DAFTAR PUSTAKA

Aan, M. S. (2013). Metode Riset Kuantitatif Komunikasi. Pustaka Pelajar.

Abbas, L., Fahmy, S. S., Ayad, S., Ibrahim, M., & Ali, A. H. (2022). TikTok Intifada:
Analyzing Social Media Activism Among Youth. Online Media and Global
Communication, 1(2). https://doi.org/10.1515/omgc-2022-0014

Afanda, M., & Yuliana, N. (2023). UTILIZATION OF @GREATMIND.ID
ACCOUNT AS INFORMATION MEDIA ON LIFE TOPICS. Interdisciplinary
Journal of Advanced Research and Innovation, 1(3), 154-165.
https://ijari.publicascientificsolution.com/index.php/rv

Aji, D. S., & Arianto, 1. D. (2023). ANALISIS JARINGAN KOMUNIKASI
HOLYWINGS PADA PROMOSI MUHAMMAD-MARIA DI TWITTER.
Jurnal Pustaka Komunikasi, 6(1). https://doi.org/10.32509/pustakom.v611.2438

Akbar, M. A., Masniarara Aziza Balfas Amril, Raiza Syahira, Fahrein Rachel Latisha,
& Noor Jihan. (2022). ANALISIS STRUKTUR JARINGAN KOMUNIKASI
#SEAGAMES2022 DI TWITTER MENGGUNAKAN PENDEKATAN
SOCIAL NETWORK ANALYSIS (SNA). Jurnal Studi Komunikasi Dan Media,
26(1). https://doi.org/10.17933/jskm.2022.4780

Al Faruq, A. Q., Thobroni, A. Y., Sudury, A. M., Nurkumala, I. A., & Mukminin, .
(2025). Marriage Is Scary Phenomenon In Indonesia: Analysis Of Quranic
Response To Increases Marital Violence. Al Muhafidz: Jurnal Ilmu Al-Qur’an
Dan Tafsir, 5(1), 93—110. https://doi.org/10.57163/almuhafidz.v5i1.165

Al Mafaz, F., & Arfan, A. (2024). Marriage Is Scary Trend in the Perspective of Islamic
Law and Positive Law. Jurnal Kajian Keislaman, 11(2), 329-344.
https://doi.org/10.24952/multidisipliner.v11i2.13555

Amgott, N. (2018). Critical literacy in #DigitalActivism: collaborative choice and
action. In International Journal of Information and Learning Technology (Vol.
35, Issue 5). https://doi.org/10.1108/IJILT-05-2018-0060

Anam, K. (2019). STUDI MAKNA PERKAWINAN DALAM PERSEPEKTIF
HUKUM DI INDONESIA ( Komparasi Kitab Undang Undang Hukum Perdata
(KUH Per) Dengan Kompilasi Hukum Islam. Jurnal Fakultas Hukum Universitas
Tulungagung, 5(1), 59-68.

Andu, C. P. (2019). Makna Pernikahan Bagi Wanita Lajang Usia Dewasa.
Representamen, 5(1). https://doi.org/10.30996/representamen.v5i1.2400

Ardiansyah, Risnita, & Jailani, M. S. (2023). Teknik Pengumpulan Data Dan Instrumen
Penelitian [lmiah Pendidikan Pada Pendekatan Kualitatif dan Kuantitatif. Jurnal
IHSAN : Jurnal Pendidikan Islam, 1(2). https://doi.org/10.61104/ihsan.v1i2.57

Arianto, I. D., Ida, R., & Marijan, K. (2023). Pseudo Power Tiga Periode pada Jaringan
Komunikasi Islam Tradisional dan Modern di Media Sosial Twitter. Jurnal llmu
Komunikasi, 21(2), 177. https://doi.org/10.31315/jik.v21i2.9932

clxxiii



Ariestuti, N. K. M., Purnawan, N. L. R., & Pradipta, A. D. (2023). Pemanfaatan Tren
Tagar Welcome to Indonesia pada TikTok sebagai Sarana Kritik Sosial Generasi
Y dan Z. E-Jurnal Medium, 3(2).

ASIGTA. (2019). https://asigta.org/

Asmawarini, R. T., Murwani, E., & Murtiningsih, B. S. E. (2022). Mapping The Digital
Movement in The Hashtags #2024AniesPresiden, #GanjarPresiden and
#PrabowoPresiden. Jurnal Komunikasi lkatan Sarjana Komunikasi Indonesia,
7(2). https://doi.org/10.25008/jkiski.v7i2.727

Baltescu, C. A., & Untaru, E. N. (2025). Exploring the Characteristics and Extent of
Travel Influencers’ Impact on Generation Z Tourist Decisions. Sustainability
(Switzerland), 17(1), 1-25. https://doi.org/10.3390/sul 7010066

Bhandari, A., & Bimo, S. (2022). Why’s Everyone on TikTok Now? The
Algorithmized Self and the Future of Self-Making on Social Media. Social Media
and Society, 8(1). https://doi.org/10.1177/20563051221086241

Bhandoria, G. P., Nair, N., Jones, S. E. F., Eriksson, A. G., Hsu, H. C., Noll, F., &
Ahmed, W. (2021). International Gynaecological Cancer Society (IGCS) 2020
Annual Global Meeting: Twitter activity analysis. International Journal of
Gynecological Cancer : Official Journal of the International Gynecological
Cancer Society, 31(11). https://doi.org/10.1136/1jgc-2021-002781

Cardoso, G. (2006). The Media in the Network Society: Browsing, News, Filters and
Citizenship. In Network.

