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ABSTRAK 

ANALISIS KOMPARATIF PENGEMBANGAN USAHA MIKRO 

SEBELUM DAN SESUDAH PROGRAM PELATIHAN PEMASARAN 

DIGITAL DI KABUPATEN SIDOARJO 

 

VIRDEAN PAULIA PRATAMA 

NPM. 21041010006 

 

Pertumbuhan jumlah usaha mikro di Kabupaten Sidoarjo sebagai fenomena positif 

karena meningkatnya inisiatif masyarakat dalam membangun usaha mandiri. 

Namun, pertumbuhan ini perlu diimbangi dengan peran aktif pemerintah melalui 

program atau kebijakan untuk mengembangkan kapasitas pelaku usaha mikro. 

Peraturan Menteri Koperasi Dan Usaha Kecil Dan Menengah Republik Indonesia 

Nomor 18 Tahun 2015 Tentang Pedoman Pendidikan Dan Pelatihan Bagi Sumber 

Daya Manusia Koperasi, Pengusaha Mikro, Kecil, Dan Menengah. Sejalan dengan 

hal tersebut, Dinas Koperasi dan Usaha Mikro telah menyediakan program 

pelatihan pemasaran digital. Namun, pelaku usaha mikro masih menghadapi 

permasalahan seperti keterbatasan dalam pemahaman teknologi digital. Oleh 

karena itu, perlu mengukur sejauh mana pelatihan yang diberikan dapat berdampak 

bagi usaha mikro dalam meningkatkan produktivitas dan kemampuan mereka. 

Tujuan penelitian ini adalah untuk mengetahui perbedaan signifikan dampak 

pelatihan pengembangan usaha mikro di Kabupaten Sidoarjo. Penelitian ini 

menggunakan metode kuantitatif dengan pendekatan studi komparatif melalui 

desain one group pre-test post-test. Teknik pengumpulan data menggunakan 

kuesioner yang disebarkan kepada 100 responden yang dipilih melalui teknik 

simple random sampling. Teknik analisis data menggunakan uji paired t-test dengan 

alat analisis data SPSS Versi 30. Hasil penelitian menunjukkan terdapat perbedaan 

signifikan dampak pelatihan pengembangan usaha mikro di Kabupaten Sidoarjo 

yakni (t(99) = -17,606, p < 0,001). Hal ini menunjukkan bahwa terdapat perbedaan 

signifikan dalam pengembangan usaha sebelum dan sesudah mengikuti program 

pelatihan pemasaran digital di Kabupaten Sidoarjo. 

 

Kata kunci: Program Pengembangan; Pelatihan Pemasaran Digital; Usaha Mikro. 
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ABSTRACT 

COMPARATIVE ANALYSIS OF MICROENTERPRISE DEVELOPMENT 

BEFORE AND AFTER THE DIGITAL MARKETING TRAINING PROGRAM 

IN SIDOARJO REGENCY 

 

VIRDEAN PAULIA PRATAMA 

NPM. 21041010006 

 

The growth in the number of micro businesses in Sidoarjo Regency is a positive 

phenomenon due to the increasing initiative of the community in establishing 

independent businesses. However, this growth must be balanced with the active role 

of the government through programs or policies to develop the capacity of micro 

business actors. The Minister of Cooperatives and Small and Medium Enterprises 

of the Republic of Indonesia promulgated Regulation No. 18 of 2015, which 

establishes guidelines for education and training for cooperative human resources, 

micro, small, and medium entrepreneurs. In alignment with this objective, the 

Cooperative and Micro Business Agency has instituted a digital marketing training 

program. Nevertheless, micro-business operators continue to encounter obstacles, 

including a paucity of understanding regarding digital technology. Consequently, it 

is imperative to assess the extent to which the training provided can influence micro 

businesses in enhancing their productivity and capabilities. The objective of this 

study is to ascertain the substantial disparities in the repercussions of micro 

business development training in Sidoarjo Regency. The present study employs a 

quantitative methodology, utilizing a comparative study approach through a one-

group pre-test post-test design. The data collection techniques employed in this 

study entailed the administration of a questionnaire to 100 respondents, who were 

meticulously selected through a simple random sampling method. The paired t-test 

is a statistical technique that is employed in data analysis, and it is implemented by 

the SPSS Version 30 data analysis tool. The findings of the study reveal a substantial 

discrepancy in the repercussions of micro-business development training in 

Sidoarjo Regency, as evidenced by the statistical analysis (t(99) = -17.606, p < 

0.001). This finding suggests that there is a substantial discrepancy in business 

development between the pre- and post-participation in the digital marketing 

training program in Sidoarjo Regency. 

Keywords: Development Program; Digital Marketing Training; Microenterprise. 


