
 

 

107 

DAFTAR PUSTAKA 

Ahmad, Alhassan Umar, U.V. Balakrishnan, and Prem Shankar Jha, 2021, “A 
Study of Multicollinearity Detection and Rectification under Missing Values.”, 
Turkish Journal of Computer and Mathematics Education (TURCOMAT) 
12(1S): 399–418. 

Ajzen, Icek, 1991, The Theory Of Planned Behavior, Organizational Behavior and 
Human Decision Processes 50, 179-211. 

Akhsan, A., Arsy Mulyani, Didi Rukmana, Kanazawa Yuna, & Nurlaela, (2023), 
Effect of Implementation of Corporate Social Responsibility Partnership PT. 
Antam Tbk UBPN Pomalaa on Healthy Hydroponic Vegetable Business, 
Jurnal AGRISEP: Kajian Masalah Sosial Ekonomi Pertanian Dan Agribisnis, 
15–28, https://doi.org/10.31186/jagrisep.22.01.15-28. 

Anita, A., (2020), Budidaya Hidroponik Posyandu Mawar Desa Palioi Kecamatan 
Kindang Kabupaten Bulukumba, Jurnal Nasional Pengabdian Masyarakat, 
1(1), 1–8, https://doi.org/10.47747/pengabdiankepadamasyarakat.v1i1.117. 

Anwar, D. D., Marhawati, Nurdiana, & Inanna, (2023), Organic Vegetables 
Business Development Strategy: A Case Study on Deedad Hydroponic 
Makassar, Open Global Scientific Journal, 2(1), 37–47, 
https://doi.org/https://doi.org/10.33292/ogsj.v2i1.15. 

Armas, K. L., Lorenzo, E. G., & Cruz, C. Dela, (2023), Financial Viability of 
Business Models for Engineered Vertical Hydroponics Systems for 
Sustainable Onion Production in the Philippines, Journal of Applied 
Engineering and Technological Science (JAETS), 4(2), 864–872, 
https://doi.org/10.37385/jaets.v4i2.2040. 

Baharum, Hafidza et al., 2023, “Validating an Instrument for Measuring Newly 
Graduated Nurses’ Adaptation.”, International Journal of Environmental 
Research and Public Health 20(4). 

Bailia, J. F. T., Soegoto, A. S., & Loindong, S. S. R., (2014), Pengaruh Kualitas 
Produk, Harga dan Lokasi Terhadap Kepuasan Konsumen Pada Warung-
Warung Makan Lamongan di Kota Manado, Jurnal EMBA, 2(3), 1768–1780. 

Bakti, Made, I. G., Putra, I. M. D., & Putra, I. G. P. A., (2015), Perilaku Konsumen, 
Universitas Udayana Press. 

Balqiah, T. A., Andreas Pardyanto, Rifelly D. A., Syahrial M., 2020, Understanding 
how to increase hydroponic attractiveness: Economic and ecological benefit, 
E3S Web Conf., Volume 211 : 12. 

Boubker, Omar, Khaled Naoui, Abdelaziz Ouajdouni, and Maryem Arroud, 2022, 
“The Effect of Action-Based Entrepreneurship Education on Intention to 
Become an Entrepreneur.”, MethodsX 9: 101657, 
https://doi.org/10.1016/j.mex.2022.101657. 

Budi, Sylvia Christianti, Z. Hidayat, and La Mani, 2021, “The Effects of Experience 



 

 

108 

and Brand Relationship to Brand Satisfaction, Trust and Loyalty Shopping 
Distribution of Consumer Philips Lighting Product in Indonesia.”, Journal of 
Distribution Science 19(1): 115–24. 

Chandra, N. N. O, Yasmini, S., Analisis Bauran Pemasaran Terhadap Minat Beli 
Sayur Hidroponik di Pokdarwis (Kelompok Sadar Wisata) Olean, AGRIBIOS, 
[S.l.], v. 17, n. 1, p. 1-6, june 2019, ISSN 2723-7044. 

Chin, W., (2000), Partial Least Squares for is Researchers: An Overview and 
Presentation of Recent Advances Using the PLS Approach, Proceedings of 
the 21st International Conference on Information Systems, ICIS 2000, May, 
741–742. 

Clerino, P., & Fargue-Lelièvre, A., (2020), Formalizing Objectives and Criteria for 
Urban Agriculture Sustainability With a Participatory Approach, Sustainability 
(Switzerland), 12(18), 1–16, https://doi.org/10.3390/su12187503. 

Corrado, G., Chiaiese, P., Lucini, L., Miras-Moreno, B., Colla, G., & Rouphael, Y., 
(2020), Successive Harvests Affect Yield, Quality and Metabolic Profile of 
Sweet Basil (Ocimum Basilicum L.), Agronomy, 10(6), 1–13, 
https://doi.org/10.3390/agronomy10060830. 

