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HALAMAN MOTTO 
 

"Politics is not the art of the possible but the art of making the impossible 

possible through storytelling." 

(Hannah Arendt) 
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ABSTRAK 
Penelitian ini menganalisis strategi diplomasi publik Indonesia dalam KTT G-20 Bali 2022 

sebagai instrumen soft power yang mencakup empat dimensi kunci: Shuttle 

Diplomacy melalui kunjungan Presiden Jokowi ke Rusia-Ukraina untuk mendorong resolusi 

damai, menegaskan peran Indonesia sebagai mediator global; Diplomasi Ekonomi dengan 

memanfaatkan forum G-20 untuk menarik investasi dan program kerja sama; Concrete 

Deliverables berupa output kebijakan yang mengangkat isu transisi energi, infrastruktur 

Kesehatan global, dan digitalisasi; serta Mass Public Appeal lewat Gala Dinner dan Cultural 

Festival yang memperkuat nation branding Indonesia melalui eksposur budaya. Dengan 

metode kualitatif berbasis studi kasus, penelitian ini menunjukkan bagaimana Indonesia 

mengkombinasikan diplomasi multilateral, ekonomi, dan budaya untuk membangun citra 

sebagai pemimpin inklusif di kancah global, sekaligus menghasilkan dampak nyata baik secara 

politik maupun ekonomi. 

Kata kunci: Diplomasi Publik, Strategi, G-20, Soft Power, Nation Branding.  
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ABSTRACT 
 
This research analyzes Indonesia's public diplomacy strategy in the G-20 Bali 2022 Summit as 

a soft power instrument that includes four key dimensions: Shuttle Diplomacy through 

President Jokowi's visit to Russia-Ukraine to encourage peaceful resolution, affirming 

Indonesia's role as a global mediator; Economic Diplomacy by utilizing the G-20 forum to 

attract investment and cooperation programs; Concrete Deliverables in the form of policy 

outputs that raise issues of energy transition, global health infrastructure, and digitalization; 

and Mass Public Appeal through the Gala Dinner and Cultural Festival that strengthen 

Indonesia's nation branding through cultural exposure. Using a case study-based qualitative 

method, this research shows how Indonesia combines multilateral, economic, and cultural 

diplomacy to build an image as an inclusive leader in the global arena, while producing tangible 

impacts both politically and economically. 

Keywords: Public diplomacy, Strategy, Soft Power, G20, Nation Branding. 
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