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ABSTRAK 

INGGRID DESTRINA, 21042010268, PENGARUH PERCEIVED EASE OF 

USE, PERCEIVED USEFULNESS, DAN TRUST TERHADAP MINAT 

PENGGUNAAN LAYANAN QRIS PADA APLIKASI BCA MOBILE DI 

SURABAYA. 

Studi pada penelitian ini didasarkan pada kemajuan teknologi yang telah 

memberikan perubahan dan berkontribusi pada berbagai bidang, salah satunya 

bidang keuangan. Hal ini membentuk pengadopsian berupa financial technology, 

di mana menggabungkan bidang keuangan dengan teknologi yang membuat bidang 

keuangan lebih berkembang dan pastinya mempermudah masyarakat.  

Metode yang digunakan dalam penelitian ini yaitu penelitian kuantitatif dengan 

pendekatan asosiatif. Pengambilan sampel dengan menggunakan Teknik purposive 

sampling, jumlah responden sebanyak 150 responden. Sumber data diambil melalui 

kuesinoer dan literatur. Analisis data yang digunakan yaitu menggunaan metode 

PLS-SEM (Partial Least Squares Structural Equation Modeling) dengan bantuan 

software SmartPLS 4.0.9.9. Hasil penelitian ini menunjukan bahwa perceived ease 

of use tidak berpengaruh terhadap minat penggunaan. Sedangkan perceived 

usefulness, dan trust berpengaruh signifikan terhadap minat penggunaan layanan 

QRIS pada Aplikasi BCA mobile di Surabaya.  

Kata Kunci: Perceived Ease Of Use, Perceived Usefulness, Trust, Minat 

Penggunaan, QRIS, BCA Mobile. 
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ABSTRACT 

INGGRID DESTRINA, 21042010268, THE IMPACT OF PERCEIVED EASE 

OF USE, PERCEIVED USEFULNESS, AND TRUST ON USER’S 

INTENTION TO USE QRIS ON BCA MOBILE IN SURABAYA. 

This study is based on technological advancement that have brought significant 

changes and contributions to various sectors, including finance. One such 

development is the adoption of financial technology, which integrates finance and 

technology to enchance efficiency and convenience for users.  

This research employs a quantitative method with an associative approach. The 

sampling technique used is purposive sampling, with a total of 150 respondents. 

Data were analyzed using the PLS-SEM ((Partial Least Squares Structural 

Equation Modeling) method with the help of SmartPLS version 4.0.9.9. The results 

show that perceived ease of use has no significant effect on intention to use. 

Meanwhile, perceived usefulness and trust have a significant effect on the intention 

to use the QRIS feature in the BCA Mobile application in Surabaya. 

Keywords: Perceived Ease Of Use, Perceived Usefulness, Trust, Intention To Use, 

QRIS, BCA Mobile. 

 

 

 