Corrado, G., Vitaglione, P., Soteriou, G. A., Kyriacou, M. C., & Rouphael, Y., 
(2021), Configuration by Osmotic Eustress Agents of The Morphometric 
Characteristics and The Polyphenolic Content of Differently Pigmented Baby 
Lettuce Varieties in Two Successive Harvests, Horticulturae, 7(9), 1–13, 
https://doi.org/10.3390/horticulturae7090264. 

Dash, Ganesh, and Justin Paul, 2021, “CB-SEM vs PLS-SEM Methods for 
Research in Social Sciences and Technology Forecasting.”, Technological 
Forecasting and Social Change 173(June): 121092, 
https://doi.org/10.1016/j.techfore.2021.121092. 

Dobele, M., Dobele, A., & Zvirbule, A., (2022), Multifunctionality of urban 
agriculture and its characteristics in Latvia, Rural Sustainability Research, 
48(343), 54–67, https://doi.org/10.2478/plua-2022-0016. 

Dobele, M., & Zvirbule, A., (2020), The Concept of Urban Agriculture – Historical 
Development and Tendencies, Rural Sustainability Research, 43(388), 20–
26, https://doi.org/10.2478/plua-2020-0003. 

Dorce, L.C., Marcelo Correa da Silva, Juliana Rosa Carrijo Mauad, Carla Heloisa 
de Faria Domingues, Joao Augusto Rossi Borges, 2021, Extending the theory 
of planned behavior to understand consumer purchase behavior for organic 
vegetables in Brazil: The role of perceived health benefits, perceived 
sustainability benefits and perceived price, Food Quality and Preference 
(Elsevier), Vol 91 (July 2021): 104191. 
https://doi.org/10.1016/j.foodqual.2021.104191 

Duarte, Paulo, Susana C. Silva, Afonso S. Roza, and Joana Carmo Dias, 2024, 
“Enhancing Consumer Purchase Intentions for Sustainable Packaging 
Products: An in-Depth Analysis of Key Determinants and Strategic Insights.”, 
Sustainable Futures 7(November 2023): 100193. 



 

 

109 

https://doi.org/10.1016/j.sftr.2024.100193. 

Durianto, D., (2013), Strategi Menaklukan Pasar Melalui Riset Ekuitas dan Perilaku 
Merek, PT Gramedia Pustaka Utama. 

Fadhilah, S.A.Z., (2024), Pengaruh Harga, Kualitas Produk dan Pendapatan 
Terhadap Minat Beli Sayuran Hidroponik di PT Kebun Sayur Surabaya, 
Skripsi, Program Studi Agribisnis Fakultas Pertanian Universitas 
Pembangunan Nasional "Veteran" Jawa Timur, Surabaya.  

Fakhrudin, A., Roellyanti, M. V. & Awan, 2022, Bauran Pemasaran Cetakan 
Pertama, Penerbit Deepublish (Grup Penerbitan CV Budi Utama), 
Yogyakarta, 

Faudi, R. U. A. & Kadi, D. C. A., 2021, Perilaku Konsumen dan Strategi, Cetakan 
Pertama Oktober 2021, UNIPMA Press Universitas PGRI Madiun, ISBN: 978-
623-6318-27-0. 

Fausiah, E., Sarma, M., & Najib, M., (2021), Customer Preference and Satisfaction 
Level Toward Organic Vegetable Attribute (Case Study on Top Buah Segar 
Cibubur), Indonesian Journal of Business and Entrepreneurship, 7(1), 53–62, 
https://doi.org/10.17358/ijbe.7.1.53. 

Fauzi, R. U. A. & Kadi, D. C. A., (2021), Perilaku Konsumen dan Strategi Cetakan 
Pertama, UNIPMA Press Universitas PGRI Madiun, hal 7-8. 

Ferdinand, A. T., (2006), Metode Penelitian Manajemen, Badan Penerbit 
Universitas Diponegoro. 

Garvin, D. A., (2016), Strategi Pemasaran (F. Tjiptono (Ed.)), Andi Offset. 

Ghasemy, Majid, Viraiyan Teeroovengadum, Jan Michael Becker, and Christian 
M. Ringle, 2020, “This Fast Car Can Move Faster: A Review of PLS-SEM 
Application in Higher Education Research.”, Higher Education 80(6): 1121–
52. 

Ghozali, (2014), Aplikasi analisis Multivariate dengan Program SPSS, Badan 
Penerbit UNDIP. 

Ghozali, (2015), Konsep, Teknik, Aplikasi Menggunakan Smart PLS 3.0 Untuk 
Penelitian Empiris, Badan Penerbit Universitas Diponegoro. 

Gianina, Dewa Ayu, Muhammad Yamin, and Selly Oktarina, 2025, “Consumer 
Behavior Analysis in Pangkalpinang : Perception as Intervening of Hydroponic 
Purchase Decision with STP Approach.”, 5(6): 5886–96. 

Goranda, Iqra Rizky, Popong Nurhayati, and Megawati Simanjuntak, 2021, 
“Analysis of Consumer Satisfaction and Loyalty Factors with CRM Approach 
in Agribusiness E-Commerce Company.”, Journal of Consumer Sciences 
6(2): 111–28. 

