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ABSTRAK 

 

Kopi merupakan salah satu komoditas perkebunan utama Indonesia dengan nilai 

ekspor tinggi. Sebagai produsen kopi terkemuka dunia, Indonesia aktif mengekspor 

kopi sebagai bagian dari strategi ekonomi nasional. Penelitian ini bertujuan untuk 

menganalisis daya saing dan kinerja ekspor kopi Indonesia di pasar Amerika Serikat 

dengan membandingkannya terhadap negara pesaing, yaitu Brazil, Kanada, Italia, 

dan Ethiopia. Metode yang digunakan dalam penelitian ini adalah Revealed 

Comparative Advantage (RCA) dan Constant Market Share (CMS). Data yang 

dianalisis mencakup pertumbuhan ekspor global, nilai ekspor kopi, dan total nilai 

ekspor komoditas dari Indonesia dan negara pesaing selama periode 2011-2022. 

Hasil penelitian menunjukkan bahwa meskipun kopi Indonesia memiliki 

keunggulan komparatif dibandingkan Kanada dan Italia, daya saingnya masih lebih 

rendah dibandingkan Brazil dan Ethiopia. Selain itu, kinerja ekspor kopi Indonesia 

ke Amerika Serikat masih tergolong lemah, dengan pertumbuhan rata-rata yang 

berada di bawah rata-rata pertumbuhan ekspor dunia. 

Kata Kunci : Daya Saing, Ekspor Kopi, Revealed Comparative Advantage (RCA), 

Constant Market Share (CMS), Indonesia, Amerika Serikat. 
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ABSTRACT 

 

Coffee is one of Indonesia's main plantation commodities with high export value. 

As the world's leading coffee producer, Indonesia actively exports coffee as part of 

its national economic strategy. This study aims to analyze the competitiveness and 

performance of Indonesian coffee exports in the United States market by comparing 

them with competing countries, namely Brazil, Canada, Italy, and Ethiopia. The 

methods used in this study are Revealed Comparative Advantage (RCA) and 

Constant Market Share (CMS). The data analyzed includes global export growth, 

coffee export value, and total commodity export value from Indonesia and 

competitor countries during the 2011-2022 period. The results of the study show 

that although Indonesian coffee has a comparative advantage over Canada and Italy, 

its competitiveness is still lower than that of Brazil and Ethiopia. In addition, the 

performance of Indonesian coffee exports to the United States is still relatively 

weak, with average growth that is below the average world export growth. 

Keywords : Competitiveness, Coffee Exports, Revealed Comparative Advantage 

(RCA), Constant Market Share (CMS), Indonesia, United States. 
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