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ABSTRAK 
 

HABIB AHMAD, 21042010298, PENGARUH STORE ATMOSPHERE, 
VARIAN MENU, DAN CUSTOMER RELATIONSHIP MANAGEMENT 

(CRM) TERHADAP LOYALITAS PELANGGAN DI WARUNG SALIRE 
 

Penelitian ini bertujuan untuk menganalisis pengaruh store atmosphere, 
varian menu, dan Customer Relationship Management terhadap loyalitas 
pelanggan pada Warung Salire Ngagel Surabaya. Metode penelitian yang 
digunakan adalah pendekatan kuantitatif dengan penyebaran kuesioner kepada 
155 responden. Teknik analisis data meliputi uji validitas, reliabilitas, asumsi 
klasik, regresi linier berganda, serta uji hipotesis secara simultan dan parsial. 
Hasil penelitian menunjukkan bahwa secara simultan, ketiga variabel 
berpengaruh signifikan terhadap loyalitas pelanggan. Secara parsial, variabel 
varian menu dan Customer Relationship Management memiliki pengaruh 
signifikan, sedangkan store atmosphere tidak berpengaruh signifikan. 
Kesimpulan dari penelitian ini adalah bahwa varian menu yang menarik dan 
pengelolaan hubungan pelanggan yang efektif berperan penting dalam 
meningkatkan loyalitas pelanggan Warung Salire. 

 
Kata kunci: store atmosphere, varian menu, Customer Relationship 
Management, loyalitas pelanggan. 
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ABSTRACT 

HABIB AHMAD, 21042010298, INFLUENCE OF STORE ATMOSPHERE, 
VARIAN MENU AND CUSTOMER RELATIONSHIP MANAGEMENT 

(CRM) ON CUSTOMER LOYALITY AT WARUNG SALIRE 
 

This study aims to analyze the influence of store atmosphere, menu variety, 
and Customer Relationship Management on customer loyalty at Warung Salire 
Ngagel Surabaya. The research method used is a quantitative approach by 
distributing questionnaires to 155 respondents. Data analysis techniques 
include validity testing, reliability testing, classical assumption tests, multiple 
linear regression, and hypothesis testing both simultaneously and partially. The 
results show that simultaneously, all three variables significantly influence 
customer loyalty. Partially, menu variety and Customer Relationship 
Management have a significant effect, while store atmosphere does not. The 
conclusion of this study is that attractive menu offerings and effective Customer 
Relationship Management play a crucial role in enhancing customer loyalty at 
Warung Salire. 

 
Keywords: store atmosphere, menu variety, Customer Relationship 
Management, customer loyalty


