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ANALISIS KELAYAKAN DAN SALURAN PEMASARAN USAHA 

TERNAK KAMBING PERANAKAN ETAWA DI DESA BANJARAGUNG 

KECAMATAN BALONGPANGGANG KABUPATEN GRESIK 
 

FEASIBILITY ANALYSIS AND MARKETING CHANNELS FOR ETAWA 

CROSSBRED GOAT FARMING BUSINESS IN BANJARAGUNG VILLAGE 

BALONGPANGGANG DISTRICT GRESIK REGENCY 

 

Ahmad Fauzi, Dona Wahyuning Laily, dan Nisa Hafi Idhoh Fitriana 

 ABSTRAK  

Kegiatan usaha ternak kambing peranakan etawa di Desa Banjaragung 

menghadapi berbagai masalah, seperti minimnya keuntungan yang didapatkan 

peternak dan adanya fluktuasi harga kambing dalam saluran pemasarananya. 

Penelitian ini bertujuan untuk menganalisis kelayakan usaha dan mengetahui 

tingkat efisiensi dalam saluran pemasaran yang diterapkan peternak kambing 

peranakan etawa di Desa Banjaragung. Populasi dalam penelitian adalah peternak 

kambing peranakan etawa di Desa Banjaragung yang berjumlah 16 peternak. 

Penelitian ini menggunakan metode analisis kelayakan usaha dengan perhitungan 

B/C Ratio, BEP unit, BEP harga dan BEP pendapatan serta menggunakan metode 

analisis margin pemasaran untuk mengetahui tingkat efisiensi saluran pemasaran. 

Hasil perhitungan B/C Ratio yaitu sebesar 0,23, yang artinya usaha layak dijalankan 

karena hasilnya lebih dari 0. Hasil perhitungan BEP unit sebanyak 1 ekor dan hasil 

BEP harga sebesar Rp.2.317.214 serta hasil BEP pendapatan sebesar Rp.1.550.110, 

yang artinya usaha layak dijalankan karena rata-rata hasil yang diperoleh peternak 

melebihi titik impas dan hasil perhitungan analisis margin pemasaran menunjukkan 

bahwa semua peternak memiliki nilai farmer share di atas 50% yang artinya semua 

peternak telah memilih saluran pemasaran yang efisien yaitu saluran pemasaran I 

(Peternak – Konsumen) dengan nilai farmer share 100% dan saluran pemasaran II 

(Peternak - Blantik - Konsumen) dengan nilai farmer share 90,34%. 

Kata kunci : Kambing Peranakan Etawa, Kelayakan Usaha, Margin Pemasaran 

 

ABSTRACT 

Etawa crossbred goat farming business activities in Banjaragung Village 

face various problems, such as minimal profits from breeders and fluctuations in 

goat prices in marketing channels. This study aims to analyze business feasibility 

and determine the efficiency level in marketing channels implemented by goat 

farmers of the Etawa crossbreed in Banjaragung Village. The population in the 

study was breeders of Etawa crossbred goat in Banjaragung Village, which 

numbered 16 breeders. This research uses a business feasibility analysis method 

with calculation. B/C Ratio, BEP unit, BEP price, and BEP revenue, as well as 

using the marketing margin analysis method to determine the level of marketing 

channel efficiency. The result of the B/C Ratio calculation is 0.23, which means that 

the business is worth running. Because the result is more than 0. The result of the 
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BEP calculation is 1 unit, and the is Rp.2.317.214, and the BEP revenue result is 

Rp.1.550.110, which means that the business is worth running because of the 

average results obtained by farmers exceeding the break-event point and the results 

of the marketing margin analysis calculations show that all farmers have a farmer 

share value above 50%, which means that all The farmer has chosen an efficient 

marketing channel, namely marketing channel I (Farmers – Consumers) with a 

farmer share value of 100% and marketing channel II (Farmers – Blantik – 

Consumers) with a farmer share value of 90,34%.  

Key words : Etawa Crossbred Goat, Business Feasibility, Marketing Margin 
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