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ABSTRAK

Andramaya Kusuma Ningtyas, 21042010080, Pengaruh Brand Image, Brand
Experience dan Brand Satisfaction terhadap Brand Loyalty Skincare Avoskin
(Studi pada konsumen skincare Avoskin di Kota Surabaya). Pembimbing R.
Yuniardi Rusdianto, S.Sos., M.Si.

Kemajuan teknologi dan perkembangan pasar global telah mendorong
pertumbuhan industri kecantikan di Indonesia. Prospek positif dalam industri
kecantikan mendorong banyak merek lokal, termasuk Avoskin untuk bersaing di
pasar yang semakin kompetitif. Dalam persaingan ini, kemampuan merek dalam
membangun dan mempertahankan Brand Loyalty menjadi kunci keberhasilan.
Tujuan dari penelitian yang dilakukan yaitu untuk menganalisis pengaruh Brand
Image, Brand Experience dan Brand Satisfaction terhadap Brand Loyalty pada
konsumen skincare Avoskin di Kota Surabaya. Metode yang digunakan pada
penelitian ini yaitu metode kuantitatif dengan jenis penelitian deskriptif asosiatif.
Teknik pengumpulan data dalam penelitian ini berupa penyebaran kuisioner melalui
Google Form. Sampel dalam penelitian ini sebesar 150 responden yang berdomisili
di kota Surabaya dan telah melakukan pembelian produk skincare Avoskin. Teknik
analisis data pada penelitian ini yaitu analisis regresi linier berganda. Hasil dari
penelitian yang dilakukan menunjukkan, secara simultan Brand Image, Brand
Experience dan Brand Satisfaction berpengaruh signifikan terhadap Brand Loyalty
skincare Avoskin, secara parsial Brand Image berpengaruh positif dan signifikan
terhadap Brand Loyalty skincare Avoskin, secara parsial Brand Experience
berpengaruh positif dan signifikan terhadap Brand Loyalty skincare Avoskin, secara
parsial Brand Satisfaction berpengaruh positif dan signifikan terhadap Brand
Loyalty skincare Avoskin.

Kata Kunci : Brand Image, Brand Experience, Brand Satisfaction, Brand
Loyalty, Avoskin.
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ABSTRACT

Andramaya Kusuma Ningtyas, 21042010080, The influence of Brand Image,
Brand Experience and Brand Satisfaction on Avoskin Skincare Brand Loyalty
(Study on Avoskin skincare consumers in Surabaya City) R. Yuniardi Rusdianto,
S.Sos., M.Si.

Technological advancements and global market developments have driven the
growth of the beauty industry in Indonesia. Positive prospects in the beauty industry
encourage many local brands, including Avoskin to compete in an increasingly
competitive market. In this competition, the brand's ability to build and maintain
Brand Loyalty is the key to success. The purpose of the research conducted is to
analyze the influence of Brand Image, Brand Experience and Brand Satisfaction on
Brand Loyalty for Avoskin skincare consumers in Surabaya City. The method used
in this research is quantitative method with associative descriptive research type.
The data collection technique in this study was in the form of distributing
questionnaires via Google Form. The sample in this study amounted to 150
respondents who live in the city of Surabaya and have purchased Avoskin skincare
products. The data analysis technique in this study is multiple linear regression
analysis. The results of the research conducted show, simultaneously Brand Image,
Brand Experience and Brand Satisfaction have a significant influence on Brand
Loyalty of Avoskin skincare, partially Brand Image has a positive and significant
influence on Brand Loyalty of Avoskin skincare, partially Brand Experience has a
positive and significant influence on Brand Loyalty of Avoskin skincare products,
partially Brand Satisfaction has a positive and significant influence on Brand
Loyalty of Avoskin skincare.

Keywords : Brand Image, Brand Experience, Brand Satisfaction, Brand Loyalty,
Avoskin.
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