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ABSTRAK 

 

Febby Dzurrotul Amaliyah, 21042010184, Pengaruh Desain Kemasan, 

Kualitas Produk, dan Brand Image Terhadap Minat Beli Produk Wila 

 

Penelitian ini bertujuan untuk menganalisis pengaruh desain kemasan, kualitas 

produk, dan brand image terhadap minat beli konsumen terhadap Wila, camilan 

sehat berbahan dasar labu kuning. Dengan meningkatnya tren gaya hidup sehat, 

konsumen kini lebih selektif dalam memilih produk, termasuk dalam kategori 

makanan ringan. Wila hadir sebagai solusi camilan sehat lokal yang 

mengedepankan nilai nutrisi dan keberlanjutan. Penelitian ini menggunakan 

pendekatan kuantitatif dengan penyebaran kuesioner kepada 100 responden yang 

telah mengenal atau mencoba produk Wila. Teknik pengambilan sampel 

menggunakan purposive sampling dan metode analisis yang digunakan adalah 

regresi linier berganda melalui SPSS. Hasil penelitian menunjukkan bahwa desain 

kemasan, kualitas produk, dan brand image secara parsial maupun simultan 

berpengaruh signifikan terhadap minat beli konsumen. 

 

Kata kunci: Desain Kemasan, Kualitas Produk, Brand Image, Minat Beli 
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ABSTRACK 

 

Febby Dzurrotul Amaliyah, 21042010184, The Influence of Packaging Design, 

Product Quality, and Brand Image on Purchase Intention of Wila Products 

 

This study aims to analyze the influence of packaging design, product quality, and 

brand image on consumers’ purchase intention toward Wila, a healthy snack made 

from pumpkin. With the rising trend of healthy lifestyles, consumers are becoming 

more selective in choosing products, especially in the snack category. Wila 

emerges as a local healthy snack solution that emphasizes nutritional value and 

sustainability. This research employs a quantitative approach by distributing 

questionnaires to 100 respondents who are familiar with or have tried Wila 

products. The sampling technique used is purposive sampling, and the data were 

analyzed using multiple linear regression through SPSS software. The results 

indicate that packaging design, product quality, and brand image have both partial 

and simultaneous significant effects on consumers’ purchase intention. 

 

Keywords: Packaging Design, Product Quality, Brand Image, Purchase Intention 
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