Cervi, L., & Divon, T. (2023). Playful Activism: Memetic Performances of Palestinian
Resistance in TikTok #Challenges. Social Media and Society, 9(1).
https://doi.org/10.1177/20563051231157607

Chon, M. G., & Park, H. (2020). Social Media Activism in the Digital Age: Testing an
Integrative Model of Activism on Contentious Issues. Journalism and Mass
Communication Quarterly, 97(1). https://doi.org/10.1177/1077699019835896

Creswell, J. W., & Creswell, J. D. (2018). RESEARCH DESIGN: Qualittaive,
Quantitative, and Mixed Methods Approaches. SAGE Publications.

Darisman, A., Hilman, D., & Homan, D. K. (2016). Social Construction Theory of
Reality: A Case Study of Anti Anorexia Campaign Poster. Humaniora, 7(2).
https://doi.org/10.21512/humaniora.v7i2.3500

Dekanawati, V., Astriawati, N., Setiyantara, Y., Subekti, J., & Kirana, A. F. (2023).
ANALISIS PENGARUH KUALITAS PELAYANAN DIKLAT
KEPABEANAN TERHADAP KEPUASAN PESERTA PELATIHAN. JURNAL
SAINS DAN TEKNOLOGI MARITIM, 23(2).
https://doi.org/10.33556/jstm.v23i2.344

Dewa, C. B., & Safitri, L. A. (2021). Pemanfaatan Media Sosial Tiktok Sebagai Media
Promosi Industri Kuliner Di Yogyakarta Pada Masa Pandemi Covid-19 (Studi
Kasus Akun TikTok Javafoodie). Khasanah Illmu: Jurnal Pariwisata Dan
Budaya, 12(1), 65-71. https://doi.org/10.31294/khi.v12i11.10132

Efendi, A. L., Fadilla, A., Khoirunnisa, A. C., Bakry, G. N., & Aristi, N. (2023).
Analisis Jaringan Komunikasi #Pilpres2024 Pada Platform Twitter. WACANA:

clxxiv



Jurnal Illmiah Ilmu Komunikasi, 22(2).
https://doi.org/10.32509/wacana.v22i2.2976

Eriyanto. (2014). Analisis Jaringan Komunikasi. Kencana .

Eriyanto. (2020). Hashtags and Digital Movement of Opinion Mobilization: A Social
Network Analysis/SNA Study on #BubarkanKPAI vs #KamiBersamaKPAI
Hashtags. Jurnal Komunikasi Indonesia, 8(3).
https://doi.org/10.7454/jki.v8i3.11591

Eriyanto. (2021). ANALISIS JARINGAN MEDIA SOSIAL (Dasar-dasar dan Aplikasi
Metode Jaringan untuk Membedah Percakapan Media Sosial). Kencana .

Estrella-Ramon, A., Galvez-Rodriguez, M. del M., & Herrada-Lores, S. (2024).
Hashtag activism on Twitter: The effects of who, what, when, and how a tweet is
sent for promoting citizens’ engagement with climate change. Communication
and the Public. https://doi.org/10.1177/20570473241279330

Fauziawati, R. R. (2024). PANDANGAN SYAFI'IYAH TENTANG
KEENGGANAN UNTUK MENIKAH PADA WANITA DEWASA (STUDI
KASUS DI DESA NYALINDUNG KECAMATAN CIPATAT KABUPATEN
BANDUNG BARAT) . Jurnal Multidisipllin IlImu Akademik, 1(4), 144—153.

Fazira, A. A., Rahmiaji, L. R., & Dwiningtyas, H. (2023). MEMAHAMI NARASI
KOMUNIKASI PENGAMBILAN KEPUTUSAN UNTUK TIDAK MENIKAH
PADA PEREMPUAN.

Fikri Asy, M., & Rizqy Amelia, A. (2024). Terjebak dalam Standar Tiktok: Tuntutan
yang Harus Diwujudkan? (Studi Kasus Tren Marriage is Scary). Jurnal
Multidisiplin West Science, 03(09), 1438-1445.

Fuchs, C. (2020). NASIONALISM ON THE INTERNET. Routledge.

