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ABSTRAK 

Penelitian ini dilatarbelakangi oleh kemajuan teknologi internet yang saat 

ini berkembang pesat di masyarakat, strategi digital marketing sebagai respons 

terhadap perkembangan pesat teknologi internet saat ini. Bagi para pelaku bisnis, 

digital marketing menjadi cara efektif dan cepat untuk menjangkau konsumen 

lebih luas serta meningkatkan volume penjualan produk melalui internet. 

Tujuan utama penelitian ini adalah menganalisis bagaimana Viloni Banana 

Chips menerapkan strategi digital marketing untuk mengembangkan bisnis dan 

mempromosikan produknya, yang pada akhirnya meningkatkan omzet penjualan. 

Evaluasi dilakukan menggunakan bauran pemasaran, analisis SWOT (kekuatan, 

kelemahan, peluang, dan ancaman), sosial media marketing dan juga meninjau 

apakah strategi digital marketing yang diterapkan sudah efektif. Penelitian ini 

menggunakan pendekatan kualitatif deskriptif dengan metode bauran pemasaran 

yang mencakup 7P ( Product, Price, Place, dan Promotion, Process, People, 

Physical Evidence), analisis SWOT (Strengths, Weaknesses, Opportunities, 

Threats), Matriks IFAS, Matriks EFAS, dan Matriks SWOT. Data dikumpulkan 

dari data primer dan sekunder melalui observasi, wawancara, dan dokumentasi. 

Hasil penelitian menunjukkan bahwa strategi digital marketing Viloni 

Banana Chips berhasil diimplementasikan dengan baik melalui platform media 

sosial seperti Instagram, WhatsApp, Facebook dan TikTok, sehingga omzet 

penjualan meningkat. Matriks IFAS menunjukkan bahwa Viloni Banana Chips 

kuat dalam mengidentifikasi faktor internal, sementara Matriks EFAS 
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menunjukkan kemampuan yang baik dalam merespons peluang dan menghindari 

ancaman dari pesaing. 

 

Kata Kunci : Bauran Pemasaran, Analisis SWOT, Media Sosial Marketing,  

Penjualan. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

viii 
 

DAFTAR ISI 

 

LEMBAR PERSETUJUAN .................................................................................... i 

LEMBAR PENGESAHAN ................................................................................... ii 

KATA PENGANTAR ........................................................................................... iii 

ABSTRAK .............................................................................................................. vi 

DAFTAR ISI ........................................................................................................ viii 

DAFTAR TABEL ................................................................................................... x 

DAFTAR GAMBAR ............................................................................................. xi 

DAFTAR LAMPIRAN ........................................................................................ xii 

BAB I ....................................................................................................................... 1 

PENDAHULUAN ................................................................................................... 1 

1.1 Latar Belakang ..................................................................................... 1 

1.2 Rumusan Masalah ............................................................................. 14 

1.3 Tujuan Penelitian ............................................................................... 15 

1.4 Kegunaan Penelitian .......................................................................... 15 

1.4.1 Kegunaan Teoritis ................................................................. 15 

1.4.2 Kegunaan Praktis ................................................................... 15 

BAB II KAJIAN PUSTAKA ............................................................................... 17 

2.1 Penelitian Terdahulu .......................................................................... 17 

2.2 Landasan Teori .................................................................................. 25 

2.2.1 Bauran Pemasaran ........................................................................... 25 

2.2.2 Analisis SWOT ...................................................................... 40 

2.2.3 Digital Marketing ................................................................... 44 

2.2.4 Meningkatkan Penjualan ........................................................ 57 

2.3 Kerangka Berpikir ............................................................................. 60 

BAB III METODE PENELITIAN ..................................................................... 61 

3.1 Jenis Penelitian .................................................................................. 61 

3.2 Fokus Penelitian ................................................................................ 62 

3.3 Pendekatan Penelitian ........................................................................ 62 

3.4 Batasan Konsep Penelitian ................................................................ 63 



 

ix 
 

3.5 Lokasi Dan Waktu Penelitian ............................................................ 63 

3.6 Subjek Dan Objek Penelitian ............................................................. 63 

3.7 Teknik Pengumpulan Data ................................................................. 64 

3.7.1 Jenis data ................................................................................ 64 

3.7.2 Uraian tentang cara dan prosedur pengumpulan data secara 

rinci ....................................................................................... 65 