Guan, Lim Phui, Dayang Hasliza Muhd Yusuf, and Mohd Rosli Abdul Ghani, 2020, 
“Factors Influencing Customer Purchase Intention Towards Insurance 



 

 

110 

Products.”, International Journal of Business and Management 4(5): 70–79. 

Habibah, N., Soedarto, T., & Dwi Nugroho, S., (2023), Faktor yang Memengaruhi 
Keputusan Konsumen dalam Membeli Sayur Organik di Pasar Modern Kota 
Surabaya, Jurnal Pertanian Agros, 25(1), 691–697. 

Habil, M., 2022, Pengaruh Bauran Pemasaran Terhadap Minat Beli Ulang Pada 
Produk Sayuran Koltivare Hydroponic Farm PT Konsumsi Rakyat Indonesia, 
Program Studi Agribisnis Fakultas Sains dan Teknologi Universitas Islam 
Negeri Syarif Hidayatullah, Jakarta, 76-102. 

Hair, Joe F., Matthew C. Howard, and Christian Nitzl, 2020, Assessing 
Measurement Model Quality in PLS-SEM Using Confirmatory Composite 
Analysis”, Journal of Business Research 109(August 2019): 101–10, 
https://doi.org/10.1016/j.jbusres.2019.11.069. 

Hasan, H. N. dan Sentot Suciarto, 2020, The Influence of Attitude, Subjective Norm 
and Perceived Behavioral Control Towards Organic Food Purchase Intention, 
Journal of Management and Business Environtment, Vol 1 (2), 
https://doi.org/10.24167/jmbe.v1i2.2260 

Hidayati, N., Sarma, M., & Syamsun, M., (2014), Pengaruh Kualitas Produk 
Sayuran Organik Terhadap Kepuasan Konsumen dalam Membentuk 
Loyalitas Pelanggan, In Jurnal Sains Terapan (Vol. 4, Issue 2, pp. 68–83). 

Hossan, Dalowar, Ayesha Aktar, Qing Zhang, and Putra Malaysia, 2020, “A Study 
on Partial Least Squares Structural Equation Modeling (PLS-SEM) as 
Emerging Tool in Action Research.”, LC International Journal of STEM 1(4): 
130–45. 

Hosseini, H., Mozafari, V., Roosta, H. R., Shirani, H., van de Vlasakker, P. C. H., 
& Farhangi, M., (2021), Nutrient Use in Vertical Farming: Optimal Electrical 
Conductivity of Nutrient Solution for Growth of Lettuce and Basil in Hydroponic 
Cultivation, Horticulturae, 7(283), 1–14, 
https://doi.org/10.3390/horticulturae7090283. 

Huang, Shiu Li, and Yi Hsien Lin, 2022, “Exploring Consumer Online Purchase and 
Search Behavior: An FCB Grid Perspective.”, Asia Pacific Management 
Review 27(4): 245–56, https://doi.org/10.1016/j.apmrv.2021.10.003. 

Husain, T. K. & Amran, F. D., (2022), Analisis Kepuasan Konsumen Terhadap 
Sayuran Hidroponik. Jurnal Manajemen Bisnis, 10 (14), hal 677-684. 

Hunold, C., Sorunmu, Y., Lindy, R., Spatari, S., & Gurian, P., (2017), Is Urban 
Agriculture Financially Sustainable? An Exploratory Study of Small-Scale 
Market Farming in Philadelphia, Pennsylvania. Journal of Agriculture, Food 
Systems, and Community Development, 7(2), 1–17, 
https://doi.org/10.5304/jafscd.2017.072.012 

Irwansyah, R., (2021), Perilaku Konsumen, Widina Bhakti Persada. 

Ismanto, J., (2020), Manajemen Pemasaran, Universitas Pamulang Press. 



 

 

111 

Jayanata, James, (2018), Analisis Pengaruh Citra Merk dan Kepercayaan 
Terhadap Minat Beli Konsumen Dengan Variabel Pengetahuan Produk 
Sebagai Pemoderasi : Studi Empiris Pada Ozora Hidroponik Far, Skripsi, 
Fakultas Manajemen Bisnis Universitas Ciputra. 

Jiang, L., & Zhang, Y., (2016), Modeling Urban Expansion and Agricultural Land 
Conversion in Henan Province, China: An Integration of Land Use and 
Socioeconomic Data, Sustainability (Switzerland), 8(9), 1–12, 
https://doi.org/10.3390/su8090920 

Jeon, Hyeon Gyu, Cheong Kim, Jungwoo Lee, and Kun Chang Lee, 2021, 
“Understanding E-Commerce Consumers’ Repeat Purchase Intention: The 
Role of Trust Transfer and the Moderating Effect of Neuroticism.”, Frontiers 
in Psychology 12(June): 1–14. 

