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ANALISIS PREFERENSI PEMBELIAN KONSUMEN TERHADAP 

MINUMAN KOPI NESCAFE DALAM KEMASAN (READY TO DRINK) 

 (Studi Kasus: Alfamidi Kecamatan Mulyorejo, Kota Surabaya) 

 

Sofianita, Nuriah Yuliati, Dita Atasa 

 

ABSTRAK 

 

Minuman kopi siap minum (Ready to Drink/RTD) semakin diminati 

oleh masyarakat urban karena kepraktisannya. Salah satu produk yang cukup 

populer adalah kopi Nescafé dalam kemasan. Penelitian ini bertujuan untuk 

menganalisa karakteristik konsumen minuman kopi Nescafe dalam kemasan 

(Ready To Drink) di Kota Surabaya dan menganalisa preferensi pembelian 

konsumen terhadap kopi Nescafé RTD di Kota Surabaya, khususnya di 

Alfamidi Kecamatan Mulyorejo. Metode yang digunakan adalah metode 

deskriptif kualitatif dengan pendekatan survei terhadap 40 responden. 

Instrumen penelitian berupa kuesioner yang mengukur delapan atribut kualitas 

produk, yaitu: performance, features, reliability, conformance to specifications, 

durability, serviceability, esthetics, dan perceived quality. Teknik analisis data 

yang digunakan adalah Importance Performance Analysis (IPA) dan Potential 

Gain in Customer Value (PGCV). Hasil penelitian menunjukkan bahwa 

terdapat atribut-atribut dalam kuadran I IPA yang perlu menjadi prioritas 

perbaikan, yaitu atribut P3 (varian rasa menarik), atribut P11 (kemasan mudah 

dibawa) dan atribut P12 (customer care). Hasil PGCV mendukung analisis 

tersebut, dengan nilai PGCV tertinggi juga pada atribut-atribut tersebut. 

Implikasi dari penelitian ini menyarankan perusahaan untuk fokus 

meningkatkan desain kemasan dan inovasi varian rasa untuk meningkatkan 

kepuasan dan loyalitas konsumen. 

 

Kata kunci: Importance Performance Analysis (IPA), Kopi RTD, Nescafé, 

                    Potential Gain in Customer Value (PGCV), Preferensi Konsumen.
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ANALYSIS OF CONSUMER PURCHASE PREFERENCES FOR 

NESCAFE READY-TO-DRINK COFFEE  

(Case Study: Alfamidi, Mulyorejo Distric, Surabaya City) 

 

Sofianita, Nuriah Yuliati, Dita Atasa 
 

ABSTRACT 
 

Ready-to-drink (RTD) coffee beverages are increasingly favored by 

urban consumers due to their convenience. A top-selling products is Nescafé in 

ready-to-drink packaging. This study aims to analyze the characteristics of 

consumers of Nescafe ready-to-drink coffee in Surabaya and also to analyze 

consumer purchase preferences for Nescafé RTD coffee in Surabaya, 

specifically at Alfamidi in the Mulyorejo District. A descriptive quantitative 

method was used, employing a survey approach with 50 respondents. The 

research instrument was a questionnaire measuring eight product quality 

attributes: performance, features, reliability, conformance to specifications, 

durability, serviceability, esthetics, and perceived quality. The data were 

analyzed using Importance Performance Analysis (IPA) and Potential Gain in 

Customer Value (PGCV). The findings indicate that there are attributes in 

Quadrant I of the IPA that need to be prioritized for improvement, namely 

attribute P3 (attractive flavor variants), attribute P11 (portable packaging), 

and attribute P12 (customer care). PGCV results reinforce this conclusion, 

with the highest PGCV scores also corresponding to these attributes. The 

study recommends that the company focus on improving packaging design and 

developing new flavor innovations to enhance consumer satisfaction and 

loyalty. 

 

Keywords: Consumer Preference, Importance Performance Analysis (IPA), 

                  Nescafé, Potential Gain in Customer Value (PGCV). 
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