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WILLINGNESS TO PAY KONSUMEN TERHADAP PEMBELIAN
PRODUK BUAH-BUAHAN DI HOKKY GRAHA FAMILY

CONSUMER WILLINGNESS TO PAY TOWARDS PURCHASE OF FRUIT
PRODUCTS AT HOKKY GRAHA FAMILY

Isma’Arifatul Rahma Putri, Sri Widayanti, Hamidah Hendrarini
ABSTRAK

Kesadaran masyarakat akan kesehatan mendorong permintaan buah
berkualitas tinggi, meski harganya sering dianggap mahal. Penelitian ini bertujuan
untuk menganalisis besarnya nilai Willingness to Pay terhadap buah-buahan dan
menganalisis faktor yang mempengaruhi Willingness to Pay konsumen terhadap
buah-buahan. Lokasi penelitian berada di Hokky Graha Family dengan total
responden sebanyak 50 orang. Metode pengambilan sampel dalam penelitian ini
menggunakan metode non-probability sampling yaitu accidental sampling.
Analisis yang digunakan untuk menghitung besarnya nilai Willingness to Pay
menggunakan metode Contingent Valuation Method (CVM) dan Structural
Equation Modeling-Partial Least Square (SEM-PLS) untuk menganalisis faktor-
faktor yang mempengaruhi Willingness to Pay. Hasil penelitian ini menunjukkan
nilai rata-rata Willingness to Pay konsumen untuk produk buah apel sebesar Rp.
117.738,09 mengalami peningkatan sebesar 14,8% dari harga pasar, buah anggur
sebesar Rp. 144.261,9 mengalami peningkatan sebesar 11,3% dari harga pasar, dan
buah jeruk sebesar Rp. 98.023,8 mengalami peningkatan sebesar 17,3% dari harga
pasar. Variabel Kualitas Layanan, Pemasaran Media Sosial, Pengetahuan
Pelanggan, dan Sikap Konsumen berpengaruh positif signifikan terhadap WTP.
Direkomendasikan agar manajemen Hokky Graha Family meningkatkan
pemasaran dengan fokus pada buah berkualitas, edukasi manfaat buah, harga
kompetitif, serta promosi kesehatan dan penawaran khusus pada produk bernilai
WTP tinggi untuk meningkatkan pendapatan dan loyalitas pelanggan.

Kata Kunci: Buah-Buahan, CVM, Willingess to Pay
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ABSTRACT

Public awareness of health drives the demand for high-quality fruit, even
though the price is often considered expensive. This study aims to analyze the
magnitude of the Willingness to Pay value for fruits and analyze the factors that
influence consumer Willingness to Pay for fruits. The research location is at Hokky
Graha Family with a total of 50 respondents. The sampling method in this study
uses a non-probability sampling method, namely accidental sampling. The analysis
used to calculate the Willingness to Pay value uses the Contingent Valuation
Method (CVM) and Structural Equation Modeling-Partial Least Square (SEM-
PLS) to analyze the factors that influence Willingness to Pay. The results of this
study show that the average value of consumer Willingness to Pay for apple
products is Rp. 117,738.09, an increase of 14.8% from the market price, grapes are
Rp. 144,261.9, an increase of 11.3% from the market price, and oranges are Rp.
98,023.8 experienced an increase of 17.3% from the market price. The variables of
Service Quality, Social Media Marketing, Customer Knowledge, and Consumer
Attitude have a significant positive effect on WTP. It is recommended that Hokky
Graha Family management improve marketing by focusing on quality fruit,
educating the benefits of fruit, competitive prices, as well as health promotions and
special offers on high WTP value products to increase revenue and customer
loyalty.

Keywords: CVM, Fruits, Willingess to Pay
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