Karlowsky, S., Gläser, M., Henschel, K., & Schwarz, D., (2021), Seasonal Nitrous 
Oxide Emissions From Hydroponic Tomato and Cucumber Cultivation in a 
Commercial Greenhouse Company, Frontiers in Sustainable Food Systems, 
5(August), 1–13, https://doi.org/10.3389/fsufs.2021.626053 

Kataria, Sonia, and Vinod Saini, 2020, “The Mediating Impact of Customer 
Satisfaction in Relation of Brand Equity and Brand Loyalty: An Empirical 
Synthesis and Re-Examination.”, South Asian Journal of Business Studies 
9(1): 62–87. 

Khan, Yamna, Irfan Hameed, and Umair Akram, 2023, “What Drives Attitude, 
Purchase Intention and Consumer Buying Behavior toward Organic Food? A 
Self-Determination Theory and Theory of Planned Behavior Perspective.”, 
British Food Journal 125(7): 2572–87. 

King, Daniel L. et al., 2020, “Screening and Assessment Tools for Gaming 
Disorder: A Comprehensive Systematic Review.”, Clinical Psychology Review 
77(February): 101831, https://doi.org/10.1016/j.cpr.2020.101831. 

Kotler, Philip, & Keller, K. L., (2022), Marketing Management (15th ed.), Pearson 
Education International. 

Kyriazos, Theodoros, and Mary Poga, 2023, “Dealing with Multicollinearity in 
Factor Analysis: The Problem, Detections, and Solutions.”, Open Journal of 
Statistics 13(03): 404–24. 

Lantarsih, R., Jaelawijaya, W., Kadarso, Viana, C. D. N., & Sulistiya, (2021), 
Marketing Hydroponic Vegetables in Kebun Sehati Through E-commerce: in 
Review of Marketing Mix Strategy, Agric, 35(1), 13–26, 
https://doi.org/https://doi.org/10.24246/agric.2023.v35.i1.p13-26 

Lasaiba, Mohamad Amin, Djamila Lasaiba, Arman Man Arfa, and Irvan Lasaiba, 
2022, “Structural Equation Modeling Partial Least Square for Modeling the 
Relationship of Readiness, Creativity and Motivation to Students’ Problem-
Solving Ability.”, Edunesia: Jurnal Ilmiah Pendidikan 4(1): 67–79. 

Lemon, Katherine N., and Peter C. Verhoef, 2016, “Understanding Customer 
Experience throughout the Customer Journey.”, Journal of Marketing 80(6): 



 

 

112 

69–96. 

Liu, N., Hu, M., Liang, H., Tong, J., Xie, L., Wang, B., Ji, Y., Han, B., He, H., Liu, 
M., & Wu, Z., (2022), Physiological, Transcriptomic, and Metabolic Analyses 
Reveal That Mild Salinity Improves The Growth, Nutrition, and Flavor 
Properties of Hydroponic Chinese Chive (Allium Tuberosum Rottler Ex Spr), 
Frontiers in Nutrition, 9(November), 1–18, 
https://doi.org/10.3389/fnut.2022.1000271 

Mamun, Abdullah Al, Farzana Nanzen, Gao Jingzu & Qing Yang, 2023, Predicting 
the intention and adoption of hydroponic farming among Chinese urbanites, 
Heliyon, 9 (2023) e14420, 1-15 , 
https://doi.org/10.1016/j.heliyon.2023.e14420 

Masjid, Nurcholis, Eva Doloresa & Imelda, (2019), Sikap dan Minat Konsumen 
Terhadap Proses Keputusan Pembelian Sayuran Hidroponik di Kota 
Pontianak, Jurnal Sains Pertanian Equator,  8(2), 
https://doi.org/10.26418/jspe.v8i2.30587 

McLeod, S., (2019), Sampling Methods | Types and Techniques Explained, Simply 
Psychology. 

Mendon, S., Salins, M., & Aithal, P. S., (2019), Emerging Trends in Sustainability 
of Organic Farming and its Impact on Purchase Intention - A Review & 
Research Agenda, SCHOLEDGE International Journal of Management & 
Development, 6(7), 98–120, https://doi.org/10.2139/ssrn.3512860 

Miao, Miao et al., 2022, “The Influence of E-Customer Satisfaction, e-Trust and 
Perceived Value on Consumer’s Repurchase Intention in B2C e-Commerce 
Segment.”, Asia Pacific Journal of Marketing and Logistics 34(10): 2184–
2206. 

Muhammad, P. S. N., (2023), Analisis Kepuasan Konsumen Terhadap Sayuran 
Hydroponik Di Desa Kolousari Kecamatan Bangil Kabupaten Pasuruan, 
Jurnal Riset Rumpun Ilmu Tanaman JURRIT, 2 (2), hal 15-24. 