Fuhse, J. A. (2023). Analyzing networks in communication: a mixed methods study of
a political debate. Quality and Quantity, 57(2). https://doi.org/10.1007/s11135-
022-01394-w

Fusar-Poli, P. (2019). Integrated mental health services for the developmental period
(0 to 25 years): A critical review of the evidence. Frontiers in Psychiatry,
10(JUN). https://doi.org/10.3389/fpsyt.2019.00355

Garcia, M. R. (2015). Reality construction, Communication and daily life An approach
to Thomas Lukmann work. Intercom: Revista Brasileira de Ciencias Da
Comunicagao, 38(2), 19-38. https://doi.org/10.1590/1809-5844201522

Garuda Website. (2025, January 29). Data Pengguna TikTok di Indonesia 2024 Update
Terbaru. Garuda Website. https://www.garuda.website/blog/data-pengguna-
tiktok-di-indonesia-2024/#sumber

George, J. J., & Leidner, D. E. (2019). From clicktivism to hacktivism: Understanding
digital activism. Information and Organization, 29(3).
https://doi.org/10.1016/j.infoandorg.2019.04.001

Goanta, C. (2021). Content/Web Monetization. In Glossary of Platform Law and
Policy Terms (1st ed., pp. 69-72). FGV Direito Rio. www.fgv.br/direitorio

clxxv



Goledzinowski, W., & Blocki, W. (2024). SOCIAL NETWORK ANALYSIS: FROM
GRAPH THEORY TO APPLICATIONS. Social Communication, 24(1), 151-
164. https://doi.org/10.57656/sc-2023-0012

Gunawan, I., Sunuantari, M., & Shambodo, Y. (2022a). Social Network Analysis on
Odd-Even Policy in Bogor City. Jurnal Komunikasi lkatan Sarjana Komunikasi
Indonesia, 7(2). https://doi.org/10.25008/jkiski.v7i2.728

Gunawan, 1., Sunuantari, M., & Shambodo, Y. (2022b). Social Network Analysis on
Odd-Even Policy in Bogor City. Jurnal Komunikasi lkatan Sarjana Komunikasi
Indonesia, 7(2), 413—422. https://doi.org/10.25008/jkiski.v7i2.728

Haniifah, N. R. N., Isbandi, F. S., Rahayu, K. A., Natasha, A. D., Thorig, A., &
Fadillah, H. (2025). Pengaruh Penggunaan Media Sosial terhadap Kesehatan
Mental Gen Z Studi Kasus: Survei Anggota Gen Z Waktu yang Mereka Habiskan
di Media Sosial. Jurnal Bisnis Dan Komunikasi Digital, 2(2), 16.
https://doi.org/10.47134/jbkd.v2i2.3581

Hapsari, D. R. (2016). PERAN JARINGAN KOMUNIKASI DALAM GERAKAN
SOSTIAL UNTUK PELESTARIAN LINGKUNGAN HIDUP. Jurnal Komunikasi
Tkatan Sarjana Komunikasi Indonesia, I(1).
https://doi.org/10.25008/jkiski.v1il.33

Herdiansyah, D., & Khaira, R. (2025). Menyelami Persepsi “Marriage is Scary” dalam
Perspektif Religius dan Emosional di Konteks Sosial Budaya Kontemporer serta
Faktor-Faktor yang Mempengaruhi: Sebuah Literatur Review. Prosiding
Konseling Kearifan Nusantara (KKN), 4, 605-612.

Hertanto, D., Sugiyanto, S., & Safitri, R. (2016). Analisis Struktur Jaringan
Komunikasi dan Peran Aktor Dalam Penerapan Teknologi Budidaya Kentang
(Petani Kentang Desa Ngantru Kecamatan Ngantang Kabupaten Malang).
HABITAT, 27(2). https://doi.org/10.21776/ub.habitat.2016.027.2.7

Himelboim, I. (2017). Social Network Analysis (Social Media). In The International
Encyclopedia of Communication Research Methods (pp. 1-15). Wiley.
https://doi.org/10.1002/9781118901731.iecrm0236

Hoose, F., & Rosenbohm, S. (2024). Self-representation as platform work: Stories
about working as social media content creators. Convergence, 30(1), 625—-641.
https://doi.org/10.1177/13548565231185863

Hotait, N., & Alj, R. (2024). Exploring (Anti-)Radicalism on TikTok: German Islamic
Content Creators between Advocacy and Activism. Religions, 15(10), 1-30.
https://doi.org/10.3390/rel15101172

Husna, M., & Alfikri, M. (2022). The Effect of New Media Addiction: The Online
Game Higgs Domino Island (Scatter) on Communications Students of 2018 Class
of State Islamic University of North Sumatera (UINSU). Daengku: Journal of
Humanities and Social Sciences Innovation, 2(3).
https://doi.org/10.35877/454ri.daengkul013

IThami, N. (2019). Ta’aruf Dalam Pernikahan; Sebuah Tinjauan Sosiologi. Media
Komunikasi Sosial Dan Keagamaan, 12(2), 163—176.

clxxvi



Igbal, M. (2025, February 25). TikTok Revenue and Usage Statistics (2025). Business
of Apps. https://www.businessofapps.com/data/tik-tok-statistics/

Irwan. (2018). RELEVANSI PARADIGMA POSITIVISTIK DALAM PENELITIAN
SOSIOLOGI PEDESAAN. Jurnal Ilmu Sosial, 17, 21-38.

