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SeaBank merupakan salah satu bank digital yang memiliki popularitas 

tinggi pada kalangan Generasi Z di Indonesia. Namun, masih ditemukan sejumlah 

keluhan pengguna seperti penangguhan akun secara tiba-tiba, lambatnya respon 

layanan, dan kurangnya transparansi informasi yang berpotensi berpotensi 

mempengaruhi penerimaan dan keberlanjutan penggunaan SeaBank. Karena itu, 

penelitian ini bertujuan untuk menganalisis penerimaan SeaBank dari perspektif 

Generasi Z menggunakan modifikasi model UTAUT2 dan DeLone & McLean, 

dengan menambahkan variabel perceived risk. Variabel yang digunakan, meliputi 

performance expectancy, effort expectancy, social influence, information quality, 

system quality, service quality, perceived risk, behavioral intention, dan actual use. 

Penelitian ini menggunakan pendekatan kuantitatif dengan penyebaran kuesioner 

secara online. Sampel penelitian terdiri dari 442 pengguna SeaBank Generasi Z 

yang dipilih menggunakan teknik purposive non-probability sampling. Analisis 

data dilakukan dengan pendekatan PLS-SEM dengan tools SmartPLS 3. Hasil 

penelitian menunjukkan lima dari delapan hipotesis diterima. Kelima hipotesis 

tersebut menggambarkan bahwa variabel performance expectancy, social 

influence, service quality, dan perceived risk terbukti memiliki pengaruh secara 

signifikan terhadap behavioral intention, yang kemudian juga mempengaruhi actual 

use, sehingga penerimaan SeaBank dari sudut pandang Generasi Z diterima dengan 

menggunakan modifikasi UTAUT2 dan DeLone & McLean. 
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ABSTRACT 

 

Student Name / NPM : Aldi Bagus Hermawan / 22082010199 

Thesis Title : Analysis of SeaBank Acceptance from a 

Generation Z Perspective Using Modified 

UTAUT2 and DeLone & McLean 

Advisors : 1. Anita Wulansari, S.Kom., M.Kom. 

2. Tri Puspa Rinjeni, S.Kom., M.Kom. 
 

 

 

SeaBank is a digital bank that is highly popular among Generation Z in 

Indonesia. However, several user complaints have been found, such as sudden 

account suspensions, slow service responses, and a lack of information 

transparency, which have the potential to affect the acceptance and continued use 

of SeaBank. Therefore, this study aims to analyze SeaBank acceptance from the 

perspective of Generation Z using modified UTAUT2 and DeLone & McLean 

models by adding the perceived risk variable. The variables used include 

performance expectancy, effort expectancy, social influence, information quality, 

system quality, service quality, perceived risk, behavioral intention, and actual use. 

This study uses a quantitative approach by distributing online questionnaires. The 

research sample consisted of 442 Generation Z SeaBank users selected using a 

purposive non-probability sampling technique. Data analysis was carried out using 

the PLS-SEM approach with the SmartPLS 3 tool. The results showed that five of 

the eight hypotheses were accepted. The five hypotheses illustrate that the variables 

of performance expectancy, social influence, service quality, and perceived risk are 

proven to have a significant influence on behavioral intention, which then also 

influences actual use, so that SeaBank acceptance from the perspective of 

Generation Z is accepted using modified UTAUT2 and DeLone & McLean. 

 

 

Keywords : Digital Bank, SeaBank, UTAUT2, DeLone and McLean, Generation 
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