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ABSTRAK 

 

MUHAMMAD KHULILURROHMAN, 21042010230, PENGARUH 

LITERASI KEUANGAN DAN PERSEPSI KEMUDAHAN TERHADAP 

KEPUTUSAN PENGGUNAAN QRIS PADA GEN Z KOTA SURABAYA 

kemudahan terhadap keputusan penggunaan QRIS pada Generasi Z di Kota 

Surabaya. QRIS (Quick Response Code Indonesian Standard) merupakan inovasi 

sistem pembayaran digital yang diharapkan dapat mendorong inklusi keuangan dan 

efisiensi transaksi. Penelitian ini menggunakan pendekatan kuantitatif dengan 

metode survei, di mana data dikumpulkan melalui kuesioner dari 100 responden 

yang merupakan bagian dari Generasi Z di Surabaya. Data dianalisis menggunakan 

uji validitas, reliabilitas, uji asumsi klasik, regresi linier berganda, serta uji t dan uji 

F. Hasil penelitian menunjukkan bahwa literasi keuangan dan persepsi kemudahan 

berpengaruh positif dan signifikan terhadap keputusan penggunaan QRIS. Temuan 

ini memperkuat peran penting edukasi keuangan dan kemudahan teknologi dalam 

mendorong adopsi sistem pembayaran digital di kalangan generasi muda. Penelitian 

ini diharapkan dapat memberikan kontribusi bagi pengembangan strategi promosi 

dan edukasi oleh pemerintah maupun penyedia layanan keuangan digital. 

 

Kata Kunci: Literasi Keuangan, Persepsi Kemudahan, Keputusan Penggunaan, 

QRIS, Generasi Z. 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

xiii 
 

ABSTRACT 

 

MUHAMMAD KHULILURROHMAN, 21042010230, THE INFLUENCE OF 

FINANCIAL LITERACY AND PERCEPTION OF CONVENIENCE ON 

QRIS USE DECISIONS AMONG GEN Z IN SURABAYA CITY 

This study aims to analyze the influence of financial literacy and perceived 

ease of use on the decision to use QRIS among Generation Z in Surabaya City. 

QRIS (Quick Response Code Indonesian Standard) is a digital payment system 

innovation that is expected to encourage financial inclusion and transaction 

efficiency. This study uses a quantitative approach with a survey method, where 

data is collected through questionnaires from 100 respondents who are part of 

Generation Z in Surabaya. The data were analyzed using validity tests, reliability 

tests, classical assumption tests, multiple linear regression, and t-tests and F-tests. 

The results of the study indicate that financial literacy and perceived ease of use 

have a positive and significant effect on the decision to use QRIS. These findings 

reinforce the important role of financial education and ease of technology in 

encouraging the adoption of digital payment systems among the younger 

generation. This study is expected to contribute to the development of promotional 

and education strategies by the government and digital financial service providers. 

 

Keywords: Financial Literacy, Perceived Ease, Decision to Use, QRIS, 

Generation Z. 


