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Abstrak

Penelitian ini membahas bagaimana media online membingkai pemberitaan 
mengenai pengangkatan Ifan Seventeen sebagai Direktur Utama Perusahaan Film 
Negara (PFN) pada Maret 2025. Ifan, yang dikenal sebagai vokalis band, ditunjuk 
untuk memimpin institusi perfilman milik negara, dan hal ini menimbulkan respons 
yang  beragam  di  tengah  publik.  Beberapa  kalangan  mempertanyakan 
kapabilitasnya karena latar belakangnya bukan dari dunia perfilman, sementara 
yang  lain  melihatnya  sebagai  bentuk  regenerasi  kepemimpinan  dan  kolaborasi 
lintas industri kreatif. Peristiwa ini memicu diskursus publik yang luas dan menjadi 
isu utama dalam pemberitaan media massa daring. Penelitian ini menggunakan 
pendekatan kualitatif dengan metode analisis framing model Robert N. Entman, 
yang terdiri dari empat elemen utama: define problems, diagnose causes, make 
moral judgment, dan treatment recommendation. Objek penelitian difokuskan pada 
dua media online nasional, yakni Tempo.co dan CNN Indonesia, yang memiliki 
karakteristik redaksional dan kepemilikan yang berbeda. Tempo.co dikenal dengan 
jurnalisme kritis dan independennya, sementara CNN Indonesia berada di bawah 
naungan CT Corp yang dekat dengan kepentingan korporasi  dan politik.  Hasil 
penelitian menunjukkan bahwa Tempo.co membingkai pengangkatan Ifan secara 
kritis dengan menonjolkan berbagai bentuk kritik dan keraguan publik terhadap 
profesionalitas serta legitimasi keputusan pemerintah. Di sisi lain, CNN Indonesia 
menampilkan pembingkaian yang lebih positif dan suportif, dengan memberikan 
ruang bagi pembelaan dari tokoh pemerintah serta menonjolkan rekam jejak Ifan 
dalam  industri  kreatif.  Perbedaan  tersebut  menunjukkan  bahwa  media  turut 
membentuk konstruksi realitas dan memainkan peran dalam membentuk persepsi 
publik terhadap suatu kebijakan, terutama yang menyangkut tokoh selebritas di 
jabatan publik.
Kata Kunci : Framing, Media Online, Ifan Seventeen, Tempo.co, CNN Indonesia. 
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Abstract

This study explores how online media framed the news coverage of Ifan  
Seventeen’s  appointment  as  President  Director  of  the  State  Film  Production  
Company (PFN) in March 2025. Ifan, known as the vocalist of a music band, was  
appointed to lead the state-owned film institution, which sparked mixed reactions  
among the public. Some questioned his qualifications due to his lack of background 
in  filmmaking,  while  others  viewed  the  appointment  as  a  form  of  leadership  
regeneration  and cross-sector  collaboration  within  the  creative  industry.  This  
event triggered widespread public discourse and became a prominent issue in  
online media reporting. The study employs a qualitative approach using Robert N.  
Entman’s framing analysis model, which consists of four key elements: defining  
problems, diagnosing causes, making moral judgments, and suggesting remedies.  
The research focuses on two national online news platforms Tempo.co and CNN  
Indonesia which differ in editorial character and ownership. Tempo.co is known for  
its critical and independent journalism, while CNN Indonesia is under the CT Corp 
group, which is closely tied to corporate and political interests. The findings reveal  
that Tempo.co framed Ifan’s appointment critically, emphasizing various public  
criticisms and doubts  regarding his  professionalism and the legitimacy of  the  
government’s decision. In contrast, CNN Indonesia adopted a more affirmative and 
supportive framing, highlighting government defenses and Ifan’s track record in  
the creative industry. These differences demonstrate how media outlets construct  
reality and shape public perception of government policy, particularly in cases  
involving celebrity figures in public office.

Keywords : Framing, Online Media, Ifan Seventeen, Tempo.co, CNN Indonesia.



vii

DAFTAR ISI

LEMBAR PERSETUJUAN................................................................................... i

LEMBAR PENGESAHAN................................................................................... ii

KATA PENGANTAR...........................................................................................iii

DAFTAR ISI.........................................................................................................vii

DAFTAR GAMBAR.............................................................................................ix

DAFTAR TABEL...................................................................................................x

BAB I PENDAHULUAN.......................................................................................1

1.2 Rumusan Masalah.........................................................................................18

1.3 Tujuan Penelitian..........................................................................................18

1.4  Manfaat Penelitian.......................................................................................18

1.4.1 Manfaat Teoritis....................................................................................18

1.4.2 Manfaat Praktis..................................................................................... 18

BAB II TINJAUAN PUSTAKA..........................................................................19

2.1 Penelitian Terdahulu.....................................................................................19

2.2 Kajian Pustaka..............................................................................................26

2.2.1 Model Framing Robert N. Entman........................................................26

2.2.2 Media Online dan Karakteristiknya......................................................30

2.2.3 Berita..................................................................................................... 33

2.2.4 Teori Agenda Setting............................................................................38

2.2.5 Jurnalisme Politik dan Selebritas di Indonesia......................................40

2.2.6 Selebritas Dalam Jabatan Publik...........................................................44

2.2.7 Ekonomi Politik Media......................................................................... 45

2.2.8 News Media Routine.............................................................................48

2.2.9 Konstruksi Realitas Media....................................................................51

2.3 Kerangka Berpikir......................................................................................... 54

BAB III METODOLOGI PENELITIAN..........................................................49

3.1 Pendekatan dan Jenis Penelitian....................................................................49

3.2 Populasi dan Korpus Penelitian.....................................................................50



viii

3.3 Unit Analisis.................................................................................................52

3.4 Subjek dan Objek Penelitian.........................................................................55

3.5 Sumber Data.................................................................................................55

3.6 Teknik Pengumpulan Data............................................................................56

3.7 Teknik Analisis Data.....................................................................................57

BAB 4 HASIL DAN PEMBAHASAN................................................................59

4.1 Gambaran Umum Objek Penelitian..............................................................59

4.1.1 Tempo.co...............................................................................................59

4.1.2 CNN Indonesia......................................................................................64

4.2 Penyajian Data.............................................................................................. 69

4.2.1 Berita Tempo.co....................................................................................69

4.2.2 Berita CNN Indonesia...........................................................................98

4.3 Pembahasan................................................................................................118

4.3.1 Frame...................................................................................................122

4.3.2 Define Problems..................................................................................124

4.3.3 Diagnose Causes.................................................................................126

4.3.4 Make Moral Judgement.......................................................................128

4.3.5 Treatment Recommendation...............................................................129

BAB 5 KESIMPULAN DAN SARAN..............................................................132

5.1 Kesimpulan................................................................................................. 132

5.2 Saran........................................................................................................... 134

5.2.1 Saran Praktis........................................................................................134

5.2.2 Saran Akademis..................................................................................135

DAFTAR PUSTAKA......................................................................................... 136

LAMPIRAN........................................................................................................142



ix

DAFTAR GAMBAR
 



x

DAFTAR  TABEL


	LEMBAR PERSETUJUAN
	LEMBAR PENGESAHAN
	KATA PENGANTAR
	DAFTAR ISI
	DAFTAR GAMBAR
	DAFTAR TABEL

