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ABSTRAK

Penelitian ini bertujuan untuk menganalisis sejauh mana komunikasi pemasaran
mempengaruhi keputusan pembelian paket wisatawan yang dilakukan oleh
wisatawan atau jamaah di Travel Ziarah Hati Indonesia. Penelitian ini
menggunakan teori komunikasi pemasaran yang mencakupi variabel AIDA
(Attention, Interest, Desire, Action). Travel ini harus menghadapi persaingan
dengan biro perjalanan serupa yang ada di Surabaya. Selain persaingan yang
dihadapi, fenomena atau tren umroh semakin meningkat di Indonesia membuat biro
perjalanan wisata berlomba-lomba untuk menarik jamaah melalui pemasaran yang
dilakukan secara konvensional maupun digital. Travel Ziarah Hati Indonesia salah
satu usaha yang bergerak diperjalanan religi yang menerapkan pemasaran secara
konvensional dan digital. Model AIDA digunakan untuk mengukur pengaruh
komunikasi pemasaran yang diterapkan Travel Ziarah Hati Indonesia terhadap
keputusan pembelian paket wisatanya. Peneliti menggunakan metode survei dengan
menyebarkan kuesioner kepada pengikut Instagram Travel Ziarah Hati Indonesia
untuk mengumpulkan data primer. Selanjutnya, data yang didapat diolah secara
kuantitatif untuk mengetahui hubungan antar variabel attention, interest, desire,
dan action terhadap keputusan pembelian paket wisata. Hasil penelitian
menunjukkan bahwa penerapan komunikasi pemasaran yang diukur melalui empat
variabel attention, interest, desire, action berpengaruh secara parsial terhadap

keputusan pembelian paket wisata.

Kata Kunci: Komunikasi Pemasaran, Keputusan Pembelian, Paket Wisata, Tour

and Travel.
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ABSTRACT

This study aims to analyze the extent to which marketing communication influences
the purchasing decisions of tour packages made by tourists or pilgrims at Travel
Ziarah Hati Indonesia. The research adopts the marketing communication theory,
incorporating the AIDA model (Attention, Interest, Desire, Action) as the primary
analytical framework. Travel Ziarah Hati Indonesia, established in 2014, operates
in a highly competitive environment, particularly with other tour and travel
agencies in Surabaya. In addition to this competition, the increasing trend of
Umrah travel in Indonesia has intensified efforts among travel agencies to attract
customers through both conventional and digital marketing strategies. As a
religious travel agency, Travel Ziarah Hati Indonesia utilizes a combination of
these approaches to reach prospective customers. The AIDA model is employed to
assess the effectiveness of the agency's marketing communication in influencing
customer purchase decisions. This research uses a quantitative approach through
a survey method, distributing questionnaires to the Instagram followers of Travel
Ziarah Hati Indonesia to collect primary data. The data were then processed using
statistical analysis to examine the relationship between the AIDA components
(attention, interest, desire, and action) and the decision to purchase a tour package.
The findings indicate that each of the four variables has a partial but significant
influence on purchasing decisions.

Keywords: Marketing Communication, Purchase Decision, AIDA Model, Tour

Packages, Religious Tourism
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