Jakaza, E. (2022). Identity construction or obfuscation on social media: a case of
Facebook and WhatsApp. African Identities, 20(1).
https://doi.org/10.1080/14725843.2020.1804829

Julius, N. (2025). Data Jumlah Pengguna Instagram di Indonesia 2025. Upgraded.
https://upgraded.id/data-jumlah-pengguna-instagram-di-indonesia

KALODATA. (2024). Digital 2024: Indonesia. KALODATA.
https://www kalodata.com/id/blog/2024/04/digital-2024-indonesia/

Karim, F., Oyewande, A., Abdalla, L. F., Chaudhry Ehsanullah, R., & Khan, S. (2020).
Social Media Use and Its Connection to Mental Health: A Systematic Review.
Cureus. https://doi.org/10.7759/cureus.8627

Karomah, A., & Hadi, M. (2025). MITHAQAN GHALIZAN EKSPLORASI MAKNA
SPIRITUAL DALAM MENJAWAB FENOMENA MARRIAGE IS SCARY DI
PLATFORM TIKTOK. Putih:Jurnal Pengetahuan Tentang Ilmu Dan Hikmah,
X(), 17-38.

Kates, K. (2025, February 15). Go Viral on TikTok with 100 Popular Hashtags.
Fourthwall.  https://fourthwall.com/blog/go-viral-on-tiktok-with-100-popular-
hashtags#:~:text=On%20Ti1kTok%2C%20popular%20hashtags%20include,you
%E2%80%9D%20page%200f%20featured%20clips.

Kaun, A., & Uldam, J. (2018). Digital activism: After the hype. In New Media and
Society (Vol. 20, Issue 6). https://doi.org/10.1177/1461444817731924

Kemp, S. (2024, February 21). Digital 2024: Indonesia. Data Reportal.

Khalil, A., & Storie, L. K. (2021). Social media and connective action: The case of the
Saudi women’s movement for the right to drive. New Media and Society, 23(10).
https://doi.org/10.1177/1461444820943849

Koam, A. N. A., Nadeem, M. F., Ahmad, A., & Eshaq, H. A. (2024). Weighted
Asymmetry Index: A New Graph-Theoretic Measure for Network Analysis and
Optimization. Mathematics, 12(21). https://doi.org/10.3390/math12213397

Kolo, C. (2023a). Social Media Influencers as Content Creators in The Creative
Economy. Connecting Research and Researchers, 11, 53—82.

Kolo, C. (2023b). Social Media Influencers as Content Creators in The Creative
Economy. 11.

Kusumastuti, R. D., Wicaksono, A., & Priliantini, A. (2019). JARINGAN
KOMUNIKASI DALAM MENINGKATKAN PRODUKTIVITAS PELAPAK
(STUDI KASUS PADA KOMUNITAS BUKALAPAK WILAYAH
JAKARTA). JURNAL PENELITIAN KOMUNIKASI DAN OPINI PUBLIK,
23(1). https://doi.org/10.33299/jpkop.23.1.1739

Lee, J., & Abidin, C. (2023). Introduction to the Special Issue of “TikTok and Social
Movements.” In Social Media and Society (Vol. 9, Issue 1). SAGE Publications
Ltd. https://doi.org/10.1177/20563051231157452

clxxvii



Lee, J. J., & Lee, J. (2023). #StopAsianHate on TikTok: Asian/American Women’s
Space-Making for Spearheading Counter-Narratives and Forming an Ad Hoc
Asian Community. Social Media and Society, 9(1).
https://doi.org/10.1177/20563051231157598

Lestari, M., Aimma, S. L., Cahyadi, S. F., Putri, K. A. L. L., & Mustofa, M. M. (2024).
Bagaimana Fenomena ‘Marriage is Scary’ dalam Pandangan Perempuan Generasi
Z? JURNAL BIMBINGAN DAN KONSELING AR-RAHMAN, 10(2), 278-291.
https://doi.org/10.31602/jbkr.v10i2.17187

Levin, 1., & Mamlok, D. (2021). Culture and society in the digital age. Information
(Switzerland), 12(2). https://doi.org/10.3390/info12020068

Li, W. (2024). Analytical Study on the Integration of Social Network Analysis in Legal
Compliance and Assessment of Advertising Communication Effects. J. Electrical
Systems, 20(9), 407-414.