Mujiburrahmad, Husna, R., & Saputra, K., (2022), Peningkatan Kualitas Sayur 
Hidroponik, Pengembangan Sistem Informasi Pemasaran Berbasis Mobile 
Application Pada Usaha Ruhul Hiroponik dan Ismulia Farm, Jurnal 
Pengabdian Nasional (JPN) Indonesia, 3(2), 73–80, 
https://doi.org/10.35870/jpni.v3i2.70. 

Mulyani, E., Bunga, M. S., Ghozali, A. L., & Nurhanudin, A., (2023), Aplikasi 
Penjualan dan Edukasi Produk Hidroponik dengan Menerapkan Business 
Logic Component Berbasis Mobile. Seminar Nasional Sistem Informasi, 
7(September), 3740–3752. 

Nasrulloh, I. & Noor, T. I., (2021), Kepuasan Konsumen Terhadap Atribut Sayuran 
Hidroponik Casa Farm Bandung, Jurnal Pemikiran Masyarakat Ilmiah 
Berwawasan Agribisnis. 7 (2)., hal 1068-1083. 

Nasution, Muhammad Irfan et al., 2020, “The Quality of Small and Medium 
Enterprises Performance Using the Structural Equation Model-Part Least 



 

 

113 

Square (SEM-PLS).”, Journal of Physics: Conference Series 1477(5): 1–8. 

Nawawi, I. N., (2021), Budidaya & Bisnis Hidroponik Skala Rumahan & Pertanian, 
Ilmu Cemerlang Group. 

Ni Made Classia Sukendar, & Dewi, N. L. M. I. M., (2023), Kajian Analisis Biaya 
dan Manfaat (Cost-Benefit Analysis) Sayuran Hidroponik dengan Sistem 
Nutrient Film Technique di Indonesia, Jurnal Manajemen Agribisnis, 11(1), 
55–61. 

Nugrah, A. N.D., Rozalina, Mahyuddin, T., (2022), Analisis Faktor-Faktor Yang 
Mempengaruhi Minat Beli Konsumen Terhadap Sayuran Hidroponik Di UD. 
Aceh Hidroponik Kecamatan Karang Baru Kabupaten Aceh Tamiang, Jurnal 
Inovasi Penelitian, 3(4), 5897-5904, https://doi.org/10.47492/jip.v3i6.1967. 

Nugraha, Krisna, Muhtosim Arief, Sri Bramantoro Abdinagoro, and Pantri Heriyati, 
2022, “Factors Influencing Bank Customers’ Orientations toward Islamic 
Banks: Indonesian Banking Perspective.”, Sustainability (Switzerland) 14(19). 

Okuputra, M. A., Faramitha, T. R., Hidayah, I., Siregar, V. N., & Prastio, G. D., 
(2022), Analisis Peluang Usaha Urban Farming: Pengembangan Hidroponik 
di Desa Karangwidoro Kab. Malang, Jurnal Manajemen, 13(1), 15, 
https://doi.org/10.32832/jm-uika.v13i1.5123. 

Parmar, P., Kumar, R., Neha, Y., & Srivatsan, V., (2023), Microalgae as Next 
Generation Plant Growth Additives: Functions, Applications, Challenges and 
Circular Bioeconomy Based Solutions, Frontiers in Plant Science, 14(March), 
1–37, https://doi.org/10.3389/fpls.2023.1073546. 

Parsudi, S., & Damaijanto, (2019), Model, Motivasi dan Kendala Masyarakat 
Dalam Melakukan Pertanian Kota (Urban Farming) Di Kota Surabaya Berkala 
Ilmiah Agribisnis Agridevina Volume 8 Nomor 1 Juli, 34-47. 

Pemerintah Kota Surabaya, 2025, Rancangan Akhir Rencana Pembangunan 
Jangka Menengah Daerah Kota Surabaya Tahun 2025-2029, Badan 
Perencanaan Pembangunan Daerah, Penelitian dan Pengembangan Kota 
Surabaya, Hal II-1 sd II-8. 

Pemerintah Kota Surabaya, 2019, Rencana Pembangunan Jangka Menengah 
Daerah Kota Surabaya Tahun 2016-2021, Badan Perencanaan 
Pembangunan Daerah Kota Surabaya, Hal hal VI-25 dan VI-29. 

Pemerintah Kota Surabaya, 2009, Rencana Pembangunan Jangka Menengah 
Daerah Kota Surabaya Tahun 2010-2015, Badan Perencanaan 
Pembangunan Daerah Kota Surabaya, Hal IIV-17 dan VII-48. 

Pratama, B. Y., Widayanti, S., & Dian Wijayati, P., (2023), The Influence of the 
Marketing Mix on Customer Satisfaction and Loyalty of Adizaya Hydroponic, 
Kediri City, East Java, Journal of Economics, Finance and Management 
Studies, 06(06), 2717–2725, https://doi.org/10.47191/jefms/v6-i6-35. 

Pratiwi, B. M., Susilowati, D. & Hindarti, S., 2022, Analisis Pengaruh Bauran 
Pemasaran Terhadap Kepuasan Konsumen Sayuran Hidroponik di Harvest 



 

 

114 

Queen Hydroponics Kota Batu, Jurnal Sosial Ekonomi Pertanian dan 
Agribisnis SEAGRI, 10 (6), Hal 1-10. 

