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ABSTRAK

WIRDA FITRIA SAHILA, 21042010244, PENGARUH LIVE STREAMING,
PRICE DISCOUNT, DAN ONLINE CUSTOMER REVIEW TERHADAP
PURCHASE INTENTION PRODUK SOMETHINC
(Studi pada Mahasiswa UPN “Veteran” Jawa Timur sebagai konsumen produk
Somethinc yang belanja di Shopee)

Penelitian ini bertujuan untuk mengetahui pengaruh signifikan dari Live
Streaming, Price Discount, dan Online Customer Review baik secara simultan
maupun parsial terhadap Purchase Intention konsumen terhadap produk Somethinc
di platform Shopee. Penelitian ini bersifat asosiatif dengan pendekatan kuantitatif.
Pengukuran variabel dilakukan menggunakan skala Likert dengan kriteria mulai
dari sangat tidak setuju hingga sangat setuju. Teknik pengambilan sampel yang
digunakan adalah probability sampling dengan pendekatan simple random
sampling. Populasi dalam penelitian ini adalah mahasiswa aktif UPN "Veteran"
Jawa Timur, dengan sampel sebanyak 100 responden yang memiliki akun Shopee
dan telah membeli produk Somethinc minimal dua kali. Pengumpulan data
dilakukan melalui kuesioner yang disebarkan melalui Google Form. Teknik analisis
data menggunakan SPSS versi 27. Hasil penelitian menunjukkan bahwa variabel
Live Streaming, Price Discount, dan Online Customer Review secara simultan
berpengaruh signifikan terhadap Purchase Intention. Secara parsial, variabel Live
Streaming dan Price Dsicount berpengaruh signifikan terhadap Purchase Intention,
sedangkan variabel Online Customer Review tidak berpengaruh signifikan terhadap
Purchase Intention konsumen terhadap produk Somethinc di Shopee.

Kata Kunci: Live Streaming, Price Discount, Online Customer Review, Purchase
Intention
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ABSTRACT

WIRDA FITRIA SAHILA, 21042010244, THE INFLUENCE OF LIVE
STREAMING, PRICE DISCOUNT, AND ONLINE CUSTOMER REVIEW
ON PURCHASE INTENTION OF SOMETHINC PRODUCTS
(A Study on Students of UPN “Veteran” East Java as Consumers of Somethinc
Products Shopping on Shopee)

This study aims to determine the significant influence of Live Streaming, Price
Discount, and Online Customer Review both simultaneously and partially on
consumer Purchase Intention for Somethinc products on the Shopee platform. This
research is associative in nature with a quantitative approach. Variable
measurement was conducted using a Likert scale with criteria ranging from strongly
disagree to strongly agree. The sampling technique employed was probability
sampling with a simple random sampling approach. The population in this study
consists of active students at UPN "Veteran" East Java, with a sample of 100
respondents who have Shopee accounts and have purchased Somethinc products at
least twice. Data collection was conducted using a questionnaire distributed via
Google Form. The data analysis technique used SPSS version 27. The results of the
study show that the variables Live Streaming, Price Discount, and Online Customer
Review simultaneously have a significant effect on Purchase Intention. Partially, the
variables Live Streaming and Price Discount have a significant effect on Purchase
Intention, while the Online Customer Review variable does not have a significant
effect on consumer Purchase Intention for Somethinc products on Shopee.

Keywords: Live Streaming, Price Discount, Online Customer Review, Purchase
Intention



