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ABSTRAK 

Pada tahun 2024, Indonesia mengadakan Pemilihan Kepala Daerah 

(Pilkada) sebagai ajang demokrasi lima tahunan. Media sosial dimanfaatkan secara 

signifikan untuk menyampaikan visi misi calon dan oleh tokoh publik untuk 

mendukung kandidat. Presiden Indonesia ke-7, Joko Widodo, menjadi salah satu 

tokoh yang aktif memberikan endorsement politik melalui konten TikTok. 

Penelitian ini mengkaji wacana endorsement tersebut menggunakan analisis 

wacana digital Rodney H. Jones. Data yang dikumpulkan meliputi konten TikTok 

yang menampilkan pesan "titip" Joko Widodo, serta komentar dan respons 

masyarakat. Analisis dilakukan berdasarkan empat komponen: teks, konteks, 

tindakan dan interaksi, serta ideologi dan kekuasaan.  

Hasil penelitian menunjukkan bahwa pesan "titip" Jokowi dikonstruksi 

melalui narasi lisan spesifik isu pembangunan daerah, didukung elemen visual dan 

grafis yang kohesif memperkuat narasi dukungan. Konsistensi penyampaian dan 

penerimaan amanah oleh calon membentuk tekstur pesan yang jelas. Secara 

kontekstual, wacana ini relevan dengan dinamika Pilkada 2024 dan peran dominan 

TikTok, serta posisi Jokowi sebagai political endorser sentral, meskipun ada 

kontradiksi narasi resmi yang menafikan intervensi. Respons publik beragam: 

mayoritas mendukung aktif ("di endors pak jokowi pasti menang"), namun juga ada 

kritik, sarkasme, atau skeptisisme. Secara ideologis dan kekuasaan, pesan "titip" 

berfungsi sebagai transfer legitimasi dan pengaruh, membangun ideologi 

keberlanjutan pembangunan. Kekuasaan Jokowi beroperasi sebagai biopower yang 

manipulatif dan hegemonik, membentuk "wacana kebenaran" di mana calon 

"titipan" dianggap layak, terbukti dari kemenangan beberapa pasangan calon yang 

dianalisis. Namun, kekalahan satu pasangan menunjukkan batasan kekuasaan 

wacana 

 

Kata Kunci: Analisis Wacana Digital, Endorsement Politik, Konten TikTok, 

Jokowi, Pilkada 2024. 
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ABSTRACT 

In 2024, Indonesia held simultaneous Regional Head Elections (Pilkada) as 

a five-yearly democratic event. Social media was significantly utilized by 

candidates to convey their vision and mission, and by public figures to endorse 

candidates. Indonesia's 7th President, Joko Widodo, emerged as a prominent figure 

actively providing political endorsement through TikTok content. This research 

examines the endorsement discourse using Rodney H. Jones's digital discourse 

analysis. The collected data includes TikTok content featuring Joko Widodo's "titip" 

messages, as well as public comments and responses. The analysis was conducted 

based on four components: text, context, action and interaction, and ideology and 

power. 

The findings indicate that Jokowi's "titip" messages were constructed 

through specific oral narratives concerning regional development issues, supported 

by cohesive visual and graphic elements that reinforced the endorsement narrative. 

The consistency in the delivery and acceptance of this mandate by the candidates 

formed a clear message texture. Contextually, this discourse is relevant to the 

dynamics of the 2024 Pilkada and TikTok's dominant role, as well as Jokowi's 

position as a central political endorser, despite contradictions in official narratives 

denying intervention. Public response varied: the majority actively supported ("di 

endors pak jokowi pasti menang"), but there was also criticism, sarcasm, or 

skepticism. Ideologically and in terms of power, the "titip" message functioned as 

a transfer of legitimacy and influence, building an ideology of development 

continuity. Jokowi's power operated as manipulative and hegemonic biopower, 

forming a "truth discourse" where "titipan" candidates were deemed worthy, as 

evidenced by the victory of several analyzed candidate pairs. However, the defeat 

of one candidate pair demonstrated the limitations of this discourse's power 

 

Keywords: Digital Discourse Analysis, Political Endorsement, TikTok Content, 

Jokowi, 2024 Regional Head Elections. 
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