Priansa, D. J., (2017), Komunikasi Pemasaran Terpadu Pada Era Media Sosial. 
CV Pustaka Setia. 

Purbaningsih, Y., Timotius, E., Manik, E., Suparwata, D. O., Hakim, I., & 
Suslinawati, (2021), The Role of Product Attributes and Celebrity Endorser 
Against The Decision and Satisfaction for Vegetable Hydroponics During The 
Pandemic of COVID-19, Annals of Biology, 37(2), 224–228, 
https://www.researchgate.net/publication/359185177_The_Role_of_Product
_Attributes_and_Celebrity_Endorser_against_the_Decision_and_Satisfactio
n_for_Vegetable_Hydroponics_during_the_Pandemic_of_COVID-19. 

Purwanto, Agus, Asbari, M., Santoso, T. I., (2021), Analisis Data Penelitian Sosial 
dan Manajemen : Perbandingan Hasil antara AMOS, SmartPLS, WarpPLS, 
dan SPSS Untuk Jumlah Sampel Medium. International Journal of Social and 
Management Studies (IJOSMAS), 02(04)43-53.  

Purwanto, Agus, and Yuli Sudargini, 2021, “Partial Least Squares Structural 
Squation Modeling (PLS-SEM) Analysis for Social and Management 
Research : A Literature Review.”, Journal of Industrial Engineering & 
Management Research 2(4): 114–23. 

Putra, Olvianree Antariksa, 2025, Kepuasan Konsumen Sayuran Hidroponik di 
Inofarm Yogyakarta, Program Studi Agribisnis Fakultas Pertanian Universitas 
Muhammadiyah Yogyakarta, Yogyakarta, 40. 

Qiu, J., Zhao, H., Bravo, L., & Ryals, J., (2023), Urban Agriculture and its 
Sustainability Implications on the Food-Water-Energy Nexus, Edis, 2023(2), 
1–5. https://doi.org/10.32473/edis-fr463-2023. 

Rangkuti, I., Leovita, A., & Dermawan, A., (2022), Pengaruh Perilaku Konsumen 
Dalam Membeli Sayur Hidroponik Non Pestisida di Kota Padang, Musamus 
Journal of Agribusiness (Mujagri), 4(2), 46-57.  

Rasmikayati, E., Hapsari, H., & Saefuddin, B. R., (2019), Peningkatan Pengetauan 
dan Ketertarikan Remaja Pada Hidroponik Berbasis Organik, Jurnal 
Pengabdian Kepada Masyarakat, 4(6), 147–151. 

Rather, Raouf Ahmad, Shehnaz Tehseen, Murtaza Hassan Itoo, and Shakir 
Hussain Parrey, 2019, “Customer Brand Identification, Affective Commitment, 
Customer Satisfaction, and Brand Trust as Antecedents of Customer 
Behavioral Intention of Loyalty: An Empirical Study in the Hospitality Sector.”, 
Journal of Global Scholars of Marketing Science: Bridging Asia and the World 
29(2): 196–217, https://doi.org/10.1080/21639159.2019.1577694. 

Rochaeni, S., Salsabila, M. A., & Habibie, F. M., (2023), Effect of Partnership 
Between Producer and Distributor Toward Partnership Satisfaction (Case: 
Hydroponic Marketing In Depok, West Java), The 3rd International Seminar 
on Promoting Local Resources for Sustainable Agriculture and Development, 
373(E3S Web of Conf.), 1–8, https://doi.org/10.1051/e3sconf/202337304013. 



 

 

115 

Rofiah, C dan Wahyuni D., 2017, Kualitas Pelayanan dan Pengaruhnya Terhadap 
Loyalitas Pelanggan Yang Dimediasi Oleh Kepuasan Di Bank Muamalat 
Jombang, Eksis vol 12 (1), Jombang, hal 69-82. 

Rönkkö, Mikko, and Eunseong Cho, 2022, 25 Organizational Research Methods 
An Updated Guideline for Assessing Discriminant Validity. 

Safitri, K. I., Abdoellah, O. S., Suparman, Y., Mubarak, A. Z., & Margareth, (2021), 
The Existence of Subsistence, Semi-Commercial and Commercial Urban 
Agriculture in Bandung Metropolitan, Indonesia, International Journal of 
Sustainable Development and Planning, 16(8), 1425–1436, 
https://doi.org/10.18280/ijsdp.160803. 

Sahupala, R. G., Thenu, S. F. W., & Tuhumury, M. T. F., (2023), Relationship 
Marketing Between Hydroponic Farmers and Buyers (Case Study of Mardika 
Ambon Market), International Journal of Economics, Business and Innovation 
Research, 2(6), 210–
221.,https://doi.org/https://doi.org/10.70799/ijebir.v2i06.483. 