Li, Y., Ding, Z., Zhang, X., Liu, B., & Zhang, W. (2016). Confirmatory analysis on
influencing factors when mention users in twitter. Lecture Notes in Computer
Science (Including Subseries Lecture Notes in Artificial Intelligence and Lecture
Notes in Bioinformatics), 9865 LNCS. https://doi.org/10.1007/978-3-319-45835-
910

Mahanum, M. (2021). Tinjauan Kepustakaan. ALACRITY : Journal of Education.
https://doi.org/10.52121/alacrity.v1i2.20

Mahmudah, N., & Madja, E. (2021). New Media and Social Construction of
Technology (SCOT) on Cak Ed Online Delivery Service in Lamongan Regency.
MUHARRIK: Jurnal Dakwah Dan Sosial, 4(01).

Maltby, J., Rayes, T., Nage, A., Sharif, S., Omar, M., & Nichani, S. (2024).
Synthesizing perspectives: Crafting an Interdisciplinary view of social media’s
impact on young people’s mental health. PLOS ONE, 19(7), 1-20.
https://doi.org/10.1371/journal.pone.0307164

Mamatha N, Sunitha S.S, & Shivakumar M D. (2024). Graph theory and its role in
social network analysis. World Journal of Advanced Research and Reviews, 21(2),
2088-2093. https://doi.org/10.30574/wjarr.2024.21.2.0249

Martin, C. V., Blasco, M. M., & Morales, M. (2024). Can’t stop scrolling! Adolescents’
patterns of TikTok use and digital well-being self-perception. Humanities and
Social Sciences Communications, 11(1), 1-11. https://doi.org/10.1057/s41599-
024-03984-5

Messina, N. (2021). IT’S THERE FOR YOU, BUT IS IT #FYP?: A
METHODOLOGICAL REFLECTION OF RESEARCHING CONTENT VS.
COMMUNITY ON TIKTOK. AolIR Selected Papers of Internet Research.
https://doi.org/10.5210/spir.v202110.11982

Modiano, J. Y. (2021). Pengaruh Budaya Patriarki Dan Kaitannya Dengan Kekerasan
Dalam Rumah Tangga. SAPIENTIA ET VIRTUS, 6(2).
https://doi.org/10.37477/sev.v612.335

clxxviii



Mona, N. (2020). KONSEP ISOLASI DALAM JARINGAN SOSIAL UNTUK
MEMINIMALISASI EFEK CONTAGIOUS (KASUS PENYEBARAN VIRUS
CORONA DI INDONESIA). Jurnal Sosial Humaniora Terapan, 2(2), 12.

Monggilo, Z. M. (2016). Kajian Literatur Tentang Tipologi Perilaku Berinternet
Generasi Muda Indonesia. Jurnal ILMU  KOMUNIKASI, 13(1).
https://doi.org/10.24002/jik.v1311.599

Montag, C., Yang, H., & Elhai, J. D. (2021). On the Psychology of TikTok Use: A First
Glimpse From Empirical Findings. In Frontiers in Public Health (Vol. 9).
https://doi.org/10.3389/fpubh.2021.641673

Mufrida, L. E. (2024, March 30). Orang Indonesia Paling Sering Habiskan Waktu untuk
Main Sosial Media. GoodStats. https://goodstats.id/article/orang-indonesia-
paling-sering-habiskan-waktu-untuk-main-sosial-media-nETth

Nasrullah, R. (2012). KOMUNIKASI ANTARBUDAYA DI ERA BUDAYA SIBER.
KENCANA.

Nasruloh, M. N., & Hidayat, T. (2022). Budaya Patriarki dalam Rumah Tangga
(Pemahaman Teks Al-Qur’an dan Kesetaraan Gender). YUDISIA : Jurnal
Pemikiran Hukum Dan Hukum Islam, 13(1).
https://doi.org/10.21043/yudisia.v13i1.14325

Odgers, C. L., & Jensen, M. R. (2020). Annual Research Review: Adolescent mental
health in the digital age: facts, fears, and future directions. In Journal of Child
Psychology and Psychiatry and Allied Disciplines (Vol. 61, Issue 3).
https://doi.org/10.1111/jcpp.13190

Oktaviani, D., & Krismono. (2025). ANALYSIS OF THE MARRIAGE IS SCARY
PHENOMENON AMONG GENERATION Z: A PERSPECTIVE OF ISLAMIC
LAW SOCIOLOGY. SAHAJA Journal Sharia and Humanities, 4(1), 422—439.

Parahita, G. D. (2019). The Rise of Indonesian Feminist Activism on Social Media.
Jurnal Komunikasi lkatan Sarjana Komunikasi Indonesia, 4(2), 104-115.
https://doi.org/10.25008/jkiski.v4i2.331

Pawluczuk, A., Hall, H., Webster, G., & Smith, C. (2020). Youth digital participation:
Measuring social impact. Journal of Librarianship and Information Science,
52(1). https://doi.org/10.1177/0961000618769975

Pilar, L., Stanislavska, L. K., Kvasnicka, R., Bouda, P., & Pitrova, J. (2021).
Framework for social media analysis based on hashtag research. Applied Sciences
(Switzerland), 11(8). https://doi.org/10.3390/app11083697

Pola Anto, R., Tuti Khairani Harahap, Ms., Yovita Erin Sastrini, Ms., Septian Nur Ika
Trisnawati, Mk., Juwita Desri Ayu, C., Yuseva Sariati, Mk., Nelson Hasibuan,
Mk., Uswatun Khasanah, Mt., NsAndari Elsa Dwi PutriSKep, C., & Andi Yusniar
Mendo, Mk. (2023). PEREMPUAN, MASYARAKAT, DAN BUDAYA
PATRIARKI. Tahta Media.

