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ABSTRAK 

Perkembangan kecerdasan buatan (AI) memunculkan fenomena virtual 

idol/virtual influencer yang berperan layaknya manusia di media sosial. Studi ini 

menelaah bagaimana femininitas dikonstruksi pada akun Instagram @lentaripagi 

melalui konten visual, narasi, dan pola interaksi, serta bagaimana audiens 

memaknainya. Pendekatan yang digunakan adalah kualitatif dengan kerangka 

Analisis Wacana Digital Rodney H. Jones (2021) mencakup elemen teks, konteks, 

aksi/interaksi, serta ideologi dan kuasa. Data diperoleh melalui dokumentasi 

unggahan Instagram (gambar, caption, hashtag, komentar) dan ditopang studi 

pustaka tentang virtual influencer serta representasi gender. Hasil menunjukkan 

bahwa femininitas pada @lentaripagi dibangun secara konsisten melalui estetika 

visual, gaya hidup urban, dan narasi personal yang mengukuhkan citra perempuan 

muda, cantik, modis, dan aktif selaras dengan standar kecantikan dominan. Respons 

audiens, terutama laki-laki, cenderung menyoroti aspek fisik sehingga memperkuat 

male gaze dan mereproduksi ideologi patriarki dalam budaya digital. Temuan juga 

menegaskan peran self-branding dan relasi parasosial dalam mempertahankan 

keterikatan audiens. Studi ini berkontribusi pada kajian komunikasi digital dan 

gender di Indonesia dengan menawarkan pembacaan diskursif tentang produksi 

makna, praktik representasi, dan relasi kuasa di balik figur virtual idol. 

Kata Kunci: Virtual idol; Femininitas; Analisis Wacana Digital; Instagram  
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ABSTRACT 

The development of artificial intelligence (AI) technology has given rise to 

the phenomenon of virtual idols or virtual influencers who act like real humans on 

social media. One example is the Instagram account @lentaripagi with the 

character Lentari van Lorainne (Riri) as “The 1st Virtual idol from Indonesia”. 

This study was conducted to understand how femininity is constructed through 

visual content, narratives, and interactions on the account, as well as how 

audiences respond to these representations. This study refers to Rodney H. Jones' 

(2021) theory, which focuses on four main elements, namely text, context, 

action/interaction, and ideology and power. Through this theory, the study attempts 

to reveal how visual content, captions, and audience comments shape 

representations of femininity, as well as how these messages are constructed and 

interpreted in social media culture. Research data was collected through 

documentation of Instagram content, including images, captions, hashtags, and 

comments, and supplemented with a literature review related to virtual influencers 

and gender representation. The results of the study show that femininity on the 

@lentaripagi account is constructed through visual aesthetics, urban lifestyle, and 

consistent personal narratives. Riri is portrayed as a young, beautiful, fashionable, 

and active woman in line with dominant beauty standards. Audience responses, 

especially from men, tend to highlight Riri's physical appearance, reinforcing the 

male gaze and patriarchal ideology in digital culture. 

Keywords: Virtual idol, Femininity, Digital Discourse Analysis, Instagram 
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