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ABSTRAK

RAFLI APRILIAN FIRMANSYAH, PEMANFAATAN MEDIA SOSIAL
INSTAGRAM DALAM MEMBANGUN BRAND IMAGE PADA LAFI SWIMMING
ACADEMY (Studi Pada Instagram @lafiswimmingacademy)

Penelitian ini bertujuan untuk menganalisis pemanfaatan media sosial
Instagram dalam membentuk dan memperkuat brand image Lafi Swimming Academy
sebagai salah satu akademi olahraga renang di Surabaya. Seiring perkembangan
teknologi digital, media sosial telah menjadi sarana strategis dalam kegiatan pemasaran
dan pembentukan citra merek, khususnya bagi pelaku usaha jasa. Instagram dipilih
sebagai objek studi karena memiliki daya tarik visual dan interaktif yang tinggi serta
mampu menjangkau audiens secara luas dan cepat. Penelitian ini menggunakan
pendekatan kualitatif deskriptif dengan teknik pengumpulan data melalui wawancara
mendalam, observasi, dan dokumentasi.

Hasil penelitian menunjukkan bahwa pemanfaatan fitur-fitur Instagram seperti
feeds, stories, reels, dan highlight secara konsisten dan terencana telah berkontribusi
signifikan terhadap peningkatan minat konsumen serta citra positif akademi di mata
masyarakat. Strategi digital yang diterapkan Lafi Swimming Academy terbukti mampu
menarik perhatian target audiens dan membangun hubungan yang lebih dekat dengan
konsumen. Berdasarkan model AISAS (Attention, Interest, Search, Action, Share),
aktivitas pemasaran melalui Instagram menciptakan proses komunikasi dua arah yang
efektif dalam membangun kepercayaan dan loyalitas. Kesimpulannya, media sosial
Instagram memiliki peran yang vital dalam membangun dan mempertahankan brand
image Lafi Swimming Academy di tengah persaingan industri jasa olahraga yang
semakin kompetitif.

Kata Kkunci: Instagram, media sosial, brand image, strategi pemasaran digital, Lafi
Swimming Academy



ABSTRACT

RAFLI APRILIAN FIRMANSYAH, THE USE OF INSTAGRAM SOCIAL MEDIA IN
BUILDING BRAND IMAGE AT LAFI SWIMMING ACADEMY (A Study on Instagram
@lafiswimmingacademy)

This study aims to analyze the utilization of Instagram social media in shaping
and strengthening the brand image of Lafi Swimming Academy as one of the swimming
sports academies located in Surabaya. Along with the development of digital
technology, social media has become a strategic medium in marketing activities and
brand image development, particularly for service-based businesses. Instagram was
chosen as the object of this study due to its strong visual appeal and interactivity, as
well as its ability to reach a wider audience more quickly. This research uses a
descriptive qualitative approach, with data collection techniques including in-depth
interviews, observation, and documentation.

The results of the study indicate that the consistent and well-structured use of
Instagram features-such as feeds, stories, reels, and highlights-has significantly
contributed to increasing consumer interest and fostering a positive image of the
academy in the public eye. The digital strategy implemented by Lafi Swimming
Academy has proven effective in attracting the target audience and building closer
engagement with consumers. Based on the AISAS model (Attention, Interest, Search,
Action, Share), Instagram-based marketing activities facilitate  two-way
communication that effectively builds trust and consumer loyalty. In conclusion,
Instagram plays a vital role in building and maintaining the brand image of Lafi
Swimming Academy amid the increasingly competitive sports service industry.

Keywords: Instagram, social media, brand image, digital marketing strategy, Lafi
Swimming Academy



