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PENGARUH KUALITAS PRODUK DAN PELAYANAN TERHADAP 

KEPUTUSAN PEMBELIAN MINUMAN VARIAN SUSU DI KEDAI LAB 

MILK CANDI SIDOARJO 

 

Tri Lestari Dewi Nirwanawati, Ida Syamsu Roidah, Dita Atasa 

 

ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Kualitas Produk dan 

Kualitas Pelayanan Terhadap Keputusan Pembelian minuman varian susu di Kedai 

Lab Milk Candi Sidoarjo. Penelitian dilakukan pada kedai Lab Milk Candi Sidoarjo 

dengan menggunakan metode deskriptif kualitatif. Dalam Penelitian ini 

menggunakan metpde pengambilan sampel non-probability sampling dengan 

pendekatan accidental sampling, dimana sampel yang dipilih secara sengaja dengan 

menyebarkan kuesioner kepada responden sebanyak 56 responden. Data yang 

digunakan di penelitian ini data primer dan data sekunder. Penelitian ini 

menggunakan metode Analisa data Structural Equation Modeling-Partial Least 

Square (SEM-PLS) dengan menggunakan software Smart PLS. Teknik analisa data 

yang digunakan adalah Analisa uji validitas, uji reliabilitas dan uji regresi linier 

berganda. Berdasarkan hasil penelitian dapat ditarik beberapa Kesimpulan sebagai 

berikut: 1) Kualitas Produk pengaruh positif dan signifikan terhadap Keputusan 

Pembelian. Hal ini berarti semakin melakukan inovasi produk yang memberikan 

keunggulan produk tersebut. 2) Kualitas Pelayanan berpengaruh positif dan 

signifikan terhadap Keputusan Pembelian minuman varian susu di Kedai Lab Milk 

Candi Sidoarjo. 
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THE EFFECT OF PRODUCT QUALITY AND SERVICE ON PURCHASE 

DECISIONS FOR MILK VARIANTS OF DRINK AT LAB MILK  

CANDI SIDOARJO 

 

Tri Lestari Dewi Nirwanawati, Ida Syamsu Roidah, Dita Atasa 

 

ABSTRACT 

This study aims to analyze the influence of Product Quality and Service 

Quality on Purchase Decisions for milk variant drinks at the Lab Milk Candi 

Sidoarjo Shop. The study was conducted at the Lab Milk Candi Sidoarjo Shop using 

a qualitative descriptive method. In this study, a non-probability sampling method 

was used with an accidental sampling approach, where the sample was selected 

intentionally by distributing questionnaires to 56 respondents. The data used in this 

study were primary data and secondary data. This study used the Structural 

Equation Modeling-Partial Least Square (SEM-PLS) data analysis method using 

Smart PLS software. The data analysis techniques used were validity test analysis, 

reliability test and multiple linear regression test. Based on the results of the study, 

several conclusions can be drawn as follows: 1) Product Quality has a positive and 

significant influence on Purchase Decisions. This means that increasingly 

innovating products that provide product advantages. 2) Service Quality has a 

positive and significant influence on Purchase Decisions for milk variant drinks at 

the Lab Milk Candi Sidoarjo Shop. 

 

Keywords: Milk, Product Quality, Service Quality, Purchase Dicision. 
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