Samudro, Andreas, Ujang Sumarwan, Megawati Simanjuntak, and Eva Z. Yusuf, 
2020, “Assessing the Effects of Perceived Quality and Perceived Value on 
Customer Satisfaction.”, Management Science Letters 10(5): 1077–84. 

Sangadji, & Sopiah, E. M., (2013), Perilaku Konsumen: Pendekatan Praktis 
Disertai Himpunan Jurnal Penelitian. Salemba Empat, 
https://www.semanticscholar.org/paper/Perilaku-Konsumen.-Pendekatan-
Praktis.-Disertai-%3A-Sangadji-
Sopiah/d45937cdeff048f9fa5157a63e42a5222bbedfd8. 

Schiffman, L., & Wisenblit, J. L., (2018), Consumer Behavior (12th edition), 
Pearson Education International. 

Setiawan W., (2015), Budidaya Tanaman Hidroponik. AgroMedia Pustaka. 

Shyu, Chin Shyang, Chun Chang Yen, and Cheng Sheng Lin, 2023, “The Impact 
of Consumer Loyalty and Customer Satisfaction in the New Agricultural Value 
Chain.”, Agriculture (Switzerland) 13(9): 1–16. 

Sihgiyanti, V. J., (2016), Evaluasi Implementasi Porgram Urban Farming oleh 
Dinas Pertanian Di Kota Surabaya, Kebijakan dan Manajemen Publik Volume 
4 Nomor 1 Mei-Agustus, 264-272. 

Singh, Vikas et al., 2023, “Service Quality, Customer Satisfaction And Customer 
Loyalty: A Comprehensive Literature Review.”, Journal of Survey in Fisheries 
Sciences 10(4S): 3457–64. 

Smit, Johan, and Nomusa B Mazonde, 2024, “Hydroponic Farming for Saffron 
Cultivation in South Africa Applied Research Project Proposal Submitted by 
Supervisor :”, (February). 

Srinieng, S., (2018), Consumption of Organic Vegetables in Bangkok, Thailand 
(Thesis, Issue June), Asian Institute of Technology, 
https://www.researchgate.net/publication/330132538_Consumption_of_Org



 

 

116 

anic_Vegetables_in_Bangkok_Thailand. 

Sugiyono, (2015), Metode Penelitian Kuantitatif, Kualitatif, dan R&D., Alfabeta. 

Sugiyono, (2019, Metode Penelitian Kuantitatif, Kualitatif R&D., Alfabeta. 

Sumargo, Bagus, (2020), Teknik Sampling, UNJ Press. 

Sumarni, Prasetyo, & Budiman, (2020), Budidaya Sayuran Hidroponik, UB Press. 

Sumarwan, U., & Tjiptono, F. (Eds.), (2018), Strategi Pemasaran dalam Prespektif 
Perilaku Konsumen (Cetakan 1), PT. Penerbit IPB Press. 

Suri, Intan Permata, (2018), Pengaruh Harga dan Minat Beli Terhadap Loyalitas 
Pelanggan, Jurnal Riset Sains Manajemen, 2 (1), hal 39-48. 

Suryawan, Ryan Firdiansyah et al., 2023, “Improving Consumer Loyalty by 
Providing Service Excellent and Utilizing Business Relationships.”, WSEAS 
Transactions on Business and Economics 20(July): 1463–76. 

Suwarno, Bambang, 2022, “An Analysis Of Purchase Decisions On Customer 
Satisfaction Through Customer-Based Brand Equity And Product Innovation: 
Concequences For Air Conditioner Panasonic In Medan.”, International 
Journal of Science, Technology & Management 3(3): 605–20. 

Syahputra, A. N., Sudjoni, M. N.& Susilowati, D., (2024), Bauran Pemasaran 
Terhadap Keputusan Pembelian, Kepuasan dan Loyalitas Konsumen 
Sayurku.Eat di CV Berlian Jaya, Jurnal Sosial Ekonomi Pertanian dan 
Agribisnis SEAGRI, 12(02), hal 1-9. 

Syariful, Mahsyar, and Surapati Untung, 2020, “Effect of Service Quality and 
Product Quality on Customer.”, International Journal of Economics, Business 
and Accounting Research (IJEBAR) 4(1): 204–11. 

Tehseen, Shehnaz, Zuhaib Hassan Qureshi, Fatema Johara, and Ramayah 
Thurasamy, 2019, “Assessing Perceived Business Success as a Reflective-
Formative (Type II) Second-Order Construct Using PLS-SEM Approach.”, 
Journal of Sustainability Science and Management 14(5): 84–114. 

Thomas, P. S., Kombe, W. J., & Lupala, A., (2022), Effects of Stakeholders 
Perception of Urban Agriculture on the Governance of Urban Agriculture in 
the Wards of Daraja Mbili and Lemala in Arusha City, Tanzania, International 
Journal of Social Science Research and Review, 5(8), 349–364. 