Polii, C. G., Naukoko, A. T., & Siwu, H. F. Dj. (2023). PENGARUH INDEKS
PEMBANGUNAN MANUSIA (IPM) DAN PERTUMBUHAN EKONOMI
TERHADAP TINGKAT PENGANGGURAN DI KOTA TOMOHON. Jurnal
Berkala llmiah Efisiensi, 23(5).

clxxix



Prabowo, N. (2021). Social Network Analysis for User Interaction Analysis on Social
Media Regarding E-Commerce Business. LJIIS: International Journal of
Informatics and Information Systems, 4(2). https://doi.org/10.47738/ijiis.v412.106

Prasetyo, A. J., & Setiawanty, 1. (2024, August 14). Fakta-Fakta KDRT yang Dialami
Cut Intan Nabila: Bayi Ketendang, Armor Ngumpet di  Hotel.
https://www.tempo.co/hiburan/fakta-fakta-kdrt-yang-dialami-cut-intan-nabila-
bayi-ketendang-armor-ngumpet-di-hotel-25505

Prasetyo, D., & Irwansyah. (2020). MEMAHAMI MASYARAKAT DAN
PERSPEKTIFNYA. JURNAL MANAJEMEN PENDIDIKAN DAN ILMU
SOSIAL, 1(1). https://doi.org/10.38035/jmpis.v1il.253

Prihantoro, E., & Ramadhani, R. W. (2021). Social Network Analysis:
#BlackLivesMatter Distribution at Actor Level and System Level. Jurnal
Komunikasi Tkatan Sarjana Komunikasi Indonesia, 6(2).
https://doi.org/10.25008/jkiski.v6i2.577

Putri Hasanah, A., & Zuhriah. (2024). GAYA KOMUNIKASI PENGGUNA MEDIA
SOSIAL TIKTOK DALAM BERPENDAPAT MENGENAI KASUS
PELECEHAN SEKSUAL. EScience Humanity Journal, 4(2), 220-233.

Putri, I. R., & Pratiwi, E. (2022). Aktivisme digital dan pemanfaatan media baru
sebagai pendekatan pemberdayaan masyarakat atas isu lingkungan. Bricolage :
Jurnal Magister Ilmu Komunikasi, 8(2).
https://doi.org/10.30813/bricolage.v8i2.3303

Quinton, S., & Reynolds, N. (2021). Netnography in Human and Non-Human
Networked Sociality. In R. V Kozinets & R. Gambetti (Eds.), Netnography
Unlimited: Understanding Technoculture Using Qualitative Social Media
Research. Routledge .

Radjah, E. G, Iriani, A., & Manongga, D. H. F. (2023). Analisis Terhadap Tagar
#LGBT di Twitter Menggunakan Analisis Jaringan Sosial (SNA). JURNAL
MEDIA INFORMATIKA BUDIDARMA, 7(1), 300.
https://doi.org/10.30865/mib.v7i11.5476

Riswandi, R., Surahman, C., & Nugraha, R. H. (2025). Analisis Perspektif Mahasiswa
Muslim Gen-Z terhadap Isu Marriage Is Scary. Jurnal Pendidikan Dan
Pembelajaran Indonesia (JPPI), 5(1), 10-25.
https://doi.org/10.53299/jppi.v511.893

Riyanto, G. P., & Pratomo, Y. (2014, January 12). Riset: Orang Indonesia Rata-rata
Main HP. Kompas.Com.
https://tekno.kompas.com/read/2024/01/12/07010037/riset--orang-indonesia-
rata-rata-main-hp-6-jam-
sehari#:~:text=Dalam%?20laporan%?20tersebut%2C%?20setiap%20orang%20Ind
onesia%20menghabiskan%20waktu,data%20tahun%202022%?20yang%?20selam
a%206%2C14%20jam%?20sehari.

Rizaty, M. A. (2024, October 14). Daftar Negara Pengguna Tiktok Terbanyak per Juli
2024, Indonesia Nomor 1. Datalndonesia.ld.

clxxx



https://dataindonesia.id/internet/detail/daftar-negara-pengguna-tiktok-terbanyak-
per-juli-2024-indonesia-nomor-1

Rzayeva, R. (2024). New Media in the Discourse of Network Society and Digital
Reality. J. Electrical Systems, 1959—-1963.

