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ABSTRAK

INTAN MITAYANI, 21042010102, PENGARUH EVENT TANGGAL KEMBAR,
FLASH SALE DAN GRATIS ONGKOS KIRIM TERHADAP PEMBELIAN
IMPULSIF KONSUMEN (STUDI PADA MAHASISWA PENGGUNA SHOPEE DI
SURABAYA)

Penelitian ini bertujuan untuk menganalisis pengaruh event tanggal kembar, flash sale, dan
promosi gratis ongkir terhadap perilaku pembelian impulsif di kalangan mahasiswa
pengguna aplikasi Shopee di Surabaya. Meningkatnya aktivitas promosi dalam e-
commerce, khususnya selama event tanggal kembar, telah berkontribusi terhadap tren
pembelian yang tidak direncanakan atau impulsif, terutama di kalangan konsumen muda.
Penelitian ini menggunakan pendekatan kuantitatif asosiatif. Teknik pengambilan sampel
yang digunakan adalah purposive sampling, dengan melibatkan 100 responden mahasiswa
yang memiliki pengalaman berbelanja di Shopee. Data dikumpulkan melalui kuesioner dan
dianalisis menggunakan regresi linier berganda dengan bantuan perangkat lunak
SPSS.Hasil penelitian menunjukkan bahwa event tanggal kembar, flash sale, dan promosi
gratis ongkir secara simultan berpengaruh signifikan terhadap perilaku pembelian impulsif.
Secara parsial, masing-masing variabel independen juga berpengaruh signifikan terhadap
pembelian impulsif. Temuan ini menunjukkan bahwa strategi pemasaran Shopee—»berbasis
promosi berbatas waktu dan insentif biaya—efektif dalam mendorong pembelian impulsif
di kalangan mahasiswa. Penelitian ini memberikan kontribusi baik secara teoritis maupun
praktis dalam memahami perilaku konsumen di era digital.

Kata kunci: Event Tanggal Kembar, Flash Sale, Gratis Ongkir, Pembelian Impulsif,
Shopee, Mahasiswa
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ABSTRACT

INTAN MITAYANI, 21042010102, THE IMPACT OF DOUBLE DATE EVENT,
FLASH SALES AND FREE SHIPPING ON IMPULSIVE BUYING BEHAVIOR:
A STUDY OF SHOPEE USING UNIVERSITY STUDENT IN SURABAYA

This study aims to analyze the influence of twin date events, flash sales, and free shipping
promotions on impulsive buying behavior among university students who use the Shopee
application in Surabaya. The rise of promotional activities in e-commerce, particularly
during twin date events, has contributed to a growing trend of unplanned or impulsive
purchases, especially among young consumers. This research employs a quantitative
associative approach. The sampling technique used is purposive sampling, involving 100
student respondents who have shopping experience on Shopee. Data were collected through
questionnaires and analyzed using multiple linear regression with SPSS software.The
results show that twin date events, flash sales, and free shipping promotions simultaneously
have a significant effect on impulsive buying behavior. Partially, each independent variable
also significantly influences impulsive purchases. These findings indicate that Shopee's
marketing strategies—based on time-limited promotions and cost incentives—are effective
in stimulating impulsive buying among students. This research contributes both
theoretically and practically to the understanding of consumer behavior in the digital era.

Keywords: Double Date Event, Flash Sale, Free Shipping, Impulsive Buying, Shopee,
University Students
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