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PENGARUH FAKTOR SOSIAL DAN PSIKOLOGIS TERHADAP PROSES
PENJUALAN SAYURAN HIDROPONIK DI KELOMPOK TANI
KOSAGHRA LESTARI

THE INFLUENCE OF SOCIAL AND PSYCHOLOGICAL FACTORS ON THE
SALES PROCESS OF HYDROPONIC IN THE KOSAGHRA LESTARI FARMERS
GROUP

Nabila Abidah Ardelia, Taufik Setyadi, dan Prasmita Dian Wijayati
ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh faktor sosial dan faktor
psikologis terhadap proses penjualan sayuran hidroponik dalam mendukung
keberlanjutan usaha Kelompok Tani Kosaghra Lestari. Metode yang digunakan
adalah pendekatan kuantitatif dengan analisis Structural Equation Modeling—
Partial Least Square (SEM-PLS) terhadap 30 responden yang dipilih secara
purposive. Hasil penelitian menunjukkan bahwa kedua variabel tersebut
berpengaruh positif dan signifikan terhadap proses penjualan. Faktor sosial,
khususnya norma sosial, menjadi indikator paling dominan, menunjukkan bahwa
tekanan sosial dari lingkungan dan efek word of mouth (WOM) serta fear of missing
out (FOMO) memengaruhi keputusan pembelian. Sementara itu, dari sisi
psikologis, persepsi menjadi indikator paling kuat, di mana pandangan positif
konsumen terhadap kualitas dan higienitas produk mendorong keputusan
pembelian. Temuan ini menekankan pentingnya strategi pemasaran berbasis
komunitas dan pembentukan persepsi positif terhadap produk guna meningkatkan
efektivitas penjualan secara berkelanjutan.

Kata kunci: faktor sosial, faktor psikologis, proses penjualan, sayuran hidroponik

This study aims to analyze the influence of social and psychological factors on the
sales process of hydroponic vegetables in supporting the sustainability of the
Kosaghra Lestari Farmers Group. A quantitative approach was employed using
Structural Equation Modeling—Partial Least Squares (SEM-PLS) with data
collected from 30 purposively selected respondents. The results indicate that both
social and psychological variables have a positive and significant effect on the sales
process. Among the social factors, social norms emerged as the most dominant
indicator, suggesting that environmental pressure, Word of Mouth (WOM), and
Fear of Missing Out (FOMO) significantly influence purchasing decisions. On the
psychological side, perception was the strongest indicator, where consumers’
positive views on the quality and hygiene of the products encouraged their
purchasing decisions. These findings highlight the importance of community-based
marketing strategies and the development of positive product perceptions to
enhance sustainable sales effectiveness.

Keyword: social factors, psychological factors, sales process, hydroponic
vegetables
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