Sakina, A. 1., & A., D. H. S. (2017). MENYOROTI BUDAYA PATRIARKI DI
INDONESIA. Share : Social Work Journal, 7(1).
https://doi.org/10.24198/share.v711.13820

Saleh, S. (2017). Analisis Data Kualitatif (H. Upu, Ed.). Pustaka Ramadhan.

Santoso, T. 1. (2021). MEDIA SOSIAL DALAM KONTEKS DATA
KEPENDUDUKAN DI ERA PROSUMSI DIGITAL. Komunikologi: Jurnal
Ilmiah lImu Komunikasi, 18(2), 100—113.

Sari, I. N. (2023, March 6). Sejarah TikTok dari Aplikasi Negeri Panda Hingga
Mendunia. Katadata.

Sarjani, D. K. (2023). Understanding Connective Action in the Wadas Village Conflict:
Social Network Analysis on the #WadasSuing Hashtag. PERSPEKTIF, 12(4).
https://doi.org/10.31289/perspektif.v12i4.9788

Schneider, M. C., & Bos, A. L. (2019). The Application of Social Role Theory to the
Study of Gender in  Politics.  Political  Psychology,  40(S1).
https://doi.org/10.1111/pops.12573

Scott, J. (2020). What is Social Network Analysis? In Social Network Analysis.
https://doi.org/10.4135/9781529716597.n1

Setiawan, I., & Pandrianto, N. (2024). Media Sosial Instagram @Campaign.id sebagai
Alat untuk Mendorong Pentingnya Menjaga Kesehatan Mental Anak Muda.
KIWARI, 3(4), 707-716.

Setiawan, T., Kurniawati, Y., & Saputro, E. (2019). KOMUNIKASI KRISIS DI ERA
DIGITAL. JURNAL EKONOMI, SOSIAL & HUMANIORA, 1(02).

Setiawati, S. (2024, January 7). Tren Pernikahan di Kalangan Pemuda Makin Turun,
Apa Sebabnya? CNBC Indonesia.
https://www.cnbcindonesia.com/research/20250107104243-128-601268/tren-
pernikahan-di-kalangan-pemuda-makin-turun-apa-sebabnya

Shepherd, jack. (2024). 25 Essential TikTok Statistics You Need to Know in 2025.
Social Shepherd. https://thesocialshepherd.com/blog/tiktok-statistics

Siregar, Z. (2018). Social Construction of Mass Media. Jurnal Sains Sosial Malaysian
Journal of Social Science Jilid, 3.

SMRFoundation. (2024, December 5). NodeXL Pro Tutorial: Tiktok Post Networks.
Social Media Research Foundation.
https://www.smrfoundation.org/nodexl/tutorials/tiktok-post-networks/

Steets, S. (2016). Taking Berger and Luckmann to the Realm of Materiality:
Architecture as a Social Construction. Cultural Sociology, 10(1).
https://doi.org/10.1177/1749975515616652

Stevens, J. (2018). #FEMINISM: HASHTAG FEMINISM AND THE LOGIC OF
CONNECTIVE ACTION.

clxxxi



Sugiyono. (2013). METODE PENELITIAN KUANTITATIF KUALITATIF DAN R&D.
Alfabeta.

Sukendro, G., Pandrianto, N., Oktavianti, R., & Sari, W. (2021). Komunikasi Anak
Muda untuk Perubahan Sosial. In Gramedia Pustaka Utama.

Sulaiman, A. (2024). Media Digital dan Gerakan Sosial: Analisis Logika Aksi
Konektif. Jurnal Indonesia : Manajemen Informatika Dan Komunikasi (JIMIK),
5(2), 1913-1920. https://journal.stmiki.ac.id

Suratnoaji, C., & Arianto, I. D. (2021). METODE RISET SOSIAL BERBASIS BIG
DATA (R. Astikawati & E. kemala Dewi, Eds.). Erlangga.

Suratnoaji, C., Nurhadi, & Candrasari, Y. (2019). BUKU METODE ANALISIS MEDIA
SOSIAL BERBASIS BIG DATA. SUSANTI INSTITUTE.

Susanto, E. H. (2017). MEDIA SOSIAL SEBAGAI PENDUKUNG JARINGAN
KOMUNIKASI POLITIK. Jurnal ASPIKOM, 3(3).
https://doi.org/10.24329/aspikom.v3i3.123

Susilowati. (2018). Pemanfaatan Aplikasi Tiktok Sebagai Personal Branding Di
Instagram (Studi Deskriptif Kualitatif Pada Akun @bowo_allpennliebe). Jurnal
Komunikasi, 9(2).

