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ABSTRAK 

Okalifta Rale Travito, 21042010097, Pengaruh Testimoni Online, Rating Produk, 

dan Brand Ambassador Terhadap Kepercayaan Merek Es Krim Momoyo di 

Sidoarjo. 

Pembimbing: Maharani Ikaningtyas, S.E., M.AB. 

Dalam era persaingan industri makanan dan minuman yang semakin kompetitif, 

perusahaan penting mengembangkan cara yang tepat guna menaikkan daya tarik produk 

juga mendorong minat beli konsumen. Penelitian ini tujuannya guna menganalisis 

pengaruh testimoni online, rating produk, serta brand ambassador terhadap kepercayaan 

merek es krim Momoyo di Sidoarjo. Latar belakang penelitian ini dilandasi oleh semakin 

berkembangnya pemasaran digital, khususnya pada media sosial seperti TikTok dll, yang 

mempengaruhi persepsi konsumen terhadap merek. Metode penelitian yang dipakai ialah 

kuantitatif terhadap pendekatan survei terhadap 156 responden memakai teknik purposive 

sampling. Pengumpulan data dilakukan dari kuesioner juga dianalisis memakai regresi 

linier berganda dengan bantuan SPSS 30  guna mengetahui pengaruh masing-masing 

variabel independen terhadap variabel dependen.. Hasil penelitian memperlihatkan 

bahwasanya dengan parsial, testimoni online serta brand ambassador mempunyai 

pengaruh positif juga signifikan terhadap kepercayaan merek, sementara rating produk 

berpengaruh negatif namun signifikan. Dengan simultan, ketiga variabel itu memiliki 

pengaruh yang signifikan terhadap kepercayaan merek es krim Momoyo. Temuan ini 

memperlihatkan bahwasanya kombinasi elemen pemasaran digital sangat menetapkan 

tingkat kepercayaan konsumen terhadap suatu merek. 

Kata Kunci: Testimoni Online,Rating Produk,Brand Ambassador 
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ABSTRACT 

Okalifta Rale Travito, 21042010097, The Influence of Online Testimonial, Product 

Rating, and Brand Ambassador on Brand Trust of Momoyo Ice Cream in Sidoarjo 

Advisor: Maharani Ikaningtyas, S.E., M.AB. 

In the current period of fiercer competition in the food and beverage sector, businesses 

must create the best plan of action to boost product appeal and stimulate consumer interest 

in making a purchase. The purpose of this study is to examine how brand ambassadors, 

product ratings, and online reviews affect Momoyo ice cream's reputation in Sidoarjo. 

This study's backdrop is the growing popularity of digital marketing, particularly on 

social media platforms like TikTok and others, which affect how consumers view 

businesses. 156 individuals were surveyed as part of the quantitative research strategy, 

which included purposive sampling. To ascertain the impact of each independent variable 

on the dependent variable, data was gathered via questionnaires and analyzed using 

multiple linear regression using SPSS 30. According to the study's findings, product 

ratings had a considerable negative impact on brand trust, but online reviews and brand 

ambassadors had a favorable and significant influence. At the same time, Momoyo ice 

cream's brand trust was significantly impacted by these three factors. These findings 

indicate that the combination of digital marketing elements greatly determines the level 

of consumer trust in a brand. 

Keywords: Online Testimonial, Product Rating, Brand Ambassador 
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