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ABSTRAK 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh persepsi 
kemudahan, kepercayaan, dan daya tarik iklan terhadap minat penggunaan 
Financial Technology ShopeePay pada mahasiswa Akuntansi UPN “Veteran” Jawa 
Timur. Penelitian ini dilatarbelakangi oleh pesatnya perkembangan layanan dompet 
digital di kalangan mahasiswa yang semakin akrab dengan sistem pembayaran non-
tunai. Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei 
melalui penyebaran kuesioner secara daring kepada 100 responden yang dipilih 
menggunakan teknik purposive sampling. Data dianalisis menggunakan regresi 
linear berganda dengan bantuan SPSS. Hasil penelitian menunjukkan bahwa 
persepsi kemudahan, kepercayaan, dan daya tarik iklan berpengaruh positif dan 
signifikan terhadap minat penggunaan ShopeePay, di mana daya tarik iklan menjadi 
variabel yang paling dominan dalam memengaruhi minat mahasiswa. Temuan ini 
mendukung model Technology Acceptance Model (TAM) sebagai kerangka 
pemahaman adopsi Financial Technology.  

Kata Kunci: Persepsi Kemudahan, Kepercayaan, Daya Tarik Iklan, Minat 
Penggunaan, ShopeePay 
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THE INFLUENCE OF PERCEIVED CONVENIENCE, TRUST, AND 
ADVERTISING APPEAL ON INTEREST IN USING SHOPEEPAY ON 

ACCOUNTING STUDENTS UPN VETERAN JAWA TIMUR 

Arabela Fidelia Masnal Pabadakayo1 

Sri Trisnaningsih2 

 

ABSTRACT 

 
This study aims to examine and analyze the influence of perceived ease of use, trust, 
and advertising appeal on the interest in using Financial Technology ShopeePay 
among Accounting students at UPN Veteran East Java. The study is motivated by 
the rapid development of digital wallet services among students who are 
increasingly familiar with cashless payment systems. A quantitative approach was 
applied by conducting a survey through online questionnaires distributed to 100 
respondents selected using purposive sampling. The data were analyzed using 
multiple linear regression with the help of SPSS. The results show that perceived 
ease of use, trust, and advertising appeal have a positive and significant effect on 
the interest in using ShopeePay, with advertising appeal being the most dominant 
variable influencing students’ interest. These findings support the Technology 
Acceptance Model (TAM) as a framework for understanding financial technology 
adoption. 

 
Keywords: Perceived Ease of Use, Trust, Advertising Appeal, Usage Interest, 
ShopeePay