Tabassum, S., Pereira, F. S. F., Fernandes, S., & Gama, J. (2018). Social network
analysis: An overview. In Wiley Interdisciplinary Reviews: Data Mining and
Knowledge Discovery (Vol. 8, Issue 5). https://doi.org/10.1002/widm.1256

Tang, X., Zhang, C., Meng, W., & Wang, K. (2020). Joint user mention behavior
modeling for mentionee recommendation. Applied Intelligence, 50(8).
https://doi.org/10.1007/s10489-020-01635-1

Tifanny, R., Azhari, P., Nasution, A. R., Apriani, N. S., & Siregar, H. L. (2024).
MENGURAI FENOMENA “MARRIAGE IS SCARY” DI MEDIA SOSIAL:
PERSPEKTIF PERAN PEREMPUAN DALAM ISLAM. JURNAL KELUARGA
SEHAT SEJAHTERA, 22(2), 66—74. https://doi.org/10.24114/jkss.v22i2.64486

TikTok. (2025). Mentions on TikTok. TikTok. https://support.tiktok.com/en/using-
tiktok/messaging-and-notifications/mentions-on-tiktok

Tirta, K. D., & Arifin, S. N. (2025). Studi Fenomenologi: Marriage is Scary pada
Generasi Z. TERAPUTIK: Jurnal Bimbingan Dan Konseling, 8(3), 12-20.
https://doi.org/10.26539/teraputik.833675

UNHCR. (nd.). GENDER  DISCRIMINATION  AND  CHILDHOOD
STATELESSNESS. Retrieved August 6, 2025, from
https://www.unhcr.org/ibelong/gender-discrimination-and-stateless-children/

Utami, A. H. (2021). MEDIA BARU DAN ANAK MUDA: PERUBAHAN BENTUK
MEDIA DALAM INTERAKSI KELUARGA. Jurnal Perpustakaan Universitas
Airlangga, 11(1), 8-18.

Utaminingsih, A. (2017). GENDER DAN WANITA KARIR. UB Press.

Wahyuningratna, R. N., MBP, R. L., & W, M. A. (2024). Representasi Budaya
Patriarki dalam Serial Drama “Gadis Kretek.” Cakrawala Jurnal Humaniora Bina
Sarana Informatika, 24(1), 7-14. https://doi.org/10.31294/jc.v1912

clxxxii



Wang, S. (2025). Application of Graph Theory in Social Network Analysis.
Proceedings of the 4th International Conference on Computing Innovation and
Applied Physics. https://doi.org/10.54254/2753-8818/79/2025.20135

Watie, E. D. S. (2011). Komunikasi dan Media Sosial (Communications and Social
Media). The Messenger, I1I(1), 69-75. http://id.wikipedia.org/wiki/Media_sos

We Are Social. (2023). DIGITAL 2023 INDONESIA. We Are Social.
https://wearesocial.com/wp-content/uploads/2023/03/Digital-2023-Indonesia.pdf

We Are Social. (2024, January 31). Digital 2024: 5 billion social media users. We Are
Social.  https://wearesocial.com/id/blog/2024/01/digital-2024-5-billion-social-
media-users/

Woolard, A., Paciente, R., Munro, E., Wickens, N., Wells, G., Ta, D., Mandzufas, J.,
& Lombardi, K. (2023). #TraumaTok: A content analysis of TikTok videos
relating to trauma. JMIR Formative Research, 8. https://doi.org/10.2196/49761

Wulandari, Y. F., Rahastine, M. P., Afianto, H., Bastian, Y., & Murtiadi, M. (2023).
Tantangan Komunikasi di Era Digital: Memahami Generasi Z. AL-MIKRAJ
Jurnal  Studi  Islam Dan  Humaniora (E-ISSN 2745-4584), 4(1).
https://doi.org/10.37680/almikraj.v4i1.4058

Yamada, A. (2025). Advancing Intercultural Competence in Higher Education:
Strategies for Engaging Generation Z. Education Sciences, 15(3), 1-23.
https://doi.org/10.3390/educscil 5030341

Yulida, R., Rosnita, R., Andriani, Y., & Ikhwan, M. (2021). Communication Networks
of On-Farm Rubber in Riau Province, Indonesia. IOP Conference Series: Earth
and  Environmental  Science, 715(1). https://doi.org/10.1088/1755-
1315/715/1/012003

Zeng, J. (2020). #MeToo as Connective Action: A Study of the Anti-Sexual Violence
and Anti-Sexual Harassment Campaign on Chinese Social Media in 2018.
Journalism Practice, 14(2). https://doi.org/10.1080/17512786.2019.1706622

Zhang, X., Pan, Y., Wang, Y., Xu, C., & Sun, Y. (2023). Online News Media Analysis
on Information Management of “G20 Summit” Based on Social Network
Analysis. Systems, 11(6). https://doi.org/10.3390/systems 11060290

Zis, S. F., Dewi, R. S., & Efendi, Z. (2021). Model Perilaku Komunikasi Generasi
Muda Dalam Pemanfaatan Media Digital Memasuki Era 4.0 Dan 5.0 di
Kecamatan Kuranji. Jurnal Komunikasi Profesional, 5(1).
https://doi.org/10.25139/jkp.v511.3624

clxxxiii