3.8 Teknik Analisis Data ......................................................................... 67 

3.9 Analisis SWOT .................................................................................. 68 

3.8 Matriks SWOT .................................................................................. 71 

3.10  Jadwal Penelitian ............................................................................. 71 

BAB IV ........................................................................................................... 72 

4.1 Pengumpula Data ............................................................................... 72 

4.2 Gambaran Umum Objek Penelitian ................................................... 72 

4.2.1 Profil Perusahaan ................................................................... 72 

4.2.2 Tujuan Perusahaan ................................................................. 73 

4.3 Pelaksanaan strategi digital marketing pada Viloni Banana Chips .... 76 

4.3.1 Bauran Pemasaran ................................................................. 77 

4.3.2  Analisis SWOT Viloni Banana Chips ................................... 88 

4.3.4 Matriks Alternatif strategi SWOT ....................................... 100 

4.3.5 Sosial Media Marketing Viloni Banana Chips ..................... 105 

4.3.6 Analisis Peningkatkan Penjualan Viloni Banana Chips ....... 112 

4.4 Perbandingan Hasil Penelitian Pada Viloni Banana Chips Dengan 

Penelitian Terdahulu ....................................................................... 113 

4.5 Formula Strategi .............................................................................. 119 

BAB V KESIMPULAN DAN SARAN ............................................................. 120 

5.1 kesimpulan ...................................................................................... 120 

5.2 Saran  ............................................................................................. 124 

DAFTAR PUSTAKA ......................................................................................... 127 

LAMPIRAN ........................................................................................................ 130 

 
 

  



 

x 
 

DAFTAR TABEL 

 
Tabel 1 Daftar Akun Sosial Media Viloni ............................................................... 4 

Tabel 2 Pendapatan Tahun 2022 ............................................................................ 12 

Tabel 3 Pendapatan Viloni Banana Chips Pada Bulan Januari .............................. 12 

Tabel 4 Pendapatan Viloni Tahun 2024 ................................................................. 13 

Tabel 5 Data Primer ............................................................................................... 64 

Tabel 6 Jadwal Penelitian ...................................................................................... 71 

Tabel 7 Struktur organisasi Viloni ......................................................................... 74 

Tabel 8 Daftar Produk Viloni ................................................................................. 78 

Tabel 9 hasil penelitian faktor internal................................................................... 94 

Tabel 10 Penelitian Faktor Eksternal ..................................................................... 96 

Tabel 11 Hasil Skor Ifas Dan Efas ......................................................................... 97 

Tabel 12 Matriks Alternatif SWOT ..................................................................... 101 

Tabel 13 perbandingan Penelitian Terdahulu dengan Viloni Banana Chips ....... 114 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

xi 
 

DAFTAR GAMBAR 

 
Gambar 1  Akun Instagram Viloni ........................................................................... 5 

Gambar 2 Akun Tiktok Viloni ................................................................................. 6 

Gambar 3 Akun youtube Viloni ............................................................................... 7 

Gambar 4 Akun Facebook Viloni ............................................................................ 8 

Gambar 5 Akun Facebook Viloni .......................................................................... 10 

Gambar 6 Diagram SWOT .................................................................................... 42 

Gambar 7 Kerangka Berpikir ................................................................................. 60 

Gambar 8 Analisis Data Kualitatif. ........................................................................ 68 

Gambar 9 Logo Viloni ........................................................................................... 72 

Gambar 10 Diagram Matriks SWOT ..................................................................... 98 

Gambar 11 Matriks Internal Eksternal ................................................................... 99 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

file:///C:/Users/acer/Downloads/SKRIPSI_VIKRI%20J_REVISI%201.docx%23_Toc203719036
file:///C:/Users/acer/Downloads/SKRIPSI_VIKRI%20J_REVISI%201.docx%23_Toc203719043


 

xii 
 

DAFTAR LAMPIRAN 
 

Lampiran 1 Hasil Wawancara .............................................................................. 130 

Lampiran 2 Dokumentasi ..................................................................................... 166 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


