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DAN LOKASI TERHADAP KEPUTUSAN PEMBELIAN GELATO DI 

GELATERIA SURABAYA 

 

ANALYSIS OF THE EFFECT OF ELECTRONIC WORD OF MOUTH, 

PROMOTION AND LOCATION ON GELATO PURCHASE 

DECISIONS AT GELATERIA SURABAYA 

 

Achmad Naufal Ramadhani, Nuriah Yuliati, Hamidah Hendrarini 

 

ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh Electronic Word of Mouth, 

Promosi, dan Lokasi Terhadap Keputusan Pembelian Gelato di Gelateria 

Surabaya. Dalam penelitian ini peneliti menggunakan metode pengambilan 

sampel non-probability sampling dengan menggunakan accidental sampling, 

dimana sampel yang dipilih secara acak dengan menyebarkan kuesioner kepada 

responden sebanyak 96 responden. Data yang digunakan dalam penelitian ini data 

primer dan data sekunder. Penelitian ini menggunakan metode analisa data SEM-

PLS dengan menggunakan software Smart PLS. Teknik analisa data yang 

digunakan adalah analisa data uji validitas, uji reliabilitas dan uji regresi linear 

berganda. Hasil penelitian ini menunjukkan bahwa nilai R-square sebesar 0,606 

hal ini menunjukkan bahwa Electronic Word of Mouth berpengaruh positif dan 

signifikan terhadap keputusan pembelian, Promosi berpengaruh positif dan 

signifikan terhadap keputusan pembelian dan Lokasi berpengaruh positif dan 

signifikan terhadap keputusan pembelian. 

 

Kata Kunci : Gelato, Electronic Word of Mouth, Promosi, Lokasi, Keputusan 

Pembelian 

 

ABSTRAC 

This study aims to analyze the influence of Electronic Word of Mouth, Promotion, 

and Location on Gelato Purchasing Decisions at Gelateria Surabaya. In this 

study, the researcher used a non-probability sampling method using accidental 

sampling, where the sample was selected randomly by distributing questionnaires 

to 96 respondents. The data used in this study were primary data and secondary 

data. This study used the SEM-PLS data analysis method using Smart PLS 

software. The data analysis techniques used were validity test data analysis, 

reliability test and multiple linear regression test. The results of this study 

indicate that the R-square value is 0.606, this indicates that Electronic Word of 

Mouth has a positive and significant effect on purchasing decisions, Promotion 

has a positive and significant effect on purchasing decisions and Location has a 

positive and significant effect on purchasing decisions. 

 

Keywords : Gelato, Electronic Word of Mouth, Promotion, Location, Purchase 

Decision
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