Tiasanty, Lise and Arifin Sitio, 2020, “Analysis of the Effect of Service Quality, 
Product Quality and Brand Image on Customer Satisfaction and Its 
Implications on Consumer Loyalty PT. Sharp Electronics Indonesia (Case 
Study At Karawang Sharp Direct Service Station).”, International Journal of 
Engineering Technologies and Management Research 6(6): 197–212. 

Tjiptono, Fandy, & Chandra, G., (2015), Pemasaran Jasa: Prinsip, Penerapan, dan 
Penelitian (4th ed.), Andi Offset. 



 

 

117 

Tong, S., Kjær, J. E., Peralta Ogorek, L. L., Pellegrini, E., Song, Z., Pedersen, O., 
& Herzog, M., (2023), Responses of Key Root Traits in The Genus Oryza to 
Soil Flooding Mimicked by Stagnant, Deoxygenated Nutrient Solution. Journal 
of Experimental Botany, 74(6), 2112–2126, 
https://doi.org/10.1093/jxb/erad014. 

Trisnawati, E., Suroso, A., & Kumorohadi, U., (2013), Analisis Faktor-Faktor Kunci 
dari Niat Pembelian Kembali Secara Online (Study Kasus Pada Konsumen 
Fesh Shop), Jurnal Bisnis Dan Ekonomi (JBE), 19(2), 126–141. 

Unegbu, H. C.O., D. S. Yawas, and B. Dan-asabe, 2022, “An Investigation of the 
Relationship between Project Performance Measures and Project 
Management Practices of Construction Projects for the Construction Industry 
in Nigeria.”, Journal of King Saud University - Engineering Sciences 34(4): 
240–49, https://doi.org/10.1016/j.jksues.2020.10.001. 

Van Bussel, L. M., A. Kuijsten, M. Mars, and P. van ‘t Veer, 2022, “Consumers’ 
Perceptions on Food-Related Sustainability: A Systematic Review.”, Journal 
of Cleaner Production 341(February 2021). 

Vermeir, Iris, and Gudrun Roose, 2020, “Visual Design Cues Impacting Food 
Choice : A Review and Future Research Agenda.”, MDPI: 1–60. 

Vikanksha, Kumar, A., & Singh, J., (2023), Trends in Hydroponics 
Practice/Technology in Horticultural Crops: A Review. International Journal of 
Plant & Soil Science, 35(2), 57–65, 
https://doi.org/10.9734/ijpss/2023/v35i22759. 

White, Katherine, Rishad Habib, and David J. Hardisty, 2019, “How to SHIFT 
Consumer Behaviors to Be More Sustainable: A Literature Review and 
Guiding Framework.”, Journal of Marketing 83(3): 22–49. 

Wibowo, N. S., Ubud, S., & Purnamasari, M., (2023), The Analysis of Consumers 
Product Knowledge and Marketing Strategies for Organic and Hydroponic 
Vegetables: A Case Study of “Say, Yours-From Farm to Table Concept.”, The 
3rd International Seminar on Promoting Local Resources for Sustainable 
Agriculture and Development, 388(E3S Web of Conf.), 1–7, 
https://doi.org/10.1051/e3sconf/202338803004. 

Wingdes, I.,2019, Pemanfaatan SEM PLS untuk Penelitian, Sindimas 2019, 1–9. 

Yusliza, Mohd Yusoff et al., 2020, “An Investigation of Pro-Environmental 
Behaviour and Sustainable Development in Malaysia.”, Sustainability 
(Switzerland) 12(17): 1–21. 

Zeithaml, A., V., Bitner, M. J., Gremler, D. D., & Berry, L. L., (2017), Services 
Marketing: Integrating Customer Focus Across the Firm (7th ed.), McGraw-
Hill Education. 

Zhang, H., Asutosh, A., & Hu, W., (2018), Implementing Vertical Farming at 
University Scale to Promote Sustainable Communities: A Feasibility Analysis, 
Sustainability (Switzerland), 10(12), 1–18, 
https://doi.org/10.3390/su10124429. 



 

 

118 

Zhang, Zhenfang, Nan Zhang, and Jiguang Wang, 2022, “The Influencing Factors 
on Impulse Buying Behavior of Consumers under the Mode of Hunger 
Marketing in Live Commerce.”, Sustainability (Switzerland) 14(4). 

Zia, Adil, Musaad Alzahrani, Abdullah Alomari, and Fahad Alghamdi, 2022, 
“Investigating the Drivers of Sustainable Consumption and Their Impact on 
Online Purchase Intentions for Agricultural Products.”, Sustainability 
(Switzerland) 14(11). 

Zikmund, W. G., Babin, B. J., Carr, J. C., & Griffin, M., (2013), Business Research 
Methods. Cengage Learning. 

Zuhdi, Suharjo, B., & Sumarno, H., (2016), Perbandingan Pendugaan Paramater 
Koefisien Struktural Model Melalui SEM dan PLS-SEM, Journal of 
Mathematics and Its Applications, 15(2), 11. 


