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ABSTRAK 

Ruqyah online merupakan fenomena keagamaan yang muncul seiring 

bergembangnya digitalisasi. Praktik yang sebelumnya dilakukan secara langsung 

saat ini bertransformasi melalui platform media sosial, yaitu TikTok. Perubahan ini 

berkaitan dengan meningkatnya jumlah penduduk muslim di Indonesia yang 

mencapai 229,62 juta jiwa atau sekitar 87% dari total populasi pada tahun 2020 

(databooks.katadata.co.id), serta meningkatnya penggunaan media sosial sebagai 

ruang ekspresi religius. Penelitian ini berfokus pada akun TikTok @nyairosidah3 

yang aktif melakukan praktik ruqyah melalui live streaming, dan membentuk ruang 

komunikasi spiritual bersama netizen. Penelitian ini menggunakan metode analisis 

isi kualitatif berdasarkan pendekatan Klaus Krippendorff. Data dikumpulkan dari 

30 konten live streaming ruqyah online pada akun TikTok @nyairosidah3. Hasil 

menunjukkan tiga tema utama yang muncul dalam konten: gangguan nonmedis 

seperti santet atau sihir, gangguan psikologis dan emosional, serta masalah jodoh 

dan keturunan. Selain itu, ditemukan enam kategori interaksi: komentar positif, 

komentar negatif, permintaan ruqyah, respon dari Nyai Rosidah, simbol dan elemen 

visual, serta dinamika interaksi. Fenomena ini dianalisis melalui konsep Computer-

Mediated Communication (CMC) yang menjelaskan interaksi spiritual terbentuk 

tanpa keterbatasan ruang dan waktu, serta Elaboration Likelihood Model (ELM) 

yang menunjukkan bagaimana kepercayaan terbentuk melalui jalur periferal seperti 

simbol keagamaan. Selain itu, praktik ini mencerminkan dinamika komunikasi 

antarbudaya dan budaya digital dalam masyarakat Muslim Indonesia yang terus 

beradaptasi dengan perkembangan teknologi. 

Kata Kunci: Ruqyah Online, TikTok, Teori CMC, Analisis Isi Kualitatif                                                                                                
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ABSTRACT 

Online Ruqyah is a religious phenomenon that has emerged alongside the 

development of digitalization. A practice that was previously conducted in person 

has now transformed through social media platforms, particularly TikTok. This shift 

is related to the increasing number of Muslims in Indonesia, which reached 229.62 

million people or about 87% of the total population in 2020 

(databooks.katadata.co.id), as well as the growing use of social media as a space 

for religious expression. This study focuses on the TikTok account @nyairosidah3, 

which actively engages in online ruqyah practices through live streaming, creating 

a space for spiritual communication with netizens. The research uses a qualitative 

content analysis method based on Klaus Krippendorff's approach. Data were 

collected from 30 live streaming content videos of online ruqyah on the TikTok 

account @nyairosidah3. The results reveal three main themes present in the 

content: non-medical disturbances such as witchcraft or black magic, 

psychological and emotional disorders, and issues related to matchmaking and 

fertility. In addition, six categories of interaction were identified: positive 

comments, negative comments, ruqyah requests, responses from Nyai Rosidah, 

symbols and visual elements, and interaction dynamics. This phenomenon is 

analyzed through the concept of Computer-Mediated Communication (CMC), 

which explains how spiritual interactions are formed without the limitations of 

space and time, and the Elaboration Likelihood Model (ELM), which shows how 

belief is formed through peripheral routes such as religious symbols. Furthermore, 

this practice reflects the dynamics of intercultural communication and digital 

culture within Indonesian Muslim society, which continues to adapt to 

technological developments. 

Keywords: Online Ruqyah, TikTok, CMC Theory, Content Analysis 
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