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ANALISIS PREFERENSI KONSUMEN TERHADAP PEMBELIAN BUAH 

JERUK DI PASAR WADUNG ASRI KECEMATAN WARU KABUPATEN 

SIDOARJO 

CONSUMER PREFERENCE ANALYSIS ON ORANGE FRUIT 

PURCHASES AT WADUNG ASRI MARKET, WARU DISTRICT, SIDOARJO 

REGENCY 

Afif Adam Aqmar1, Syarif Imam Hidayat2, Sri Tjondro Winarno3 

ABSTRAK 

Tujuan penelitian berikutt ialah untuk menganalisis faktor yang memengaruhi 

preferensi konsumen dalam membeli buah jeruk di Pasar Wadung Asri, serta 

menilai tingkat kepuasan mereka terhadap pembelian tersebut. Teknik yang 

digunakan ialah non-probability sampling. Responden dipilih secara acak dari 

kelompok konsumen yang tersedia dan bersedia memberikan informasi saat 

penelitian berlangsung. Data yang dikumpulkan meliputi data primer dan juga data 

sekunder. Untuk keperluan analisis maka dipilih metode Importance and 

Performance Analysis (IPA) serta Customer Satisfaction Index (CSI). Hasil analisis 

IPA menunjukkan bahwa atribut warna kulit buah jeruk tergolong penting namun 

memiliki kinerja yang rendah. Sementara itu, atribut seperti rasa buah, harga, lokasi 

pasar dan kecepatan pelayanan dikategorikan sebagai penting dan menunjukkan 

kinerja yang baik. Sementara itu, atribut yang dianggap kurang penting dan 

mwempunyai kinerja sedang meliputi kandungan air, kenyamanan, keamanan, serta 

ketepatan pelayanan di pasar. Adapun atribut yang dianggap tidak terlalu penting 

tetapii mempunyai kinerja berlebihan adalah ukuran buah jeruk. Agar diketahui 

tingkat kepuasan konsumen, dihitung melalui Customer Satisfaction Index (CSI), 

yang menunjukkan nilai CSI sebesar 81,28%, termasuk kategori sangat puas (76% 

< CSI ≤ 100%). 

Kata Kunci: atribut konsumen, preferensi konsumen, kepuasan konsumen 
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ABSTRACT 

 

The purpose of this study is to identify and analyze the factors that influence 

consumer preferences in purchasing citrus fruits at Wadung Asri Market, and 

assess their level of satisfaction with these purchases. This study used non- 

probability sampling technique. Respondents were randomly selected from a group 

of consumers who were available and willing to provide information during the 

study. The data collected in this studies include primary and secondary data. For 

analysis purposes, the Important and Performance Analysis (IPA) method and the 

Customer Satisfaction Index (CSI) are used. The results of IPA analysis show that 

the attribute of citrus peel color is important but has low performance. Meanwhile, 

attributes such as fruit flavor, price, market location and service speed are 

categorized as important and show good performance. Meanwhile, attributes that 

are considered less important and have moderate performance include water 

content, comfort, safety, and accuracy of services in the market. The attribute that 

is considered not very important but has excessive performance is the size of the 

citrus fruit. To find out the level of consumers satisfaction, it is calculated through 

the Consumer Satisfaction Index (CSI), which shows a CSI value of 81.28%, which 

is included in the verry satisfied category (76% < CSI ≤ 100%) 

 

Keywords: consumer attributes, consumer preferences, consumer satisfaction 
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