalty is more strongly influenced by service quality 

and brand image compared to price. These results provide practical implications 

for event organizers to prioritize enhancing service quality and strengthening brand 

image. 

 

Keywords – Service Quality, Price, Brand Image, Satisfaction, Loyalty, PLS-SEM
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